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ABSTRACT 
Sonya Lianti Suparno. 2019. An Analysis of Fifth Semester Students’ Level of Media 
Literacy Skill in English Education of IAIN Surakarta in the Academic Year 
2019/2020. Thesis. English Language Education. Cultures and Languages Faculty. 
State Islamic Institute of Surakarta. 
 
Advisor  : Puput Arianto, S.Pd., M.Pd 
Keywords  : Media Literacy, Media Literacy Skills, Media Literacy Instruction, 
Preservice Teacher, English Language Students 
 
This research studies about media literacy skill on fifth semester students. 
There are two objective of this research. The first objective is to identify the fifth 
semester students’ level of media literacy skill in English Language Education at 
IAIN Surakarta in the academic year of 2019/2020. The second objective is to 
analyze the fifth semester students’ opinion about their media literacy skill in 
English Language Education of IAIN Surakarta in the academic year of 2019/2020. 
This research is a mixed-type study with concurrent mixed method. In the 
quantitative phase, 30 students in English Language Education were selected with 
random cluster sampling. In qualitative phase, semi-structured interviews were held 
with five of fifth semester students. In this research, the data were analyzed 
descriptively. The quantitative phase used Individual Competence Framework 
based on European Commission, that was Technical Skills, Critical Understanding, 
and Communicative Abilities.  
The study reveals that fifth semester students have a medium level of media 
literacy skills which achieved 60% or 18 from 30 students, in the basic level 
achieved 13.3% or 4 from 30 students, and at the advanced level achieved 26.7% 
or 8 from 30 students. The qualitative analysis also puts fort the participants lack 
some competencies in media literacy skills of access, analyze, evaluate and 
communicate; and provides detailed descriptions as to them. This research is 
expected to serve for curriculum development studies with respect to media literacy 
instruction in the preservice teacher education. 
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CHAPTER I 
INTRODUCTION 
This chapter presents the background of the study, limitation of the 
problem, problem formulation, the objective of the study, the benefits of the study 
and definiton of key terms. The sections which have been mentioned will be 
discussed as follows: 
A. Background of the Study 
Media have become the part of young people’s lives (Apestaartjaren, 
2014 in Meeus, et al., 2014: 65). Children and adult people watch television 
everyday, play video games, send text messages and surf internet for several 
hours a day. They often use several types of media the same time, both 
traditional and digital media to give them more opportunities to create, share, 
and consume content as well as to engage in communication that ever before 
(Meeus, et al., 2014: 65).  
Most Indonesian people used media to access Internet, Supratman and 
Wahyudin states that there are almost half of Indonesia citizen total amount use 
Internets, they can access the Internet freely as it called a freedom of expression 
(2017: 51). A survey from The Nielsen Global Generational Style (2015), 
elaborated the generation stages of digital literacy by involving 30,000 
respondents from 60 countries. They are Generation Z (age 15 – 20), Millennial 
Generation (age 21 – 34), Generation X (Age 35 – 49), Baby Boomers (age 50 
– 64), and Silent Generation (age >65). Generation Z, Millennial Generation 
and Generation X are referred to be the most familiar generation with the 
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gadgets. But the most Internet familiar among these generations are Generation 
Z and Millennial Generation. They have been using the Internet access on their 
mobile phones as part of their lives.  
Youth is mostly engage with media in an intuitive way (Meeus, et al., 
2014: 68). However, they often lack the insight, judgement and experience to 
critically and safely engage with media. Schools can help their students acquire 
the skills to become media literate by give some prevention education. Media 
literacy is one of the new literacies in development, such as ‘information 
literacy’, ‘digital literacy’, ‘multiliteracy’ and ‘visual literacy’ (Meeus, et al., 
2014: 68). As ‘literacy’ is often strongly associated with classical reading 
proficiency, it can accordance with Dutch concept as ‘media wisdom’ (Lieten 
& Smet, 2012).  
Concept of media literacy start developed in England since 1930, this 
concept aims to ward off the current pop culture that hit the young generation 
of that time. In 1970s appears an ideology which media has power to create the 
reality of scientific. Knowing the great influence of media for society in 
England of that time, came the first courses formally in a focus study regarding 
the film, then came media study as an option for teenagers in the scope of the 
age 14-19 years. In 1990s, education curriculum in England required to given 
a lesson about the media as part of English language learning, that the reason 
England known as a pioneer of the development of education for media literacy 
in the world (Tamburaka, 2013: 26). 
The concept of media  literacy also done by some countries such as 
Australia, South Africa, Denmark and US. Generally, the effort of these 
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countries in providing media literacy to the people, is done by inserting 
education about the media into the curriculum of the education system in their 
country. Eventhough, in Indonesia, media literacy does not include in 
curriculum of eduaction. Indonesia getting globalization in communication and 
information field, since the appearance of the internet in the mid 90’s, the 
concept of media literacy also appear. Although media literacy has been in 
Indonesia since 1990, but the concept still looking for the proper form to be 
applied in Indonesia. By the year 2000 the post-reform era in Indonesia, media 
literacy got great attention because has relation to the freedom in airing of the 
media content. In that time, media in close custody by the goverment.  
Information technology in the form of mass media ( printed media, 
electronic media and new media) is the media which can build social 
interaction and social change. The rapid development of media and technology 
has a great influence and dominates all sector of people’s live, especially in 
education sector which is a learning media for the community. This attention 
is important because the media can be two ends of the sword that have possitive 
effects and negative effects especially affects kids and teens because they get 
the messages unconsciously without sorting. 
In the period betweeen the 1990s until 2000s, media literacy activities 
which put much emphasis on aspects of child protection from the impact of the 
media, especially television and gadget. The main activity is to give 
understanding to parents and teachers about the negative effect of watching 
television properly in order to avoid these impacts (Guntarto: 2014). Education 
and communication experts are in favour of the fact that individuals should be 
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able to take full advantage of mass media and use them consciously. In the 
context, while positioning media literacy into the education system, experts 
regarded it not only as a course, but also as a philosophy, and even a lifelong 
learning process. 
Ever since 2002-2006 education period Yayasan Kesejahteraan Anak 
Indonesia (YKAI) initiating a sequential application project called ‘Pendidikan 
Melek Media’ or Media Literacy Education in the form of teaching learning in 
classroom. After this sequential project finished in December 2004, YKAI 
organizing teacher training about Media Literacy Education with support from 
UNESCO in the level elementary school and junior high school. This project 
aims to the teachers have concept and comprehension about media literacy 
eduation and can apply in every lesson (Guntarto: 2014). 
Previously, it was also examined about media literacy level by carrying 
out the title Tingkat Literasi Media Mahasiswa Fakultas Ilmu Dakwah dan 
Ilmu Komunikasi UIN Jakarta Mengenai Informasi Hoax tentang Kebijakan 
Registrasi Pelanggan Jasa Telekomunikasi Berdasarkan Individual 
Competences Framework by Ayu Rahmawati. There are some differences with 
the previous research, including the focus research and research method. The 
previous research used quantitative design with the focus research in examine 
media literacy level about hoax information in registration policy to customer 
of telecommunication service. While, this research used mixed method to 
answer the research question about media literacy skill level and student’s 
perception about their media literacy skill. Eventhough, there is similarity of 
this study with the previous study, which is used Individual Competences 
5 
 
 
Framework theory to measured the media literacy level taken by European 
Commission (2009). 
In Europe, the education of media begins in 1970. There is an 
organization called European Commission, the organization have done 
measured the level of media literacy skill in European countries used Individual 
Competences Framework. Individual competences framework divided into two 
criterias, which are personal competence and social competence. Personal 
competence include technical skill (use) in using media and critical 
understanding. While, the second criteria, social competence include ability to 
socialisation and participation with media (communicative and participation 
skill). 
The other researcher who measured media literacy, there is from Turkey 
named Cahit Erdem and Bahadir Eristi which conducted research by carrying 
out the title Paving the Way for Media Literacy Instruction in Preservice 
Teacher Education: Prospective Teachers’ Level of Media Literacy Skills. This 
study has some differences, but one of them is the indicator to measured media 
literacy level. This research used Individual Competences Framework while 
the previous research used gender, department and academic success as 
indicators. The researcher also used the Erdem & Eristi theories from the 
journal about media literacy skill. These skill constructed from the other 
experts and the researcher take it to this paper as theory.   
Media literacy skill is some skill which must have by someone to 
understand of using media. These skills which used in this research is access, 
analyze, evaluate and communicate (Eristi and Erdem, 2017: 252-255). These 
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skills is the point resume from the previous research of media literacy. Access 
is locating and using appropriate media tools such as smartphones, televisions, 
computers, and more importantly, technological knowledge of a certain level 
are needed. 
After accessing media contents, a set of competencies is needed to 
analyse those. These competencies include one’s examining the structure, 
content, design, form, and sequence of the messages with a critical perspective 
using artistic, literary, social, political and economic conceps (Jolls, 2008). The 
third one, evaluate is a process to complete the analysis phase and a skill to 
make judgements about the quality or the value of a media content. Without 
evaluation skills, phases of access and analyse would remain inconclusive. 
The last skill should be have by students is communicate. Through this 
skill which enables media users to create and share their own media messages 
as an alternative to profesionally created media contents, individuals learn the 
processes as an alternative to proffesionally created media contents, individuals 
learn the processes of content selection, editing and construction methods, 
techniques and technologies by doing and by this means comprehend the media 
kitchen way better (Bilici, 2014). 
The research subject of this research is fifth semester students of 
English Department in IAIN Surakarta. The reason of choosing fifth semester 
students because they are mature enough to use, understand and differentiate 
the media and its contents. Fifth semester students also are also faced at the 
services both in school and in the community such as participating in the micro 
teaching program as an initial step of learning, then follow real work courses 
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(KKN) and field experience programs (PPL) which requires students to be able 
to use the media and understand the media so can give their knowledge to 
community and their pupils. 
Fifth semester students of English Department which in the future will 
be teacher, as pre-service teacher they must know well about media usage and 
its function because in modern eras, all people eventhough children has 
smartphone which can search all kinds of thing. The pre-service teacher have 
to more smarter than their pupils in order to operate the media, critical 
understanding and communicate with the media, so the pre-serrvice teacher can 
help their pupils to reduce the bad impact of media. Considering that the 
teachers to give the course didn’t have media literacy training during pre-
service period, it is essential to examine knowledge level of the prospective 
teachers, their opinion and readiness about Media Literacy, the researcher do 
research entitle “An Analysis of Fifth Semester Students’ Level of Media 
Literacy Skill in English Language Education of IAIN Surakarta in the 
Academic Year 2019/2020” 
B. Identification of the Problem 
Based on the research background, the problem can be identify below:  
1. This is an imbalance between the development of communication 
technology with low literacy capabilities, which triggers the consumption 
of negative content from the media. 
2. Media literacy does not include in curicullum education so the students do 
not have knowledge how to maximize the use of media and how to reduce 
the bad impact from media. 
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3. The lack ability of the students to access, analyze, evaluate, and 
communicate with the media. 
C. Limitation of the Problem 
In this research, the researcher focuses only in the media literacy skills 
level by six semester students. the limitation of problem can be seen as follows: 
1. Media literacy skill level of fifth semester students in English Language 
Education of IAIN Surakarta in the Academic Year of 2019/2020. 
2. Students’ opinions about their media literacy skill in fifth semester students 
in English Language Education of IAIN Surakarta in the Academic Year of 
2019/2020. 
D. The Problem Formulation 
Based on the background, the main problem that will be analyzed in 
this research can be seen as follows: 
1. What are fifth semester students’ level of media literacy skills in English 
Language Education of IAIN Surakarta in the Academic year of 
2019/2020? 
2. What are fifth semester students’ opinions about their media literacy skill 
in English Language Education of IAIN Surakarta in the Academic year 
of 2019/2020? 
E. The Objective of the Study 
Based on the problem above, the objective of this study are as follows: 
1. To describe the fifth semester students’ level of media literacy skills in 
English Language Education of IAIN Surakarta in the Academic year of 
2019/2020. 
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2. To analyze the fifth semester students’ opinion about their media literacy 
skill in English Language Education of IAIN Surakarta in the Academic 
year of 2019/2020. 
F. The Benefit of the Study 
1. Academic Benefits 
This research is expected to contribute to students as pre-service 
teachers, about the importance of media literacy. Researcher also hope that 
this research can increase the awareness of academics to always develop 
or spread the culture of media literacy in the midst of society, which is 
currently being confined by the presence of mass media. 
2. Practical Benefits 
This research is expected to provide a change for media consumers, 
especially university students, who have greater science and technology 
access skills, and are able to be critical of media content. While for the 
pubic in general, this study is to expected to bring them more to develop 
literate attitudes, not just for themselves, but also for families and 
communities broadly. 
G. The Definition of Key Terms 
1. The Meaning of Media 
Media is an intermediary of a communication process such as when 
someone writes a letter, then the media used is paper or when calling using 
telephone media (Tamburaka, 2013).  
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2. Media Literacy 
Media literacy is one of the literacy types on which academic 
studies have been carried out in great numbers particulary on technological 
literacy. Aufderheide (1993) defines media literacy is generally defined as 
‘the ability to access, analyze, evaluate and communicate messages in a 
variety of forms’. 
3. Media Education 
Davis (1992: 21) stated that the purpose of media education is to 
teach students to appreciate and demand “true” art rather that media art. 
Any media education is educational efforts which have a positive effect on 
the skill and capabilities of the individual recipient. 
4. Media Literacy in the Academic Level 
Literacy at an academic level can be defined as the ability to 
skillfully deal with media products and academic genres that are relevant 
for the respective dicipline. New information and communication 
technologies are relevant for academia as far as they develop new media 
products and new media academic genres (Pleffer, 2014). 
5. Teaching Media in Language Learning 
Duncan (1993) in ferodov (2003: 10) states that teaching through 
the media, while concerned with the language of media, primarily focuses 
on using media as a vehicle to initiate discussion or as a motivator for 
Language Arts classes.  
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6. The Definion of Opinion 
Opinion based on Cutlip and Center can be interpreted as an 
expression of attitude regarding problems that contain conflict. Opinion is 
also interpreted as an opinion or view on an issue (Abdullah, 2001: 14). 
7. Students’ Opinion 
Student opinion is a collection of student opinions about an issue 
that is considered to contain contradictions that require students to react, 
the reaction used is in the form of responses or opinions. 
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CHAPTER II 
REVIEW ON RELATED LITERATURE 
This chapter reviews of several theories related to this research. Those are 
the nature of media, the definition of media literacy, elements of media literacy, 
purpose of media literacy, media literacy skills, media literacy skill scale, media 
literacy in education, media literacy in the academic level, the role of pre-service 
teacher in media literacy,  media literacy in teaching language and previous study. 
The sections which have been mentioned will be discussed as follows: 
A. Theoretical Description 
1. The Nature of Media 
Today’s most children and young people are growing up in a 
world with more chices for information and entertainment than at any point 
in human history (Hobbs, 2010: 13). Television, movie, the Internet, 
magazines, newspaper, books, radio, computer games, billboards, videos 
and with mobile phones offering on-screen interactive activities with the 
touch of fingertip. Hobbs (2010: 13) added that people now have access 
the widest variety of content – the good, the bad, and the ugly – in the 
history of the world. Because the rapidly of technology development, 
children obtain a significant amount of their knowledge of the world from 
the media around them, they must learn how to interpret the message that 
inform, entertain, or seek to persuade them. 
The media are the technological means of disseminating 
messages (Potter, 2005: 16). They are categorized as being print 
13 
 
 
(newpapers, books, magazines) or electronic (radio, Cds, film, television, 
Internet). There are two kinds of media; mass and nonmass. This 
distinction is very little to do with the size of the audience-although that is 
how most people approach defining mass. Nor does it have much to do 
with the experience the audience has when receiving the messages, 
although it was the main criterion for defining a mass audience for a long 
time. Instead, mass has to do with the motives of the sender. To be a mass 
medium, the sender’s main intention is to condition audiences into a 
ritualistic mode of exposure; that is, mass media are much less interested 
in coaxing people into one exposure than they are in trying to get people 
into a position where they will regularly be exposed to their messages. 
The mass media present three general types of messages: news, 
entertainment, and ads. At base, the mass media’s primary purpose for 
producing and distributing all messages is to construct audiences to 
generate revenue. The three types of messages differ in the secondary 
purposes to the mass media. With news messages, the intention of the mass 
media is to evoke in audience members a sense that they are being 
informed. With the entertainment messages, the intention of the mass 
media is to evoke the audience members a sense that they are having 
pleasant emotional experiences, particulary of laughter, character 
attraction, or vicarious fear. With advertising messages, the intention of 
the mass media is to stimulate in companies paying for the advertising a 
sense that those ad messages are changing target audiences in terms of 
their cognitions, attitudes, and/or behaviors (Potter, 2005:18).  
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The other definition of media can be refer to more personal means 
of communication (e.g., cellular phones, text messaging, and cell-phone 
images, as well as Internet chat rooms, blogs, video-sharing websites, and 
social-networking websites) (Adapted from the Oxford English 
Dictionary). Media, the plural of ‘medium’, has been used as a singular 
collective term, as in ‘the media’ (Williams, 1976: 169 in Lister, et al, 
2009: 9).  Tamburaka (2013: 39) defines media is an intermediary of a 
communication process such as when someone writes a letter, then the 
media used is paper or when calling using telephone media. When we have 
studied about media, we have had in mind ‘communication media’ and the 
specialized and separate institutions and organisations in which people 
worked: printed medium and the press, photography, cinema, advertising, 
broadcasting (radio and television), publishing and so on (Lister, et al, 
2009: 9). It can concluded that media is a proccess to create and share 
about information through printed or digital technology. 
Marshall McLuhan (1964) in Tamburaka (2013: 71) states that 
communication of technology plays the important roles in the social order 
of new society and culture which bring the change of printed media to 
digital/electronic media. With the development of technology in the field 
of information technology, it has triggered a major change in digitalization 
technology where all printed and electronic media content can be 
combined and distributed. Flew (2002: 10) in Tamburaka (2013: 72) 
defines digital media are forms of media content that combined and 
integrated data, text, sound, and images of all kinds; are stored in digital 
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formats; and are increasingly distributed through network such as based 
upon broad-band fibre-optic cables, sattelites, and microwave 
transmission system. 
The historical evolution of the media according to McLuhan, who 
in this seems to follow Harold Innis (1950; 1951), is form orality to 
literacy, from the spoken word to hand-written manuscripts and from there 
to print and then eletronic media (McLuhan, 2002). According to Everett 
M. Rogers there are four eras in the history of new media, (1) Writing Era; 
(2) Printed Era; (3) Telecommunication Era; and (4) Interactive Era. When 
we talk about new media, it will not be separated from old media. In that 
sense, the birth and development of new media begins with the birth and 
development of old media technology. Indeed, the presence of new media 
is not a subtitute for old media, but it serve various variants of 
communication to supported new innovations in communication 
technology that continu to develop without stopping and very fast. 
The displacement of traditional technology (old media) to digital 
technology (new media) also brought the major changes in the way 
humans communicate (Tamburaka, 2013: 72). Before the new media, the 
mass media audience controlled by information from mass media provider 
institution, today, because of the change of media content distribution pola, 
the audience can create their own media content.  
McQuail defines new media as a place where all messages of 
communication are decentralized; message distribution via satellite 
increases the use of wired and computer networks. The definition of new 
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media espressed above gives the view that the emergence of new media is 
characterized by the use of med through the internet. The term of new 
media is used in many different way, Lievrouw and Livingstone (2002) 
focus on the media message (i.e., the communication and its practice), the 
technology (i.e., the medium), and the social context in which is used. The 
three aspect of new media show more specific in literature with more 
specific technologies and practices such as collaboration, digitalization, 
telecommunication (Friedman & Friedman, 2008: 5) 
The history of  media begins with printed media: books, 
newspaper, and other printed media; film; broadcasting: tv and radio; 
recorded music (McQuail, 2010). The new media begins with the appears 
of Internet in 1969 which conducted by United States Department in a 
project called ARPANET (Advanced Research Project Agency Network). 
Internet came out in Indonesia begins when RMS Ibrahim, Suryono 
Adisoemarta, M. Ihsan, R. Soebiakto, Firman Siregar Adi Indriyanto and 
Onno W. Purbo built Internet network in 1992-1994 (Tamburaka, 2013: 
75). The Internet is a network which connected all computers in the world 
and conducted virtual community called as global village, no one people 
in the world which can not enter the global village, the computer users can 
send and receive messages between fellow users for every minutes and 
every second there were message and data exchange in the Internet 
(Tamburaka, 2013: 75-76). The Internet’s claim to full medium status is 
based in the part on its having a distinctive technology, manner of use, 
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range of content and services, and a distinct image of its own (McQuail, 
2010).  
McQuail (2010) gave five concepts of differences between old 
media and new media, they were: (1) The degree of interactivity, where 
interaction in new media is more flexible and higher than conventional 
media; (2) The degree of social presence, where the mass media is more 
personal, reduces ambiguity. New media allows the audience to be able to 
relate personally to the media through direct contact; (3) The degree of 
autonomy, where the media users have the ability to control their own 
content and media to become independent sources; (4) The degree of 
playfullness, the ability of media to provide entertainment for users; (5) 
The degree of privacy, users are free to display anything in new media, so 
as to produce media that is unique (different) and personal. 
New media unites all that old media has, if newspapers can only 
be read on paper, radio only can be heard, television only unites audio and 
visuals. Through the Internet all of them can be put together both writing, 
sound and images. Internet users can read news in blogs, websites, can 
hear radio via Internet radio, can watch news broadcasts through live 
streaming or download videos. In other words, all the unique 
characteristics of each old media can be united in the world of new media. 
2. Media Literacy 
The rapid development of the media within scope of the society 
include in the large category. This development accepted by the society in 
small or large scale, making it a movement to empower the people in the 
18 
 
 
media or called movement of media literacy. If the movement of media 
literacy can be accepted by society, then the society will be selective in 
managing or receiving the media and make it active in the media.  
Media literacy provides perception in order to determine the 
knowledge and skills to the users to rate and sort the contents of the media 
with critical. There are five important points of the movement of media 
literacy depends on Tamburaka (2013: 04): 
1) The audience is active, but they are not necessarily conscious of what 
they are doing with the media. 
2) Needs, opportunity, and the choice of the audience driven by natural 
by access to media and media content. 
3) Media content can implicity and explicity provide demands against 
the actions. 
4) People need to realistically measure how their interaction with media 
texts can determine the purposes that interaction supports them in their 
environment. 
5) Poeple have different level in the management of cognitive and this 
can radically affect how they use media and what they can get from 
the media.  
Media Literacy actually not as fearsome and as complicated as 
thought. Media literacy is brought and opened new insights to the media, 
thus the public know and understand about the use of media appropriately. 
Understanding media literacy conceptually at least properly understood, 
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then the understanding of media literacy as a whole against the concept of 
basis is considered to be important. 
a. Definition of Media Literacy 
Media Literacy stated from two word, Media and Literacy. 
According to Potter (2010: 679) media is a medium (such as television 
or computers) in printed or pictorial that deliver information. In 
modern era, all kinds of media can access easy, freely and unfiltered, 
to growing awareness that media literacy should be concerned with all 
forms of media. 
According to Silverblatt (2017: 1), the traditional definition of 
literacy applies only to print: “having a knowledge of letters; 
instructed; learned.” Doughlas Kellner and Jeff Share (2005) in 
Silverblatt (2017: 2) states literacy involves gaining skills and 
knowledge to read, interpret, and produce certain types of texts and 
artifacts and to gain the intellectual tools and capacities to fully 
participate in one’s culture and society. Thus, from the definition of 
media and literacy can be conclude that media literacy is having 
knowlegde to read, interpret and produce certain types of texts in all 
form of media (such as television, computers, gadget, etc) to get 
filtered information so can use the positive benefit and throw away the 
bad impact. 
Media literacy is one of the literacy types on which academic 
studies have been carried out in great numbers particulary on 
technological literacy. Aufderheide (1993) defines media literacy is 
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generally defined as ‘the ability to access, analyze, evaluate and 
communicate messages in a variety of forms’.  
Jefkins (2009) in Fitriyani (2016: 56) defines media literacy is 
the set of abilities and skills where aural, visual and digital literacy 
overlap. These include the ability to understand the power of images 
and sounds, to recognize and use that power, to manipulate and 
transform digital media, to distribute them pervasively and to easily 
adapt them to new form. Media literacy as a key to create intelligent 
and critical in society so that not easy to rubbed down in the harful 
influence  of mass media. Media literacy as conventional or non-
conventional persuade the audience as audiences or communicator to 
have reading ability when challenged with media. Media techonology 
can change the manner of people learning, playing, and form a group 
in real life. Related to something new needs new skill too even less 
the subject is prospective teachers. 
Media literacy give ability to the public in analyze, classify, 
and critical with the content of media. In this case, it depends on each 
person in the address and interpret the message received. The 
communicant can interpret the message depends on the background of 
the individual and experience in the past, it called filter. As we know, 
media literacy can divided into conventional and non-conventional. 
Conventional or called traditional media such as television, radio, 
newspaper advertising, etc. Then, non-conventional or we called new 
media such as internet, app permission, social media,etc. 
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In new media, filter is a role in the address of each content that 
hit the public, given the shift the concept of the mass media 
(conventional) in to the new media. Where on a new media doesn’t 
have the role of gatekeeper and the lack of control content in new 
media. Aufderheide (1993: 1) stated that a media literate person and 
everyone should have the opportunity to become one who can decode, 
evaluate, analyze and produce both print and electronic media. To be 
a literate person is to be educated and learned (Potter, 2012: 19). 
Media literacy’s objective is critical autonomy in relationship with all 
media. There are many constituencies for media literacy: young 
people, parents, teachers, librarians, administrators, citizens. And 
there a variety of sites to teach and practice media literacy: public and 
private schools, churches, synangogues, universities, civic and 
voluntary organizations serving youth and families, mass media from 
newspaper to television.  
b. Elements of Media Literacy 
In modern era, we often can not differ between media literacy 
and media education. Media literacy is not media education, 
eventhough to understand about media literacy needs media 
education. If seen from the difference between media literacy and 
media education, media education seen the media function is always 
positive but media literacy attempts to protect audiences from a 
variety of negative impacts of media.  
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To know the differences of media literacy and media 
education, there are some elements of media literacy stated from 
Silverblatt, et al (2014: 4-6) which identifies seven fundamental 
elements of media literacy. Then Stanley J.  Baran (2014: 21) add an 
eight elements. Media literacy includes these characteristics: 
1) A critical thinking skill enabling audience members to develop 
independent judgements about media content. A critical skill that 
is applied to the source of most of the information we receive. We 
often blindly accept the information that we receive through the 
media with disastrous results. We do not filtered the information 
we got. Why do we watch that we watch, read what we read, listen 
to what we listen to? If we cannot answer these question, we have 
taken no responsibility the outcome for ourselves or our choices. 
2) An understanding of the process of mass communication. If we 
know the components of the mass communication process and 
how they relate to one another, we can form expectations of how 
they can serve us. A number of factor determine the impact of a 
media presentation, including an understanding of the elements 
involved in the process of media communications such as media 
communicator, the fuction, comparative media and the intended 
audience. 
3) An awareness of the impact of media on the individual and 
society. The media have transformed the way we think about the 
world, each other and ourselves. Media presentatons convey 
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cumulative messages that shape, reflect, and reinforce attitudes, 
values, behaviors, preoccupations and myths that define a culture. 
If we ignore of the impact of media on our lives, we run the risk 
of being caught up and carried along by that change rather than 
controlling or leading it. 
4) Strategies for analyzing and discussing media messages. Media 
literacy provides strategies that enable individuals to decipher the 
information they receive through the channels of mass 
communications.  To consume media message thoughtfully, we 
need a foundation on which to base thought and reflection. So, it 
facilitates the discussion of media content with others including 
children, peers, and the people responsible for producing media 
programming. 
5) An understanding of media content as a text that provides insight 
into our culture and our lives. How do we know a culture and its 
people, attituvdes, values, concerns, and myths? We know them 
trough communication. For modern cultures like ours, media 
messages increasingly dominate that communication, shaping our 
understanding of and insight into our culture. 
6) The ability to enjoy, understand, and appreciate media content. 
Media literacy does not mean living the life of a grump, liking 
nothing in the media, or always being suspicious of harmful 
effects and cultural degradation. We take high school and college 
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classes to enhance our understanding and appreciation of novels; 
we can do the same for media texts. 
7) Developement of effective and responsible production skills. In 
order to be successful, professionals in the field of media must 
demonstrate an awareness of the mass communication process, as 
well as a mastery of production techniques and strategies. Media 
communicators must also be aware of the challenges and 
responsibilities involved in producing thoughtful programming 
that serves the best interests of the public. 
8) An understanding of the ethical and moral obligations of media 
practitioners. To make informed judgements about the 
performance of the media, we also must be aware of the 
competing pressures on practitioners as they do their jobs. We 
must understand the media’s official and unofficial rules of 
operation. In the other words, we must know, respectively, their 
legal and ethical obligations. 
From those elements of media literacy according to the 
experts, each individual can understood and implemented media 
literacy. Media literacy is a combination where there are any level. 
Each level related to the other level. Media literacy can not stop at a 
point or condition but must be honed and developed since early 
childhood until adult. 
Media literacy appears as a tool to reduce the bad impact of 
media, also to reduce the information gap between the community one 
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and the other community. In some developed countries, media literacy 
include in education curriculum. Thus, the important of knowledge 
about media, bring up the spirit of its own for the activists of the media 
to provide media literacy to the community. 
c. The Purpose of Media Literacy 
The purpose of media literacy is to empower individuals to 
control media programming (Potter, 2005:25). It means that media 
literacy is to show people how to shift control from the media to 
themselves. The European Commission (charged with developing a 
single market in Europe), declared, 2007 in Hargrave (2010: 196) 
states the aims of media literacy is to increase awareness of the many 
forms of media messages encountered in our everyday lives. It should 
help citizens recognise how the media filter their perceptions and 
beliefs, shape popular culture and influence personal choices. It 
should empower them with critical thinking and creative problem-
solving skills to make them judicious consumers and producers of 
information. Media education is part of the basic entitlement of every 
citizen, in every country in the world, to freedom of expression and 
the right to information and it is instrumental in building and 
sustaining democracy. 
Len Masterman in Jolls & Thoman (2008: 12) stated that 
media literacy is very important. He mention five reasons why media 
literacy is important. First, media literacy influences people to need 
three skills in order to be engaged citizens of a democracy. The three 
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skills are critical thinking, self-expression and participaton., with the 
three core skills, people enable to sort throgh political packaging, 
understand and contibute to public discourse, and, ultimately, make 
informed decisions in the voting booth. 
Second, we access gadget, internet, television, video games 
and other technologies all day long easy, freely and unfiltered. Media 
literacy teaches the skills we need to navigate safely through this sea 
of images and messages for all our lives. Third, media’s influence on 
shaping perceptions, beliefs, and attitudes. While research disagrees 
on the extent and type of influence, it is unquestionable that media 
experiences exert a significant impact on the way we understand, 
interpret and act on our world. By helping us understand those 
influences, media education can help us separate from our 
dependencies on them. 
Fourth, the increasng importance of visual communication and 
information. While schools continue to be dominated by print, our 
lives are increasingly influenced by visual images, from corporate 
logos to huge billboards to cell phones to internet websites. Shortly, 
we live in a multi-media world. Fifth, the importance of information 
in society and the need for lifelong learning. Media education can help 
both teachers and students understand where information comes from, 
whose interests may be being served and how to find alternative 
views.  
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Therefore, if someone has media literacy, he will be able to 
develop his competencies. These competencies are related to the 
knowledge and sills possessed in interpreting messages. Knowledge 
of media literacy will encourage people to always make a question, 
what they watch, read or listen to. Good knowledge will develop a 
critical sense of analyzing messages, and biase news on programs in 
the mass media. 
d. Media Literacy Skills 
Hobbs (2010: 19) stated there are five essential competencies 
of digital and media literacy, access, analyze & evaluate, create, 
reflect, act. In the book “A Guide to Effective Literacy Instruction 
Grades 4 to 6” shows that media literacy takes the skills of analysis 
and production that used in oral langugae, reading, viewing, writing, 
and representing, and extends them to meet new needs (2008: 15). 
While, Livingstone (2004) stated there are four media literacy skill, 
they were, Access, Analysis, Evaluation and Content Creation.  
Stanley J. Baran (2013: 24-25) in his book “Introduction to 
Mass Communication: Media Literacy and Culture” giving their 
theory about media literacy skills, they were: (1) The ability and 
willingness to make an effort to understand content, to pay attention, 
and to filter out noise; (2) An understanding of and respect for the 
power of media messages; (3) The ability to dishtinguish emotional 
from reasoned reactions when responding to content and to act 
accordingly; (4) Development of heightened expectations of media 
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content; (5) A knowledge of genre conventions and the ability to 
recognize when they are being mixed; (6) The ability to think critically 
about media messages, no matter how credible their sources; (7) A 
knowledge of the internal language of various media and the ability to 
understand its effects, no matter how complex. Baran also added to be 
media literate people develop an understanding of media content as a 
text that provides insight into our culture and our lives and they have 
an awareness of the impact of media on the individual and society. 
Eristi and Erdem (2017: 252-255) constructed their own media 
literacy skill from many experts, these skills include access, analyze, 
evaluate and communicate (Aufderhelde, 1993; Hobbs, 2001; 
Livingstone, 2003; Jolls, 2008; Silver, 2009; Schmidt, 2013; 
Silverblatt at al., 2014; Sahin, 2014). The explanation and contents of 
these skills are provided below. 
1) Access 
Involves locating and using appropriate media tools 
(Hobbs, 2010), reaching the targeted information via these tools, 
and comprehending the meaning of the contents (Jolls, 2008). For 
the access skill, media tools like mobile phones, ipads, televisions 
and computers and, more importantly, technological knowledge 
of a certain level are needed (Bilici, 2014). 
For an individual to participate in the media culture as a 
creator or consumer, it is prerequisite to process the competencies 
within the scope of access (Schmidt, 2013). However, it should 
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be noted that physical access to media messages or media tools 
does not guarantee effective use of them. With respect to the 
access skill which has sosial, cultural and technological aspects, 
factors such as having the permission to use media tools, knowing 
the use of software, peer-group norms regarding accepted actions 
are important (Livingstone, 2003). However, access is not limited 
to one-time purchase or supply as it accommodates a dynamic and 
social process (Livingstone, 2004). 
Therefore, what is important is the sustainability of use. In 
this sense, access can be regarded as consisting of two phases, 
which are physical access to media and contents of media, and the 
ability to use the media properly (Perez Tornero, Celot & Varis, 
2007). Hobbs & Moore (2013) list competencies of access skills 
as listening skills, comprehending content, using appropriate 
technology tools, asking questions, gathering information using 
multiple sources, implementing information to solve a problem. 
2) Analyze 
May be regarded as the most prominent skill of media 
literacy. This is because the main goal of media literacy is to 
enable critical autonomy in the relation with media (Aufderhelde, 
1993), and the ability to analyse symbolic texts underlied media 
literacy (Livingstone, 2003). After accessing media contents, a set 
of competencies is needed to analyse those. These competencies 
include one’s examining the structure, content, design, form, and 
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sequence of the messages with a critical perspective using artistic, 
literary, social, political and economic conceps (Jolls, 2008). 
Analytical skill refers to dividing messages into meaningful 
units (Kellnes, 2001). When individual encounter media 
messages, they either adopt these meddages superficially or they 
break these messages into parts and get deep into the messages by 
examining these part separately (Potter, 2008). In this process, 
authorship, audience, form and type of the message and points of 
view, characters, subjects and themes, mood, setting and context 
in these messages are analyzed (Thoman & Jolls, 2005; Hobbs & 
Moore, 2013; Bachmair & Bazalgette, 2007). 
A media literate individual with analytical skills is aware 
that media messages is a product of planned work and clearly sees 
the limit between the real world and the world virtually created 
by the media (Potter, 2008). Besides, a media literate individual 
analyzes literary strategies, possibilities and context (Lewis & 
Jhally, 1998); knows how media symbols are used (Baran, 2014); 
knows that media uses specific techniques to create emotional 
influence (Bachmair & Bazalgette, 2007); and perceives the 
implicit meaning as well as the explicit meaning in the messages 
(Volvic, 2003). Finally, a media literate individual needs to have 
a sufficient grasp of the background, structure and functioning of 
media industry to be able to comprehend and discuss what is 
offered through media (Taskiran, 2007). 
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3) Evaluate 
Evaluate is a process to complete the analysis phase and a 
skill to make judgements about the quality or the value of a media 
content. Without evaluation skills, phases of access and analyse 
would remain inconclusive. Making a judgement is performed via 
comparing media content with a standart or a value measure 
(Perez Tornero, Celot & Varis, 2007). These values may be 
ethical, moral, scientific or democratic principles (Jolls, 2008).  
In the evaluation process, taking the potential effects or 
outcomes of the messages into account is also important (Hobbs, 
2010). When encountered with opinions expressed in media 
messages, individuals either memorize and adopt them as their 
own opinions or compare the information elements in the 
message with their own standarts (Potter, 2008). 
In this phase, one needs to evaluate the media content that 
they acessed and analyzed previously. In the evaluation process, 
one relates the messages to one’s own experiences and makes 
judgements about the reality and quality of the messages 
(Thoman & Jolls, 2005). In addition, when interpreting messages 
of different types and forms, a media literate individual identifies 
and avoids unsolocited and harmful media content (Bachmair & 
Bazalgette, 2007; Silver, 2009), and evaluates the objectivity of 
the information in media messages with advertisement content 
(Sahin, 2014). 
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Majority of media messages are constructed with 
commercial, political, or other purposes. Therefore, the 
evaluation process in which individuals question media contents 
with respect to objectivity and reality is of vital importance for 
media literacy. In the new media order, in which anyone can 
create one’s own contents and share them with other individuals, 
and in which there are not sharp borders between media creators 
and consumers, questioning the quality of content is quite 
different from print texts. That is why individuals need to process 
broad knowledge structures regarding social, cultural, economic, 
political abd historic contexts to make a critical evaluation and 
perceive the internet not as a source of true information but as a 
resource whereby information is questioned, evaluated and 
reflected upon (Livingstone, 2003). 
4) Communicate 
Comprises of competencies regarding creating media 
messages and sharing them with other people (Schmidt, 2013). 
The skill of communicate is quite significant in the sense that it 
converts media consumers into media creators and distributors. 
Through this skill which enables media users to create and share 
their own media messages as an alternative to proffesionally 
created media contents, individuals learn the processes as an 
alternative to proffesionally created media contents, individuals 
learn the processes of content selection, editing and construction 
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methods, techniques and technologies by doing and by this means 
comprehend the media kitchen way better (Bilici, 2014). 
From the explanation above, the researcher concluded that 
access is how people involve locating and using appropiate media 
tools and how tools they use to access media content. Then, in analyse 
is how people to enable critical autonomy in the relation with media, 
how people can jugde the structure, content, form, design and the 
message related to the content. The third skill is evaluate which a skill 
to make jugdement about the quality of the content, to compare and to 
measure the media content but to evaluate they must accessed and 
analyzed previously. The last skill is communicate, it is how people 
can creating media messages and sharing them with the other people. 
In this phase, people can create and share their own media messages, 
they also can learn the process of content selection, editing, and 
construch methods, techniques and technologies. 
By the reason of the complex nature of the media literacy, and 
in order to establish the criteria of media literacy skills by which it 
could be measured, a conceptual map had to be created by European 
Commission (2009). The develop criteria coincide with the European 
Commission’s definition of media literacy, are simple and easily 
useable, and allow for the diagnosis of different situations that permit 
both a comparison as well as the monitoring of progress over time. 
The two dimensions of media literacy were identified as Individual 
Competence and Environmental Factors, on the basis that the 
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symptoms of media literacy are manisfested in the capabilities of the 
individual, and the Environmental Factors which may encourage them 
or hamper them. 
Individual Competence is a personal, an individual capacity 
related to exercising certain skills (access, analysis, communication). 
This competence is found within a broader set of capacities that 
increase the level of awareness, critical analysis and the creative 
capacity to solve problems. While, Environmental Factor is a set of 
contextual factors that affect individuals and relate to media education 
and citizens’ right. 
To support media literacy skill from Eristi and Erdem 
construct theory, the researcher used the theory of European 
Commission too. The researcher used Individual Competences 
Framework as indicators to grade the media literacy skills level of fifth 
students. Individual Competences is any individual skill or operation 
is developed along three criteria: doing (operative ability and practical 
use); knowing critically (or Critical Understanding); and their relation 
to the objective that the skill or operation should meet. In this case 
they should enable creation, communication, social relationships and 
participation in the public sphere. The formula of Individual 
Competence Framework suited with the media literacy skill construct 
by Eristi and Erdem, they were Access, Analyze, Evaluate, and 
Communicate.   
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3. Media Literacy Skill Scale 
Media literacy skill can be measured by Individual Competence 
Framework. Individual Competence Framework used by European 
Commission to measure the media literacy in any country of Europe. 
Nowadays, the indicators by European Commission have been used by 
other researcher in Indonesia to measure media literacy and information 
related to media. Individual competence is a personal or an individual 
capacity related to exercising certain skills: access (operative ability and 
practical use); knowing critically (or Critical Understanding); and their 
relation to the objcetive that the skill or operation should meet 
(communicate). 
Individual competences divided into two, they were personal 
competences and social competences. In personal competences composed 
by two criteria there were use (technical skills) and critical understanding 
(cognitive competences). Use (technical skills) is the capacities related to 
media access and use, it is how people can use, access or operate the media 
appropriately. Critical Understanding ( cognitive competence) is the 
aspects related to the comprehension and evaluation of contents and media, 
it can explain how people analyse the media content and evaluate them. 
Then, the second competence of individual competences was 
communicative abilities (social, participation, creative abilities). 
Communication Abilities are the aspects related content creation, social 
relations and citizens’ participation. The Individual Competences 
Framework can be seen in the following table: 
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Table 2.1 Personal and Social Competence 
Competences Action Individual Skills 
Dimensions 
Objectives 
(Associated 
Operations) 
Personal 
Competences 
Use Technical Skills 
Media operational skills 
required for the 
effective use of media 
tools 
Using Media 
Instrumental use 
Critical 
Understanding 
Cognitive skills 
Capacities related to 
knowledge and semiotic 
operations: 
encoding/decoding, 
interpreting, evaluating 
media text 
Evaluating and Taking 
Account of Media and 
Media Content 
Comprehension and 
Awareness 
Social 
Competences 
Communicate Communicative and 
Participative Skills 
Capacity to interact 
with others and 
maintain networks 
Building Social 
Relations 
Media networking 
 
Participating in Public 
Sphere Citizen’s 
Participation Skills 
Active citizenship 
 
Creating and 
Producing Content 
Media creation 
 
a. Personal Competences 
1) Use (Technical Skills) 
These are the operative abilities required to access and 
effectively use media communication tools. They specifically 
refer to devices and tools availbale in a certain context or 
environment. The Use Criteria rely on the individual’s ability to 
use media platforms. Technical skills are developed by the 
individual to adapt to their needs. They include certain decoding 
capacities (especially of interfaces), as well as the practical ability 
to use specific functions of media tools.  
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In order to further define these concepts of the use criterion 
we have proposed the following items: 
(1) Understanding simple technical functions: Understanding 
the basic function of each tool and its components. For 
example, it is not possible to correctly use a computer 
without having at least a basic knowledge of the function of 
the monitor and the ability to use the mouse.  
(2) Decoding interfaces: Understanding and deciphering the 
basic functions of the tools. For example, the user of a 
mobile phone must be able to decode and distinguish a call 
from an SMS. 
(3) Understanding complex technical functions: The use of 
advanced functions. For example, using a mobile phone to 
not only receive and make calls, but to store a contact list, 
classify the list into groups and assign a special sound or 
image to each group. 
(4) Adapting and personalizing interfaces: the capacity to 
personalise the function of the tool and, in so doing, to adapt 
it to an efficient and specific use. 
(5) Ability to search and choose technical information, devices 
and configuration: the capacity to find, identify and select 
different media tools, functions and services. 
(6) Ability to convert informal procedural knowledge into 
deductive, formal and declarative knowledge (tutorials, 
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guides, etc.): The capacity to understand abstract 
information that may be applied to new situations. This 
capacity is not simply intuitive knowledge that the user 
develops, but the capacity to articulate information and 
convert it into instruction for others. 
(7) Critical awareness of technical issues: A conscious, 
explicit, and therefore articulated knowledge of the 
technical options that tools offer. 
In relation to these criteria, there may be distinguished the 
following components: 
(1) Computer and Internet Skills 
Digital media is increasingly the primary source of media 
for many individuals. The utility of computers and the use 
of Internet make the skills associated with their use reliable 
indicators for the use of media. 
(2) Balanced and Active use of media 
The use of media by the individual in everyday life, with 
reference to the functions and type of media (newspapers, 
cinema, books, mobile telephones, etc.) are manisfestations 
of use and therefore a reliable indicator for this components. 
(3) Advanced Internet Use 
Advanced use of the Internet demonstrates a sophisticated 
level of media use. Activities such as Internet Banking. E-
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Governement and buying by internet are reliable indicators 
of individual’s use of the media. 
The following indicators have been chosen to illustrate the 
use components of media literacy: 
Scheme 2.1 Technical Skills 
 
2) Critical Understanding 
Critical Understanding is the most important aspect of the 
relationship between the individual and the media. How the 
individual interacts with the media is dictated by their Critical 
Understanding of both the content and its context. The user’s 
ability to process information is fundamental to understanding 
media messages and texts, without which they cannot find 
meaning it. Critical Understanding allows the user to capture, 
assimilate and produce information. It includes the use 
information to obtain an appropriate understanding of the 
Use (Technical Skills)
Computer and Internet 
Skills
- Computer skills
- Internet skills
Balance and active use 
of media
- Internet use
- Newspaper circulation
- Going to the cinema
- Reading books
- Mobile phone subscription
Advanced media use
- Buying by internet
- Reading news by internet
- Internet banking
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environment and to use the information solve problems, to create 
and produce meaning, etc. 
The following three factors of Critical Understanding are 
developed in detail: 
a) Understanding Media Content and Function 
This factor indicates the ability to read and make sense 
of media messages, be they audiovisual or text, interactive or 
pasive. It implies a sequential cognitive process by which the 
individual recognises a code in the text, to classify it and 
establish the its global meaning in the context of previously 
acquired information. In so doing, the user classifies the 
information to make correct and appropriate use of it, and to 
appropriately respond to it.  
Therefore, this criterion includes the following general 
abilities: 
(1) Coding and decoding: To understand the code upon 
which a text is based, and the capacity to understand 
the title and content of a text. 
(2) Competence to critically evaluate, compare, and 
contrast information and media text: The capacity to 
assign value to information based on its content, form, 
gebre, source, consequences and according to the 
specific requirements of the user. 
41 
 
 
(3) Exploring and searching information actively: The 
capacity to explore and search information to satisfy set 
objectives. 
(4) Summarising: The capacity to summarise, condense, 
and communicate information provided by a text, 
requiring the ability to comprehend the content of a 
message. 
(5) To synthesis: The ability to amalgamate different 
sources of information into one synthetic construction. 
(6) Ability to remix and recycle media content: The basic 
creative capacity to combine existing elements in order 
to compose a recycled media text that serves a set 
objective. 
b) Knowledge of Media and Media Regulation 
This ability allows the user to evaluate the media 
system and its function in relation to the user’s aims and 
objectives. It includes knowledge of the conventions, rules 
and norms that impact on the media, and the laws, regulatory 
authorities, knowledge of the stakeholders and so on. In 
detail, these skills include: 
(1) Critical evaluation of opportunity and restriction, 
pluralism conditions, regulations, laws, rules and rights 
of media production: The ability to access the general 
conditions in which the media operates, its context, 
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conditions and strategies, and the ability to modify 
them to meet set objectives. 
(2) Appreciation of conceptual frameworks provided by 
media studies: The capacity to acquire media 
knowledge, and to evaluate and interpret media texts.  
c) User Behaviour (Internet) 
Use behaviour is the end product of the user’s habit of 
thought, reading, writing and speaking which go beneath 
surface meaning, of first impression, myths, pronunciations, 
cliches, received wisdom and opinion, understanding of the 
meaning, causes, context, ideology and cosequence, events, 
objects, processes, organization, experience, text, subject 
matter, policy and discourse, and indeed, the way in which 
individuals understand and relate to the world around them. 
Therefore, the indicators provide some indication of how 
well individuals are able to use media. In detail, these skills 
include: 
(1) The ability to develop Critical Understanding relating 
to strategies of information use: The ability to elaborate 
strategies, protocol and search methods that are the 
product of the user’s own experience. It is also the 
ability to criticise, reformulate and modify such 
strategies according to set objectives. 
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The following diagram shows the indicators and their 
structure which will illustrate the Critical Understanding 
components of media literacy. In detail, see the following 
sceme: 
Scheme 2.2 Critical Understanding Competences 
 
b. Social Competences 
1) Communicative and Participative Abilities 
This factor is the capacity of individuals to make and 
maintain contact with others via the media. This includes basic 
communication, such as e-government services, to participation 
with online groups in collaborative work towards a common 
objective. This study subdivides Communication Abilities into 
different components: 
Critical 
Understanding
(cognitive and 
critical skills)
Understanding 
media content and 
its functioning
- Reading text
- Classifying written and audiovisual texts
- Distinguishing media content (all media)
- Elements to which the user attaches importance to rely on 
the information
- Classifying websites
- Classifying media platforms and interaction systems
Knowledge about 
media and media 
regulation
- Media concentration
- Knowledge and opinion regarding the media regulation 
subject
- Knowledge of which institution sanctions possible 
violations of the law operated by TV stations
- Knowledge of the authorized institution to refer to for 
insulting, injurious or offensive TV, radio or Internet
- Rules and rights is applicable to media content
- Perception of the watershed
- Knowledge about regulation on Internet
- Author/Use rights
User behaviour
- Exploration and critical search of information
- Checks made when visiting new websites
- Judgements made about a website before entering 
personal details
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a) Social Relations 
Socialising via the media is become the part of people 
live in modern eras. Media social likes Facebook, Twitter, 
Instagram and others have also proved immensely popular 
and have provided individuals with the opportunity to present 
themselves remotely, to have relationship and socially active 
lives online.  These social lives demonstrate the capacity of 
a user to contact other individuals, to work in cooperation 
with them and to establish different networks and 
communities. They necessarily include communicative 
skills; receiving and producing messages, maintaining 
contact, and presenting the user’s identity via profiles and 
platforms. These abilities are manifested in the following 
abilities: 
(1) Making and maintaining contact through media and 
social media: The ability to contact other individuals 
via the media, fulfilling the minimum communication 
potential needed to establish groups. 
(2) To follow trends relayed by the media (mimesis) and 
peer group: The ability to share gestures, attitudes, 
options, and other types of behavious with other users, 
and to mimic behaviour and practice. The media 
reinforce this mimetic capacity, especially in the case 
of adolescents and young people. 
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b) Citizen Participation 
Participation in public life via new media falls into one 
of two categories: 1) use of e-government (government 
services provided on the internet, such as library services or 
passport applications, which are simple activities and the 
performances of traditional tasks by way of new technology); 
and 2) participation in public life in the political sense (using 
the media to engage and communicate with governments and 
other individuals with the aim of shaping policy). 
Both of these activities refer to civic participation in 
pulic life, which can take the form of simple relationship 
between individuals and government institutions to more 
complex and sophisticated cooperative actions, such as the 
formation or membership of political parties or the 
organization of protest groups. In detail, these skills include: 
(1) Maintaining participation with group that share 
common models: The ability (beyond imitation) to 
participate with others and to consciously share models 
and tools. 
(2) Using social media to manage strategically contacts 
with others through pragmatic acts: The capacity to 
develop strategies of cooperation and collaboration to 
achieve specific objectives. 
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(3) Appropriate presentations of identity (avatars and 
profiles): The ability to utilise and organise various 
aspects and presentations of the user’s identity with 
concrete, strategic objectives. This includes the ability 
to build profiles and avatars using online media. 
(4) Interacting with multiple institutions appropriately: 
The ability to effectively relate to social institutions 
through the media. 
c) Content Creation Abilities 
These abilities are related to the individual capacity to 
create new content and produce original media messages. 
They are manifestation of the user’s ability to use, identify 
and understand information in media messages, and to 
respond appropriately to them. The capacity to create has 
different grades of complexity, ranging from the most basic 
grades of creation to more sophisticated and innovative ones. 
In detail, these abilities include: 
(1) Sharing commonly created devices: The ability to 
consciously share tools with users to whom they relate 
and with whom they cooperate. 
(2) Fostering active collaborative work and cooperation: 
The ability to create and develop original strategies and 
actions in cooperation with others. 
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(3) Solving problems through active cooperation and 
collaboration: The ability to solve problems critically, 
and to interact with groups to meet a common 
objective. 
(4) Conceptualising, creating and producing new media 
texts: The ability to conceptualise, design and produce 
original media texts. The level of originality presents 
enough innovative features in order not to be confused 
with a simply recycled text, and must be suitable in the 
context of the needs of the user. 
(5) To create original media messages: The ability to 
establish conditions and norms or factors that affect 
media craetion; constructions, regulations, laws, rights, 
aesthetics, etc. These abilities relate to meta-linguistic, 
meta-semiotic and meta-production. 
The following diagram shows the indicators and their 
structure which will illustrate the Communicative Abilities 
components of media literacy. In detail, see the following 
scheme: 
  
48 
 
 
Sceme 2.3 Communication Abilities 
 
c. Evaluation of the Competences’ Level 
In order to define media literacy level, Individual Competence 
Frameworks are sorted into three level of development (European 
Commision, 2009: 55). Here follows a breakdown of each level: 
Table 2.2 Level of Competencies 
Level Individual Competence Framework 
Basic The Individual has a set of abilities that allow a basic use of media. 
The user knows its function, deciphers its basic codes and uses it for 
specific ends. The user’s capacity to critically analyse the 
information received is limited. His communicative capacity through 
media is also limited. 
Medium The individual has a medium level of media use, knowing in depth 
its function and is able to carry out complex operations. The user 
knows how to obtain and evaluate the information required, he 
evaluates the information search strategies. The user is an active 
producer and participates socially. 
Advanced The individual is an expert in media use, being aware of and 
interested in the legal conditions that affect its use. The user has an 
in-depth knowledge of the techniques and languages and can analyse 
and convert the conditions affecting his/her communicative relations 
and the production and communication of messages. In the public 
sphere, the user is capable of activating cooperation groups that 
allows him/her to solve problems. 
  
Communicate
(Communicative and 
participative abilities)
Social Relation
- User-created content 
(post messages)
- Networking website
Citizen Participation
- Internet for cooperation
- "User Centricity" on 
online public services
- Citizen participation 
activities ever done
- E-gornment usage by 
individuals
Content Creation
- Media production skills
- Experience of creativity 
media
- User-created content
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4. Media Literacy in Education 
a. Definition of Media Literacy Education 
Today is high school graduates have grown up digital media era. 
The have never known a time when the Internet and the media-rich 
World Wide Web did not exist. Everyone can accessed media and 
technology, not limited on age, demography, social background and 
others. They can accessed media freely, get much benefit of media 
also get bad impact of media because of unfiltered media and the lack 
of media literacy skills they have. 
In ‘Internation Encyclopedia of the Social & Behavioral 
Sciences’, (2001: 9494), defines that media education is teaching 
about media, as distinguished from teaching with media. Ordinarily, 
media education emphasizes them acquisition both of cognitive 
knowledge about how media are produced and distributed and of 
analytic skills for interpreting and valuing media content. In contrast, 
‘media studies’ ordinarily emphasizes hands-on experiences with 
media production. 
Ferodov (2003: 5) defines that media education enables people 
to gain understanding of the communication media used in their 
society and the way they operate and to acquire skills using these 
media to communicate with others. Ferodov added that with media 
education, people can learn how to (1) analyse, critically reflect upon 
and create media texts; (2) idetify the sources of media texts, their 
political, social, commercial and cultural interests, and their contexts; 
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(3) interpret the messages and values offered by the media; (4) select 
appropriate media for communicating their own messages or stories 
and for reaching their intended audience; then (5) gain or demand 
access to media for both reception and production. 
This is why media education must instill in students daily 
learning, media education must appropriate with students favorite, 
likes literature, art and music. Davis (1992: 21) stated that the purpose 
of media education is to teach students to appreciate and demand 
“true” art rather that media art. Any media education is educational 
efforts which have a positive effect on the skill and capabilities of the 
individual recipient.  
Martinson (2004: 158) states that educators must recognizing 
that it is important for students, and ultimately society, for schools to 
engage in media literacy programs and educators – particulary school 
administrators and bureucrats – acknowledging that such an effort will 
require resources  they must be willing to provide.  Martinson argued 
that all high school should have at least one specific course focusing 
on media literacy. According to Bachmair and Bazalgette (2007: 84) 
states there are three stands of cultural, critical and creative media 
education can be mapped on to the Charter’s list of seven key 
competencies for media literacy: 
1) Use media technologies effectively to access, store, retrieve and 
share content to meet their individual and community needs and 
interests; 
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2) Gain access to, and make informed choices about, a wide range 
of media forms and content from different cultural and 
institutional sources; 
3) Understand how and why media content is produced; 
4) Analyse critically the techniques, languages and coventions used 
by the media, and the messages they convey; 
5) Use media creatively to express and communicate ideas, 
information and opinions; 
6) Identify, and avoid or challenge, media content and services that 
may be unsolicited, offensive or harmful; 
7) Make effective use of media in the exercise of their democratic 
rights and civic responsibilities. 
We know that in our country, Indonesia do not include media 
literacy in our curriculum. School can accomplish the integration in 
either two way (Martinson, 2004: 158) which are media literacy 
education can be designated as a major component in one existing 
course or media literacy education can be smaller, but significat, 
components of several corses. Its essential that the person assigned to 
teach media related material be qualified.  
Kincal and Kartal (2009) in Inan & Temur (2012: 271) point out 
that through media literacy education, individuals develop awareness 
of media and media messages and gain critical skills. The use of 
traditional media, such as television, radio, indicates there are no 
significant barriers different with new media such as internet, social 
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media, which related to media skills and abilities need to be developed 
and expanded.  
Education and communication experts are in favour on the fact 
that individuals should be able to take advantage of mass media and 
use them consciously (Inan & Temur, 2012: 270). In this context, 
media literacy not only as a course in education system, but also as a 
philosophy and to learning the process. To be a media literate 
individual, we should be able to evaluate messages by getting them 
from different sources in different format. We must learn about media 
literacy education in order to understand to to access and evaluate 
media to sort the fact of information and estrange from unfiltered 
media which sometimes we called hoax. 
b. Media Literacy in the Academic Level 
Media literacy needs to be developed widely in various layers 
of society. Higher education is one of the existing instituions carrying 
out the mandate to answer the challenges of developing media 
literacy. Higher education is a dynamic community life. Its role is to 
foster intellectual, emotional and spiritual academics. The existance 
of higher education has an important position and function in the 
development of a society. The process of social change in a society 
that is so fast, demanding in the face of development issues. 
Universities must be pro-active and participate in it. Like the issue of 
media literacy, where the presence of the media literacy has had an 
impact on people’s live.  
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Using of digital media in higher education is popular alternative 
communication tools in 20th century. According to Rogers in 
Genereux (2015: 6), although 40% of college faculty now use blogs, 
wiki, an other social media in their teaching. Many professors are 
turning to YouTube as a source of entertaining video content for use 
in class. Others are using new technologies, such as podcasting, for 
dissemination of course material (Genereux, 2015: 7). This is makes 
production of digital media as tool to explore and deepen their own 
thinking about and relationship with media. 
 Literacy at an academic level can be defined as the ability to 
skillfully deal with media products and academic genres that are 
relevant for the respective dicipline. New information and 
communication technologies are relevant for academia as far as they 
develop new media products and new media academic genres (Pleffer, 
2014). College students who learn to create various forms of media 
are in very specialized career paths and majors, such as 
communications, jurnalism, or fine arts. Some scholars argue that all 
students can learn media literacy and media-creation skills, not merely 
those studying in areas with obvious connections to the media, and 
that this ort of learning could be made a standard practice in classroom 
instruction (Genereux, 2015: 7). 
In addition, media literacy competencies are increasingly 
necessary for gainful employment, such competencies are also needed 
to understand, appreciate and participate in social life in the modern 
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world. Now on people are participative consumers who create, share, 
and seek out new information related to activities such as forming 
affiliations (e.g. social networking), expression (e.g. producing new 
creative media), collaborative problem-solving (e.g. Wikipedia 
entries) and circulation (e.g. blogging).  
Media literacy skills, especially Internet media, must be owned 
by students if do not want to be left behind and become foreign among 
the environment that has been hit by the flow of digital information. 
It is hoped that the media literacy of students on Internet media use 
can reduce the effect bad use of media and also undeniable 
information spread to negative things like: consumerism, a culture of 
violence, a personal culture of peeping, and others.  
Therefore, students expected to be able to wisely use Internet 
media to add and expand his insights, not just entertainment media to 
access online games and other things. Blake in Stellarosa (2016: 472) 
mentions media literacy are needed by students because (1) Living in 
the media environment; (2) Media literacy emphasizes critical 
thingking; (3) Being literate to the media is a part of learning towards 
citizens, making them play an active role in environment filled with 
media, and (4) Media education helps in understanding 
communication technology.  
c. The Role of Pre-service Teacher in Media Literacy 
Media literacy was expected to struggle with vast and 
complicated social issues. The media were perceived to be the cause 
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of both society’s and childern’s troubles, with education for media 
literacy as the solution. Teachers were expected to be able to place 
themselves outside of these processes of media influence and so able 
to provode pupils with skills for critical viewing that empowered 
them, too (Dafna Lemish, 2015) in Bulger & Davidson (2018: 7). 
Inan and Temur (2012: 271) stated that media literacy aim to 
furnish children who are the most vulnerable group to the effects of 
the television with a skill to distinguish between fiction and reality in 
what they watch on Television. It shows that how and why media 
convey messages in particular way to make the children raised the 
message with critical perspective from primary school years. 
Hobbs (1994) in Inan and Temur (2012: 271) reveals that 
teachers have the main responsibility in equipping children with 
media literacy and therefore they should be well-prepared for this 
mission through well-established pre-service and in-service traing by 
saying: Future of Media Literacy depends primarily on long-termed, 
intensive and intellectual development in training of the teacher. 
To be an educators must recognize that media literacy is 
important for students. Media literacy can increase the awareness of 
impact by using internet, media social and ward off from hoax. Hoax 
define by Alan Sokal in Collins (2008) having no serious content. 
Sometimes, we found bad paper in Internet, we call its hoax. 
Although, hoax is different with bad paper. The difference is in the 
intention of the author, if the author deliberately writes nonsense then 
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its called hoax, if the nonsense is there even though the author was 
writing with the best of intention, it is bad paper. 
Thus, how we can know the content is hoax or not? There are 
some characteristic of hoax to identify the hoax content by Sokal type 
(Collins, 2008). First, to be a hoax a number of reader must initially 
take the paper to be the’real thing’. Ideally, all readers will take it to 
be the real thing until they are told it is  hoax and it is not clear until 
people have taken it seriously. 
Second, hoax must resemble the real thing. In an ideal hoax, the 
resemblance will be all in the ‘form’ with no resemblance content. 
Third, a hoax has to pass initial scrutiny even though the content has 
to be pretty deficient for subsequent “revelation” to have a satisfactory 
sting. Fourth, the hoax is different with the bad paper, the difference 
trough the intention of the author. Fifth, a hoax is not hoax unless you 
know you have been hoaxed. So, the hoaxineshness depends on the 
knowledge of the readers, not just on the intention of the author. 
Having notice that hoax can be found in all informances we 
access everyday, as the pre-service teacher, university student major 
in education must have knowledge about media literacy, about how to 
use media wisely, to get benefit from media and growth the awareness 
of bad impact in media. Thus, media literacy have role to pre-service 
teacher to teach their students trough media in new modern eras.  
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5. Teaching Media Literacy in Language Learning 
Race (2002) in the book “A Guide to Effective Literacy Instruction 
Grades 4 to 6” states that in reality, most of teachers are using media 
everyday, they are using textbooks, newspapers, magazines, the Internet, 
and video; and all media literacy takes, at least to begin with, is to ask a 
couple of very key questions about the resources that the teachers are 
using, whatever subject they are teaching. 
Teaching in a media lesson is a chance to teacher to develop the 
technical understanding and specific skills of the students. Media literacy 
can be taught in all of subject, it can be conjugation in one subject to others, 
in depends on the context. Media literacy is integrated into reading when 
students read the current media texts, and into writing when students 
explore other ways to deliver their messages, or can be applied to other 
skills.  
The research project ‘Media Didactice’ (Meeus, T’Sas, et al, 2014) 
created a unique conceptual framework for lifelong learners, teachers and 
teacher educators to analyse, develop, and access their personal media 
literacy competencies (Meeus, Ouytsel, Drieseen, 2014: 69). ‘Media 
Didactica’ defines media literacy for teachers as a set of competencies 
which is the combination of knowledge, insight, skills and attitudes, that 
teachers can use to integrate media in the learning process as a didactic 
tool and through media education. Moreover, they can use these 
competencies in their professional development and in the education 
community (Meeus, Ouytsel, Drieseen, 2014: 69). 
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Duncan (1993) in ferodov (2003: 10) states that teaching through 
the media, while concerned with the language of media, primarily focuses 
on using media as a vehicle to initiate discussion or as a motivator for 
Language Arts classes. In the other words, teaching through the media, 
teachers use the media as a delivery system for subject content.  
Teaching media literacy especially in language learning can be 
used the basic competencies skill of language which are reading, writing, 
speaking and listening. In extending reading extention, students learn to 
read media, viewing and listening are added while reading the text. Before 
reading a media text, they have to determine the purpose for reading and 
draw on prior knowledge. During reading, they use comprehension 
strategies to make meaning from the text. After reading, they access, 
critique, and reflect on what they have read. However, to be media literate 
requires more than an understanding of the words; it means knowing how 
to determine the who, where, how, and why of media message. 
6. Students’ Opinion 
a. Definition of Opinion 
Opinion based on Cutlip and Center can be interpreted as an 
expression of attitude regarding problems that contain conflict. 
Opinion is also interpreted as an opinion or view on an issue 
(Abdullah, 2001: 14). When someone has an opinion on the same 
problem will lead to different judgements, it is because opinion has a 
subjective nature which means according to their own views.  
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Opinion is a word that means a response or answer to a 
problem stated based on words, or in the form of behavior, attitudes, 
actions, views, and responses. While other opinions stated that 
opinion is an expression of attitude through positive answers to 
informants who support, neutral and negative answers to do not 
support, it means that someone has a positive opinion to support a 
person or has negative opinion to refuses a person.  
b. The Characteristics of Opinion 
Opinion is an individual's way of expressing information 
obtained based on the understanding of the individual itself so that a 
conclusion can be drawn, the individual realizes the presence of a 
stimulus, but the individual interprets the stimulus. In this definition 
it means: 
1) Opinion depends on sensations based on basic sensory 
information. What is meant by basic information is information 
that actually occurs up to our senses. To make something more 
meaningful it is necessary to have active involvement with 
sensory activities related to interpretation observation. 
2) Sensors that give rise to interpretation so that perception can 
occur. According to Deddy Mulyana in his book "An Introduction 
to Communication Studies", basically human opinion or 
perspective occurs into two, namely: 
a) Opinion on the Object 
60 
 
 
Every opinion in evaluating an object or issue is not 
always the same problem. Sometimes in copying a problem, 
someone can make a mistake, because sometimes someone's 
senses deceive that person, it is caused by: 
1. Conditions that affect one's outlook, such as weather 
conditions that make people see mirages, refraction of 
light as in the event when someone sees a stick inserted 
into the water looks bent when in fact the stick is straight. 
This is called illusion. 
2. Different background experiences between one person 
and another. 
3. Different culture. 
4. Different psychological atmosphere also makes a 
difference in the perception of someone with others in 
perceiving an object or issue issue. 
b) Human Opinion on Social Perception 
Social opinion is the process of capturing the meaning 
of social objects and events that a person experiences in that 
person's environment. According to Bremm and Kassin 
human opinion is judgments that occur in human efforts to 
understand others. Social opinion is an important source in 
patterns of interaction between people, because one's social 
opinion determines one's relationship with others (Mulyana, 
171). 
61 
 
 
To understand the opinion of a person and the public, 
according to R. P. Abelson is not an easy matter, because it 
has a close relationship with belief, attitude and perception 
(Ruslan, 66). The news, and opinions that develop which 
then have an influence on one's views. It can be interpreted 
that the published news can be as forming public opinion. 
c. Public Opinion 
The term public opinion can be used to signify every opinion 
gathering expressed by individuals. According to Santoso 
Sastropoetro the term public opinion is often used to refer to the 
collective opinions of a large number of people (1990: 49). Public 
opinion originates from Latin, opinari and publicus. Opinari means 
thinking or guessing, while publicus means that it belongs to the wider 
community. 
In a simple opinion can be interpreted opinion. But at least 
there is an expression of that opinion both verbally and non-verbally. 
As long as that opinion is not yet expressed, then that opinion is 
personal opinion. According to Leonard W. Dood in Cangara (2009: 
158),  a new issue is said to be public opinion after the public 
expresses it. 
Unlike the crowd, the public is more a group that is not a 
unity. Interaction occurs indirectly through communication tools, such 
as private chain conversations, through rumors, through newspapers, 
radio, television and film. These interfaces allow "the public" to have 
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a wider and greater number of followers. Public can be defined as a 
number of people who have the same interests, interests, or interests. 
The public is understood as a form of collective coordination 
that has three things, namely: first, identity is more or less the same. 
Second, agree on diagnostic problems (causes, responsibilities, and 
solutions). Third, get involved for a collective effort. So, opinion is 
always contextual related to the culture and dynamics of the debate 
(Haryatmoko, 2009). 
In this case, why public opinion needs to be expressed. 
Because as long as it is not disclosed, communication will not be 
established and forever that opinion is within. Actually between 
attitudes and statements have different meanings. The attitude is in 
someone, while the statement is out of someone. But there is a 
continuity between attitude and statement in dealing with a particular 
problem or situation. 
d. The Development of Public Opinion 
At first public opinion was widely known and used at the end 
of the 18th century in Europe and the United States. the use of the term 
mainly relates to social life at that time. The term public opinion. In 
the modern sense it was first used by Machiavelli. He said that a wise 
person would not ignore public opinion on certain matters, such as the 
distribution of positions and promotions. While Rosseau once said 
that public opinion was the "queen of the world", because public 
opinion could not be conquered by kings in the authoritarian era in the 
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17th and 18th centuries, except when public opinion wanted to be 
bought and became slaves of kings. And he also said that the law must 
come from the general will. 
Advances in science, technology and market economics at the 
end of the 18th century and the beginning of the 19th century led to a 
widespread awareness that the voice of the people must be considered 
more in decision making, especially in politics. This is driven by the 
birth of demands about the public who want to also participate in 
determining their fate in social, economic and political life, especially 
in the formulation of public policies or decisions that concern the 
public interest. 
Public opinion was then also used in public relations activities 
that developed in Europe and the United States after the second world 
war. Public relations is used to influence the public and to form and 
foster public opinion. In the 20th century there arose an awareness of 
the importance of serving the public interest. From here then public 
opinion finds its urgency both in politics, social and economy. 
Become a public opinion as a power between government and legal 
institutions in an open country, especially in Indonesia. 
1) Students’ Opinion 
Students’ opinion is a collection of students opinions 
about an issue that is considered to contain contradictions that 
require students to react, the reaction used is in the form of 
responses or opinions. Students have a special character which 
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usually they tend to be more critical of a condition that contains 
conflict, because in addition to their high education. Students tend 
to be more responsive to social events that happens around it. The 
more so an event that contains a conflict. Higher education 
students can be said to stimulate them to think more critically 
about a problem that is happening, moreover the problem is 
already concerned with the interests of students or they consider 
the problem including their affairs. 
B. Previous Study 
There are many researchers that focus on media literacy. Meanwhile 
there are only few researchers that re in line with this research and support it 
for resource literature. The previous study is taken from a thesis and journal 
that focus on media literacy skill and students’ opinion about their media 
literacy skill. 
The first previous study is an international journal that conducted by 
Cahit Erdem and Bahadir Eristi (2018) entitle “Paving the Way for Media 
Literacy Instruction in Preservice Teacher Education: Prospective Teacher’s 
Level of Media Literacy Skills”. This journal is compiled in International 
Journal of Instruction Vol. 11 No. 4. This paper discussess about media literacy 
level of prospective teachers which is differ by gender, department, academic 
success and their opinion about their media literacy skills of prospective 
teachers in a state university.  
The research is a mixed-type with explanatory sequential design. In 
quantitative phase, 865 prospective teachers in a state university were selected 
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through multi-stage cluster sampling method, took Media Literacy Skills Scale. 
In the qualitative phase, semi-structure interview were held with five 
prospective teachers. The results of this research reveals that prospective 
teachers have a medium level of media literacy skill and their level differ 
significantly by their academic success and teaching programs they attend but 
not by gender.  
The similarities the previous study with this study are research design 
which used mixed-type study, research method which used questionnaire and 
interview and the theory of media literacy skill of access, analyzes, evaluate, 
and communicate. The differences the previous study and this study are the 
subject, research setting, and the indicators theory of media literacy skill level 
which the previous study used Media Literacy Skills Scale (MLSS) and this 
study used media literacy level conducted by European Commission. 
The second related study is an international journal by Taskin Inan and 
Turan Temur (2012) entitle “Examining Media Literacy Level of Prospective 
Teachers”. This journal is compiled in International Electronic Journal of 
Elementary Education Vol. 4 No. 2. The study aims to examine media literacy 
level of prospective teachers utilized the survey method.  
The reseach subject of the study included 480 prospective teachers 
attending Elementary School Education, Social Studies Education and Turkish 
Language Education departments in the Education of Faculty at the 
Dumplupinar University in the 2008-2009 education year. The results of the 
study showed that prospective teachers have a low level of reaction to media 
messages, do not educate people around enough about the effects of media, but 
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make use of different sources of media to gain information, and are cognizant 
of media literacy. 
The similarity of the previous study and this study is the field of media 
literacy level. The differences of the previous study and this study are the 
research design, research method, reseach subject and research setting. This 
study use mix-type with concurrent mixed-method while the previous used 
quantitative survey method.  
The third related study is directed by Arfindi Ikfinaini (2018) for her 
thesis entitled “Literasi Media Berbasis Komunitas”. The research is about 
the phenomenon of media behavior in the community in consume and use 
media technology. KIM Mojo Surabaya is an organization or community 
shaded by the government of Surabaya as the research subject of this study. 
This study examines how the KIM Mojo motif in media literacy, how 
media literacy processes and what variation programs doing by KIM Mojo 
Surabaya. This study used cultural approach with the type of researche is 
descriptive qualitative. The data collection using interview, documentation 
and observation with technique of analyzing data used Miles & Hubberman 
Theory. The result reveals that the motif of the KIM Mojo Surabaya is based 
on a sense of social responsibility. The media literacy process in the 
community is done through media advocacy, which encourages KIM Mojo 
Surabaya is wise behavior in media. while the variation programs included 
Broadband Learning Center, Story Telling, Vlog and Game which made for 
consideration: overcoming boredom, attracting interest and fostering 
motivation in the media of the KIM Mojo Surabaya community. 
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The similarities of the previous study and this study are the media 
literacy field and the media literacy level indicators which conducted by 
European Commission. While, the differences of the previous study and this 
study are the subject research, the setting of the research and the research 
design which used mixed-method while the previous used qualitative research 
method. 
The fourth previous study is directed by Ayu Rahmawati (2018) that 
entitled “Tingkat Literasi Media Mahasiswa Fakultas Ilmu Dakwah dan Ilmu 
Komunikasi UIN Jakarta Mengenai Informasi HOAX tentang Kebijakan 
Registrasi Pelanggan Jasa Telekomunikasi Berdasarkan Individual 
Competences Framework”. The objective of this study to examine media 
literacy level of FIDIKOM UIN Jakarta about hoax information in 
telecommunications service customer registration policies based on 
individual competences. 
This study used a positivistic paradigm, with quantitative descriptive 
approaches and types of survey research methods. The sampling technique in 
this study is purposive sampling. The research method is questionnaire was 
conducted by 89 students of KPI and Journalistic program class of 2014-2016. 
The results of this study indicate that the level of media literacy of FIDIKOM 
UIN Jakarta students especially KPI and Journalistic is at the medium level 
with a percentage of 70%. 
The similarity of the previous study and this study is the media literacy 
indicator which used individual competences framework by European 
Commission. Then, the differences are the research subjcet, research setting, 
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research design, and research method. This previous research used 
quantitative design with survey research methods.  
From the previous studies above, the researcher will summary use the 
table below about the similarities and the differences this research and 
previously research. It makes the reader easier to see the similarities and the 
differences: 
Table 2.3 The Similarities and Differences Previous Study and This 
Research 
No Title Similarities Differences 
1. Cahit Erdem and 
Bahadir Eristi. 2018. 
Paving the Way for 
Media Literacy 
Instruction in 
Preservice Teacher 
Education: 
Prospective 
Teacher’s Level of 
Media Literacy Skills 
 
The similarities the 
previous study with this 
study are research design 
which used mixed-type 
study, research method 
which used questionnaire 
and interview and the 
theory of media literacy 
skill of access, analyzes, 
evaluate, and 
communicate. 
The differences the 
previous study and this 
study are the subject, 
research setting, and the 
indicators theory of 
media literacy skill level 
which the previous study 
used Media Literacy 
Skills Scale (MLSS) and 
this study used media 
literacy level conducted 
by European 
Commission. 
2. Taskin Inan and 
Turan Temur. 2012. 
Examining Media 
Literacy Level of 
Prospective Teachers 
 
The similarity of the 
previous study and this 
study is the field of media 
literacy level. 
The differences of the 
previous study and this 
study are the research 
design, research method, 
reseach subject and 
research setting. This 
study use mix-type with 
concurrent mixed-
method while the 
previous used 
quantitative survey 
method. 
3. Arfindi Ikfinaini. 
2018. Literasi Media 
Berbasis Komunitas 
The similarities of the 
previous study and this 
study are the media 
literacy field and the media 
literacy level indicators 
which conducted by 
European Commission. 
The differences of the 
previous study and this 
study are the subject 
research, the setting of 
the research and the 
research design which 
used mixed-method 
while the previous used 
qualitative research 
method. 
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4. Ayu Rahmawati. 
2018. Tingkat 
Literasi Media 
Mahasiswa Fakultas 
Ilmu Dakwah dan 
Ilmu Komunikasi UIN 
Jakarta Mengenai 
Informasi Hoax 
Tentang Kebijakan 
Registrasi Pelanggan 
Jasa Telekomunikasi 
Berdasarkan 
Individual 
Competences 
Framework 
The similarity of the 
previous study and this 
study is the media literacy 
indicator which used 
individual competences 
framework by European 
Commission. 
The differences are the 
research subjcet, research 
setting, research design, 
and research method. 
This previous research 
used quantitative design 
with survey research 
methods. 
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CHAPTER III 
RESEARCH METHODOLOGY 
This chapter presents a discussion of the methods used in this study, the 
discussion includes research design, place and time of research, research subject, 
technique of collecting data, technique of analyzing data, and trustworthiness. Its 
will be discussing as follow: 
A. Research Design 
This study used mixed-methods (Quantitative and Qualitative). 
Creswell and Plano Clark (2017: 41) states that this methodology involves 
philosophical assumption that guide the direction of the collection and 
analysis of data as well as the mixing the qualitative and quantitative 
approaches in many phases of this research process. The focus of the study is 
on collecting, analyzing, and mixing both qualitative and quantitative data as 
a method (Creswell & Plano Clark (2017). In so doing, this study is composed 
of questionnaire that contains Likert scale questions (quantitative data), open-
ended question/interview (qualitative) and practice as a test to know how well 
students used media.  
Based on the previous statements, the researcher presented the result 
of the data analysis both written and numeric in order to provides better 
understanding of the research question of this study than either quantitative 
or qualitative itself (Creswell, 2012: 22). The subject of this research is fifth 
semester students of English Language Education in IAIN Surakarta. 
Research design of this study is descriptive research, Ary et, al (20..) 
states that descriptive research is research that asks question about the nature, 
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incidence, or distribution of variables; it involves describing but not 
manipulating variables. Descriptive research aims to describe or illustrate the 
fact related with the population systematically and accurately (Ayub, 2014: 
31). Creswell (2012) divided strategies and visual model of mix method 
depends on timing, weighting, mixing, teorizing, which can be seen in table 
below. 
Table 3.1  
Aspects that Need to be Consider in Designing Mix Method 
Timing Weighting Mixing Teorizing 
Concurrent Balanced Integrating Explicit 
First Stage Qualitative 
Sequential 
Qualitative Connecting Implicit 
First Stage Quantitative 
Sequential 
Quantitative Embedding  
Source from Cresswell (2012) 
In this research, the researcher took concurrent mix method to conduct 
the qualitative and quantitative data in one time. This method used to answer 
one kind of research problem or one kind of research question. There is the 
kinds of concurrent strategy, there are: Concurrent Triangulation Strategy, 
Concurrent Embedded Strategy, and Concurrent Transformative Strategy. 
While, the research used Concurrent Triangulation strategy, the 
strategy is mixed methods is an approach in which the researcher collects both 
quantitative and qualitative data concurrently and the compares the two 
database to determine if there  convergence, different or some combination 
(Sugiyono, 2012: 411-412). In this model, the researcher uses a qualitative 
and quantitative model together, both in data collection and analysis, then 
compares the data obtained, to then find out which data can be combined or 
differentiated. In this model, research is carried out in one stage but by using 
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qualitative and quantitative methods together. The weight between qualitative 
and quantitative methods should be balanced, but in practice one method can 
be higher or lower than the other. This combination was carried out on data 
presentation, interpretation and discussion 
B. Research Setting and Time 
This research was conducted at fifth semester in English Language 
Education of IAIN Surakarta in the academic year 2018/2019. The researcher 
used one class consist of 30 students as subject research. The research 
conducted during January until August 2019. The schedule of research is in 
the following table: 
Table 3.2  The Schedule of Research 
Activities Jan Feb Mar Apr May June July Aug 
Creative    
 
     
Proposal         
Reviewing 
Literatures 
        
Developing 
Instruments 
        
Collecting 
and 
Analyzing 
Data 
        
Writing the 
report 
        
Submitting 
the 
Documents 
        
 
C. Research Subject 
1. Population 
A population is the entire subject of research (Arikunto, 1996: 
115). Meanwhile Suharsimi Arikunto (2006: 130) states that population 
is the whole of research subject. Therefore, the researcher concludes that 
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population is the whole subject being researched by the reseacher. The 
population of this research were fifth semester students of English 
Language Education in IAIN Surakarta in the academic year 2018/2019. 
The population of this research were class A until E of English Education 
Department consists of 150 students. 
2. Sample 
Sample is a number of individuals, items, or events selected from 
a population for a study, preferably in such a way that they represent the 
larger group from which they were selected (Gay et al, 2006: 601). While 
Ary et al (2010: 148) defines that sample is a portion of a population. In 
this case, the researcher took 30 respondences to answer the 
questionnaire and took 5 respondennces to answer the semi structured 
interview  and do the practice to use media in D class of fifth semester 
class in English Language Education of IAIN Surakarta. 
3. Sampling  
Arikunto (2006: 133) sampling is a technique used in taking 
sample. In this research, the researcher used cluster random sampling. 
Cluster random sampling is ideal when it is impossible or impractical to 
compile a list of the elements composing the population (Babbie in 
Cresswell, 2014: 204). From the population of the research, the 
researcher shuffled and D class  of English Language Education of IAIN 
Surakarta came out as a sample of the research.  
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D. Technique of Collecting Data 
To collect the data acquired in this study, the writer used three 
research instruments, they are questionnaire (quantitative), interview and 
practice (qualitative). The explanation of each instruments can be seen in the 
following: 
1. Questionnaire 
Questionnaire is a written collection of self-report questions to be 
answered by a selected group of research participants (Gay et al, 2006: 
420). According to Suharsimi, questionnaire is a set of questions which 
are given to other people in order to willing give a response based on 
researcher required (1998: 136). 
As explained before in this study, the questionnaire is give to the 
students’ to find numerical data of their media literacy skill scale. The 
questionnaire consists of  52 items with the scoring scale from 1 to 5. The 
students are required to choose one of them based on what the students 
actually experienced.  
The researcher make an indicator of media literacy skill that 
contains use skill amounted to 16, critical understanding amounted to 23, 
and last is communicative ability amounted to 13, so the total is 52 
questions. Likert scale ask an individual to respond to a series of 
statements. It used to know what level of media literacy skills by fifth 
semester students. The way to score the questionnaire is as follow:  
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Table 3.3 
The Category Score of Likert Scale 
Statement/Option A B C D E 
Positive 5 4 3 2 1 
Negative 1 2 3 4 5 
 
Description:  5 = Strongly Agree 
4 = Agree 
3 = Doubt 
2 = Disagree 
1 = Strongly Disagree 
2. Interview 
In collecting qualitative data, the researcher used interview to 
figure out how the learners’ opinions of their media literacy skills. In this 
qualitative phase, five students were interviewed and a semi-structured 
interview form was used.  This form consist of questions and sub-
questions about students’ opinion as to their media literacy skill. 
Interview form was evaluated and revised by a specialist for validity. 
Before implementation, a pilot interview was held with another 
participant. 
E. Research Variable 
Variables are a variation of a characteristic or value that has a variety 
of values to be able to learn and draw conclusions. For more clearly, variable 
can also be said to be something that has a variety of values from one 
particular object. In a study, researchers usually set variables to look for all 
forms of information. In this research, the type of variable used is a single 
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variable, namely “the level of media literacy skill”. The variable level of 
media literacy skill has a variety of variations, because everyone must have 
varying degrees of literacy varying from one person to another, whether the 
level of media literacy skill is basic, medium, advanced. 
F. The Definition of Research Variables Operational 
The definition of operational is a guide to the implementation of how 
to measure a variable (Sangarimbun & Efendi, 1995: 40). The forms of 
operational usually containing conceptual definitions, indicators, measuring 
instruments and research measuring instruments (Siregar, 2011: 122). The 
variables that will be examined in this study is the level of media literacy skill. 
The level of media literacy skill can be measured using Individual 
Competences Framework from European Commission (2009).  
The measurement of media literacy can be measured in three 
dimensions. First, technical skills are limited to the ability to use computers 
and the internet, the ability to use media actively, and the purpose of using 
media. Second, critical understanding is limited to the ability to understand 
media content, has knowledge about media and its regulation and user 
behavior in using media. Third, communicative abilities are limitied to the 
ability to communicate and build social relation through the media, ability to 
participate with the community trough the media, and the ability to produce 
and create media content. The media literacy skill indicators can be seen in 
the following table:  
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Table 3.4 
Media Literacy Skill Indicators Based on Individual Competences 
Framework by European Commission 
Variable Dimensions Indicators Scale 
Media 
Literacy Skill 
Level 
Use (Technical 
Skills) 
Computer and internet skills Likert 
Balanced and active use of media 
Advanced internet use 
Critical 
Understanding 
Understanding media content and its 
functioning 
Likert 
Knowledge about media and media 
regulation 
User behavior 
Communicative 
Abilities 
Social relations Likert 
Citizen participation 
Content creation 
 
The blue print before testing the validity of the instrument is shown in 
the following table: 
Table 3.5 
Blue Print (Before Validity Testing) 
No. Variable of Media 
Literacy Skill Level 
Item 
Favorable Unfavorable Total 
1. Technical Skill 1,2,3,4,5,6,7,8,9, 
10,11,12,13,14, 
15,16,17,18,19,20 
- 20 
2. Critical Understanding 1,2,3,4,5,6,7,8,9, 
10,11,12,13,14, 
15,16,17,18,19,20 
21,22,23,24,25,26 
- 26 
3. Communicative Abilities 1,2,3,4,5,6,7,8,9 
10, 11,12, 13,14 
- 14 
Total of Questions 60 
Sources: The Results of Primary Data Calculations, 2019 
 
Furthermore, after try-out testing the validity of 30 respondents from 
60 questions, there are 8 invalid questions. Thus, the questions is reduced 
from 60 questions to 52 questions because there are 8 questions are invalid 
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when the researchers do the try-out to fifth semester students of English 
Education Language of IAIN Surakarta. It can be seen in the following table: 
Table 3.6 
Blue Print (After Validity Testing) 
No. Variable of Media 
Literacy Skill Level 
Item 
Favorable Unfavorable Total 
1. Technical Skill 1,2,3,4,5,6,7,9, 
11,12,13,16,17, 
18,19,20 
8,10,14,15 20 
2. Critical Understanding 1,2,5,6,7,8,9, 
10,11,12,14, 
15,16,17,18,19,20, 
21,22,23,24,25,26 
3,4,13 26 
3. Communicative Abilities 1,2,3,5,6,7,8,9 
10, 11,12, 13,14 
4 14 
Total of Questions 52 8 60 
Sources: The Results of Primary Data Calculations, 2019 
 
The follwoing table is a blue print of questions item each indicators 
from the level of media literacy skill:  
Table 3.7 
Blue Print of Questions Item each Indicators 
Variable Indicators Number 
of Items 
Number of 
Questions 
Media 
Literacy 
Skill Level 
Technical Skill (Use/Access) 
1. Computer and internet skills 6 1, 2, 3, 4, 5, 6 
2. Balanced and active use of media 6 7, 8, 9, 10, 11, 12 
3. Advanced internet use 4 13, 14, 15, 16 
Critical Understanding (Analyse and Evaluate) 
1. Understanding media content and 
its functioning 
10 1, 2, 3, 4, 5, 6, 7, 8, 
20, 23 
2. Knowledge about media and media 
regulation 
7 9, 10, 11, 12, 18, 
21, 22 
3. User behavior 6 13, 14, 15, 16, 17, 
19 
Social Competence (Communicate) 
1. Social relations 3 1, 2, 3 
2. Citizen participation 4 4, 5, 6, 13 
3. Content creation  6 7, 8, 9, 10, 11, 12 
Total 52  
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G. Instrument Testing 
1. Validity Test 
The validity test is used to know the worthiness of the grains in a 
list of questions in the define certain variable groups. Tests of validity 
should be performed on every question on the validity test. The results of 
the r count are compared to the r table where df=n-2 with sig 5%. If the 
r table < r count is valid (Sujarweni, 2008). If the r count is below from 
0.361 it can be concluded that the instrument item is invalid, thus it must 
be repaired or discarded. 
The calculation is  done by using the product moment formula 
(Pearson’s Correlation) as follow (Morissan, 2012:139): 
𝑟 =
N (XY)  − (NY)
√[𝑁𝑋2 − (𝑋)2) − (𝑌²)]
 
Description:  
r : Moment Product Coefficient 
N : Number of Items in Sample 
X : Question Score 
Y : Total Score 
XY : Question scores multiplied by total scores 
In addition, to being able to use the formula above, the calculation 
of validity tests can also be processed using SPSS (Statistical Package 
for Social Science) and Microsoft Excel 2013. The research uses validity 
test using SPSS. In the 60 questions try-out by fifth semester students, 
obtained 8 questions whose coefficient of validity (r count) is less than 
0.361. Thus, the statement is declared invalid. The researcher deciced to 
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remove the invalid questions so the question which spreaded to the fifth 
semester students amounted 52 questions.  
2. Reliability Test 
The reability is the measure of a stability and consistency of 
respondents in respon the thing relating to the construction of questions 
which are the dimmensions of a variable and is compiled in a 
questionnaire. A reability test can be taken together against all questions. 
If it’s an Alpha .0,60 then it’s reliable (Sujarweni, 2008). Internally, 
reliability can be used as a consistency analysis of items in the 
instrument. Then externally, reliability testing is done by test-retest, 
equivalent, or a combination of both.  
In this research, reliability testing was measured by Internal 
Consistency, which is done by trying enough measuring instruments only 
one, then the data obtained is analyzed by certain techniques. The 
technique used Cronbach Alpha, which is used to determine whether a 
research instrument is reliable or not, if answer given by respondents 
scale 1-3, and 1-5, and 1-7, or answer that describe the attitude of 
respondents (Siregar, 2011: 175). It explained in the table below, the 
level of reliability value: 
Table 3. 8 
Reliability Level Based on Alpha Values 
Alpha Reliability Level 
0.00 – 0.20 Less Reliable 
>0.20 – 0.40 Rather Reliable 
>0.40 – 0.60 Quite Reliable 
>0.60 – 0.80 Reliable 
>0.80 – 1.00 Very Reliable 
Source: Usman & Sobari 2013 
81 
 
 
Based on processing data through SPSS 20.0, the results of r 
count is 0.942 and r table 0.6. From these results it can be concluded that 
the instrument for media literacy skill variable questions is reliable.  
H. Technique of Analyzing Data 
Data analysis is a process whereby researchers sytematically search 
and arrange their data in order to increase their understanding of the data and 
to enable them to present what they learned to others (Ary et.al, 2010: 480). 
In quantitative phase, the researcher used statistic descriptive analysis to 
describe the social symptoms, without looking the existing of relationship 
(Bungin, 2010: 171). Before search for descriptive statistical, the researcher 
find the validity, reliability and normality testing for the questionnaires’ 
questions. In descriptive statistical, there are several techniques, they are 
frequency distribution, central tendency, decart and quartile distribution of 
deciles and percentiles, average deviation, and standard deviation (Bungin, 
2008: 181-190).  
1. Quantitative Phase 
a. Analysis Requirement Testing (Assumption Testing) 
The analysis requirement testing in this research conducted 
with normality test. The normality of the test used to know the 
research data distribution is normal or not. The result of normality 
test in this research is shown by Kolmogorov Smirnov (KS-Z), with 
uses Kolmogorov-Smirnov the data analysis uses SPSS.Lo = F(zi)-
S(zi). The conclusion of the research data normality is comparing 
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sig. value, with the significant level (ɑ), if sig. value > ɑ (0,05) the 
data is normal (Sujarweni, 2008).  
b. Data Analysis 
1) Frequency Distribution  
Frequency distribution is used to determine the 
frequency distribution of a data, which then presents it and 
spread it, or what often referred to as the relative frequency. 
After knowing the frequency distribution, researchers can also 
distribute it using graphs such as histograms, polygons, and 
ogives. 
From the frequency distribution table that has been 
obtained, then the researchers makes an interpretation in some 
easily understood sentences. The steps in the interpretation of 
data will be expressed in percentage of each indicator, as well 
as conclusions can be drawn. Frequency distribution in 
processing data from research can be done through the 
calculation of the following formula (Sutrisno, 1995:5): 
Interval = (
𝑋𝑡−𝑋𝑟
𝑘
) + 1 
Description: Xt : Highest score 
Xr : Lowest score 
k : The number of interval class 
Meanwhile, to calculated the distribution of frequency 
percentage, the following formula can be seen below (Bungin, 2005: 
182): 
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N = 
𝑓𝑥
𝑁
𝑥 100% 
Description:  N : Number of events 
   Fx : Frequency of individu 
2) Mean 
The calculated average or what is called mean is a 
measure that will given an overview of the data from a 
representative data. The mean is calculated by summing a series 
of data divided by the amount of data. While the mean 
calculation is as follow (Suryani & Hendryadi, 2015: 215): 
Mean = 
∑𝑥
𝑁
 
Description: ∑ : Symbol of summation 
X : The overall data value of the sample 
    N : Number of observation 
3) Standard Deviation 
Standard deviation is a statistical tool for describing the 
variables of a distribution. The calculation of standard deviation 
is important as a frequency analysis tool for the distribution of 
deviations from the average point, whether it is a negative or 
positive distribution (Bungin, 2005: 189). The standard 
deviation calculation formula is as follow: 
SD =√
∑(𝑥𝑖−𝑋)²
𝑛−1
 
Description: SD : Standard deviation 
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   X : Mean 
   x : Data value i 
   n : The number of data 
In qualitative phase of this study, the researcher used Miles and 
Huberman theory (1994: 10) in analyzing the qualitative data, they are: 
2. Qualitative Phase 
a. Data Reduction 
Data reduction was the first step to analyzing the data, 
based on Miles and Huberman (1994: 10) data reduction was 
concermed with the process of selecting, focusing, simplifying, 
reducing and organizing the data that had been collected. The writer 
reduced the data result by choose the primary data or focus to the 
essential data. 
b. Data Display 
The second model of the activity of data analysis was 
data display. Data display was providing an organized, compressed 
assembly of information that allowed conclusion drawing. A display 
could be in the form of texts, graphs, iagrams, charts, matrices, or 
other graphical formats. In this study the data was presented in the 
form of table and descriptions. By looking at display, it helped to 
understand what was happening and doing something either 
analyzed further or took action based on that understand.   
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c. Conclusion Drawing and Verification 
The third step of analyzing the data was the conclusion 
drawing and verification. Conclusion drawing involved moving 
back to consider what the analyzed data mean and to assess whether 
the data findings fit the objectives of the study. At this stage, the data 
that had been analyzed were read and re-read to develop the 
conclusions regarding the study. The conclusions, then, were 
verified by revisiting the data as many times as necessary. 
Verification is also enhanced by conducting peer checking and 
consultation with the supervisors. 
I. Trustworthiness of the Data 
The validation of the data determines the quality of the result of 
research. The researcher used credibility as the confidence that can be placed 
in the truth of the research findings in which, it establishes whether or not the 
research finding represent plaussible information drawn from the participants 
original data and is a correct interpretation of the participant original views. 
There are credibility strategies, but in this study used triangulation (Anney, 
2014). Triangulation as a technique to examine the data validation. By using 
triangulation , it can help the investigator to reduce bias and it cross examines 
the integgrity of participant’s response. As confirmed by Sutopo (2002: 7) 
extended the ides of triangulation beyond its conventional association with 
research methods and designs. He also distinguished four forms of 
triangulation: 
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1. Data triangulation, which entails gathering data through several sampling 
strategies, so that slices of data at different times and social situations, as 
well as a variety of people, are gathered. 
2. Investigator triangulation, which refers to the use of more than one 
researcher in the field to gather and interpret data. 
3. Theoretical triangulation, which refers to the use of more than theoretical 
position interpreting data. 
4. Methodological triangulationis the use of multiple methods to conduct a 
situation or phenomenon. The intention is to decrease the deficiencies 
and bias that come from any single method. This types of triangulation 
technique is similar to the mixed method approaches used in social 
science research, where the results from one method are used to enhance, 
augment and clarify the results of another. 
The researcher used triangulation to obtain the validity of the research. 
The triangulation itself means utilizing something outside the data to compare 
them. In this research, the researcher used methodological triangulation in the 
result of the study in the purpose of achieving the accuracy of the finding. It 
means that the researcher conduct the research by comparing the data was 
obtained to the data questionnaire and the data interview. 
The researcher will use method collecting technique questionnaire as 
quantitative collecting method, and interview as qualitative collecting 
method. After taking questionnaire to the subject research, then the researcher 
crosschecked the data deeper with interview with the subject research to get 
the better understanding.   
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CHAPTER IV 
RESEARCH FINDING AND DISCUSSION 
In this chapter, the researcher analyzes the data gathered from the research. 
The data were obtained from questionnaire, interview and practice. This chapter 
presents research findings of media literacy skill level and opinions about their 
media literacy skill level of fifth semester students in English Language Education 
of IAIN Surakarta in the Academic Year 2018/2019. The discussion section 
provides the explanation of the research finding related to the statements and 
suggestion from experts. 
A. Research Findings 
In this part of the chapter, the researcher shows the findings and analyze  
the problem of the research. The problem of the research consists of two main 
research question, they are: (1) what are fifth semester students’ level of media 
literacy skills of English Language Education in IAIN Surakarta and (2) what 
are fifth semester students’ opinions about their media literacy skill of English 
Language Education in IAIN Surakarta. 
To answer the first problem of the research, which is the media literacy 
skill level, the researcher proposed the theory of Individual Competence 
Framework, they are technical skill, critical understanding and communicative 
abilities. Then, to answer the second research question, the students’ opinions 
about their media literacy skill used media literacy skill theory, they are access, 
analyze, evaluate, and communicate. 
The data used in the research were taken from questionnaire, semi-
structured interview and practice from fifth semester students of English 
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Language Education in IAIN Surakarta which consists of 30 students. The fifth 
semester students consists of 19 female and 11 male which completed the 
questionnaire and five of them have done the semi-structured interview and 
practice. 
1. The Media Literacy Skill Level for the Fifth Semester Students of 
English Language Education 
Media literacy does not only how to access media globally, but also 
how to analyze, evaluate and communicate. In this modern eras, most 
people used media to access Internet freely as it called a freedom of 
expression. Thus, media literacy skill must have by all people to know and 
to reduce the bad impact of Internet. The research subject at this 
quantitative phase were fifth semester students of English Language 
Education in IAIN Surakarta. Based on the results of the distribution of 
questionnaire using purposive sampling, it is found that the general 
description of the research subject as follow: 
a. General Subject Finding 
Based on the gender, it founded the general participant who 
become subject of the research, it can be seen in the following table: 
Table 4.1 
General Subject Finding Based on Gender 
Gender Frequency Percentage 
Male 11 36.7% 
Female 19 63.3% 
Total 30 100% 
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Depend on the data in table 4.1 it can be seen that the majority 
research subject is female as much as 63.3%. Then, the male’s 
participation is only 36.7%. The information of the data can be seen 
in the following diagram: 
Diagram 4.1 
Percentage of General Subject Finding Based on Gender 
 
b. Descriptive Analysis of Media Literacy Skill 
The research is descriptive analysis which aims to explain and 
decribe the characteristics of the variables under study. The function 
of descriptive analysis is to simplify the collection of measurement 
data in such a way that the data collection becomes useful information. 
in descriptive test, researchers used SPSS version 20.0. 
The result of analysis on media literacy skill used Individual 
Competence Framework by European Commission (2009) were Use 
skills or Technical skill, Critical understanding and Communicative 
Male
37%
Female
63%
GENDER
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abilities. The research data obtained the results of questionnaire from 
30 subject research concerned media literacy skill. From 52 questions 
obtained by the total number of respondents, which were classified 
into the criteria for media literacy skill level in the basic, medium, and 
advanced level. The criteria were obtained through calculation of the 
interval instrument measurements scale. 
Through the calculation of the answer score for each question 
item from the whole respondent, the distribution of the data as 
explained in the table 4.2 below: 
Table 4.2 
Descriptive Statistic Media Literacy Skill Level of Fifth Semester 
Students in English Language Education 
Descriptive Statistic Value 
Mean 194.10 
Std. Deviation 21.997 
Variance 483.886 
Range 100 
Minimum 136 
Maximum 236 
  Source: Results of Primary Data Processing, 2019 
Tabel 4.2 above shows that from 30 fifth semester students of 
English Language Education obtained mean amounted to 194.10, with 
the range values between 136-236. While the calculation of standard 
deviation is 21.997 and the variance is 483.886. after knowing the 
descriptive statistical data above, the level of media literacy skill of 
fifth semester students is grouped into three categories, which are 
carried out through the formula below: 
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Interval = [
𝑋𝑡−𝑋𝑟
𝑘
] + 1 
    = 
236−136
3
 + 1 
    = 35 
Through the calculation of the formula above, as well as seeing 
the acquisition of descriptive statistical data (see table 4.2), the 
percentage of all respondents’ answers as shown in the table 4.3 
below: 
Table 4.3 
Frequency Distribution in Media Literacy Skill Level of Fifth 
Semester Students of English Language Education 
Interval Category Number of Data F % 
136 – 170  Basic 1, 20, 25, 27 4 13.3% 
171 – 205  Medium 2, 4, 7, 8, 9, 10, 12, 13, 
14, 15, 16, 17, 18, 19, 
23, 26, 28, 30 
18 60% 
206 – 240  Advanced 3, 5, 6, 11, 21, 22,  24, 
29 
8 26.7% 
Total 30 100% 
  Source: Results of Primary Data Processing, 2019 
Based on table 4.3 presented above, it is known that out of 30 
samples, 26.7% or 8 respondents were at advanced level with range 
between 206-240, 60% or 18 respondents were in medium level with 
range between 171-205 and 13.3% or 4 respondents were in the basic 
level with ranges between 136-170. From these data, it can be 
concluded that the level of media literacy skill of fifth semester 
students of English Language Education in IAIN Surakarta in the 
academic year of 2018/2019 were in medium level, with a range 
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between 171-205, which was achieved by 18 respondents of a total 30 
respondents or as much as 60%.  While the basic level only owned by 
4 respondents, or around 13.3%, with range between 171-205. The 
comparison of each category between basic, medium and advanced 
can be seen in the following graphic 4.1 below: 
Graphic 4.1 
Histogram of Media Literacy Skill Level of Fifth Semester 
Students of English Language Education 
 
  Source: Results of Primary Data Processing, 2019 
Meanwhile, in relation to the media literacy skill as explained 
in the concept of the Individual Competences Framework by the 
European Commission in Final Report Study on Assessment Criteria 
for Media Literacy Level 2009, there are three indicators related to 
measuring the level of media literacy skill, technical skills, critical 
4
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understanding and communicative abilities, with the acquisition of 
each score as follows: 
Table 4.4 
The Calculation Results of each Variable Component of Media 
Literacy Level 
Indicator Numbe
r of 
Items 
Mean Category % each 
Indicator 
% 
Total 
Technical skills 16 60.23 Medium 60% 30% 
Critical 
Understanding 
23 86.73 Medium 66.7% 33.35% 
Communicative 
Abilities 
13 47.13 Medium 73.3% 36.65% 
Total 52 194.1  200% 100% 
  Source: Results of Primary Data Processing, 2019 
Data from the table 4.4 above explains that the level of media 
literacy of fifth semester students on each variable indicator is in 
medium category. Each indicator has high mastery in each group, 
which is almost 50% of the total. It can be seen, the technical skills 
indicator has 60% with mean 60.23 in group calculation and 30% in 
the total precentage. The critical understanding indicator has 66.6% 
with mean 86.75 in group calculations and 33.35% in the total 
percentage. While, communicative abilities indicator has 77.3% with 
mean 47.13 and the 36.35 in the total precentage. The comparison of 
each category between basic, medium and advanced can be seen in the 
following diagram 4.2 below:  
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Diagram 4.2 
Percentage of each Variable Component of Media Literacy Level 
 
As for further description of each variable indicator can be 
seen in the following explanations: 
a. Technical Skills Analysis 
Analysis of technical skills variables will help explain 
how the ability of fifth semester students to use media technically, 
starting from operating to understanding all the instructions that 
the media has consumed. The acquistion of media literacy level 
scores in the technical skills variables can be seen in the following 
table:  
Technical 
Skill
30%
Critical 
Understanding
33%
Communicati
ve Abilities
37%
MEDIA LITERACY SKILL LEVEL
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Table 4.5 
Frequency Distribution of Technical Skills Indicators 
Interval Category Number of Data F % 
65 – 79 Basic 1, 20, 25, 27 4 13.3% 
80 – 94 Medium 2, 4, 5, 7, 8, 9, 10, 12, 
13, 14, 15, 16, 17, 18, 
19, 23, 24, 26, 28, 30 
20 66.7% 
95 – 109 Advanced 3, 6, 11, 21, 22, 29 6 20% 
Total 30 100% 
Source: Results of Primary Data Processing, 2019 
From the table 4.5 above explains about the highest value 
in medium level with the range in technical skill indicator 
between 80-94, with the maximum score 77. The comparison of 
each category between basic, medium and advanced can be seen 
in the following diagram 4.3 below: 
Diagram 4.3 
Percentage of Technical Skills Indicator 
 
Basic
13%
Medium
67%
Advanced
20%
TECHNICAL SKILL INDICATOR
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Technical skill indicator have three sub indicators, they 
are (1) ability to use media, (2) balanced and active use of media, 
and (3) advanced internet use. The acquisition of each sub-
indicators, as explained in the table 4.6 below: 
Table 4.6 
Frequency Distribution of Sub-Indicator of Technical Skills 
Variable 
Sub-Indicator Question 
Items 
Interval F % Category 
Ability to Use 
Media 
Q1, Q2, Q3, 
Q4, Q5, Q6 
18 – 22 13 43.3 Basic 
23 – 27 14 46.7 Medium 
28 – 32 3 10 Advanced 
Total   30 100  
Balanced and 
Active Use of 
Media 
Q7, Q8, Q9, 
Q10, Q11, 
Q12 
15 – 20 4 13.3 Basic 
21 – 26 21 70 Medium 
27 – 32 5 16.7 Advanced 
Total   30 100  
Advanced 
Internet Use 
Q13, Q14, 
Q15, Q16 
8 – 12 12 40 Basic 
13 – 17 16 53.3 Medium 
18 – 22 2 6.7 Advanced 
Total   30 100  
Source: Results of Primary Data Processing, 2019 
b. Critical Understanding Analysis 
The critical understanding indicator has more items than 
the other two indicators, it has 23 question items. Critical 
understanding variable in the level of media literacy show the 
ability of the audience to use media cognitively, starting from 
understanding, analyzing, and evaluating media content which 
was consumed. The acquisition of media literacy level score of 
critical understanding indicator is explained in the table 4.7 
below: 
97 
 
 
Table 4.7 
Frequency Distribution of Critical Understanding Indicator 
Interval Category Number of Data F % 
65 – 79 Basic 1, 20, 25, 27 4 13.3% 
80 – 94 Medium 2, 4, 5, 7, 8, 9, 10, 12, 
13, 14, 15, 16, 17, 18, 
19, 23, 24, 26, 28, 30 
20 66.7% 
95 – 109 Advanced 3, 6, 11, 21, 22, 29 6 20% 
Total 30 100% 
Source: Results of Primary Data Processing, 2019 
From data table 4.7 above explains that the critical 
understanding indicator is in medium level, with the acquisition 
of ranges between 80-94, by 20 respondents from 30 respondents, 
or 66.7% of the total. The advanced level category has range 
between 95-109 was only maintained by 6 respondents, or only 
20% , not much different from the advanced level of media 
literacy, even the basic level is maintained by 4 respondents, or 
13.3% in the total respondents. The comparison of each category 
between basic, medium and advanced can be seen in the 
following diagram 4.4 below: 
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Diagram 4.4 
Percentage of Critical Understanding Indicator 
 
Critical understanding indicators have three sub-indicator, 
they are; (1) understanding media content and its functioning, (2) 
knowledge about media, and (3) user behavior. The acquisition of 
each item of sub-indicator in critical understanding as explained 
in the table 4.8 below: 
Table 4.8 
Frequency Distribution of Sub-Indicator of Critical 
Understanding Variable 
Sub-Indicator Question 
Items 
Interval F % Category 
Understanding 
Media Content 
and its 
Functioning 
Q1, Q2, Q3, 
Q4, Q5, Q6, 
Q7, Q8, 
Q20, Q23 
24 – 31 4 13.3 Basic 
32 – 39 19 63.4 Medium 
40 – 48 7 23.3 Advanced 
Total   30 100  
Knowledge about 
Media  
Q9, Q10, 
Q11, Q12, 
Q18, Q21, 
Q22 
20 – 25 6 20 Basic 
26 – 31 22 73.3 Medium 
32 – 37 2 6.7 Advanced 
Total   30 100  
Basic
13%
Medium
67%
Advanced
20%
CRITICAL UNDERSTANDING 
INDICATOR
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User Behavior Q13, Q14, 
Q15, Q16, 
Q17, Q19 
15 – 19 5 16.7 Basic 
20 – 24 19 63.3 Medium 
25 – 29 6 20 Advanced 
Total   30 100  
Source: Results of Primary Data Processing, 2019 
c. Communicative Abilities Analysis 
Communicative abilities indicators in media literacy 
capabilities include question items, starting from the 
communication form related to the acceptance of media content, 
the ability to build social relations through the media, citizen 
participation, ability to produce and create media content. The 
acquisition of scores on communicative abilities can be seen in 
the table 4.9 below: 
Table 4.9 
Frequency Distribution of Communicative Abilities 
Indicator 
Interval Category Number of Data F % 
26 – 38 Basic 20, 25, 27 3 10% 
39 – 51 Medium 1, 2, 3, 4, 6,  7, 8, 9, 10, 
12, 13, 14, 15, 16, 17, 
18, 19, 22, 23, 26, 28, 
30 
22 73.3% 
52 – 64 Advanced 5, 11, 21, 24, 29 5 16.7% 
Total 30 100% 
Source: Results of Primary Data Processing, 2019 
From table 4.9 above explains that the communicative 
abilities indicator in the medium level, with the acquisition of 
ranges between 39-51 by 22 respondents from 30 respondents, or 
73.3% in the total. The advance level category, with range 
between 52-64 only maintained by 5 respondents, or only 16.7% 
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of the total. Meanwhle, the basic level is maintained by 3 
respondents, or 10% of the total respondents. The comparison of 
each category between basic, medium and advanced can be seen 
in the following diagram 4.5 below: 
Diagram 4.5 
Percentage of Communicative Abilities Indicator 
 
Communicative abilities have three sub-indicators, they 
are; (1) social relation, (2) citizen participation, and (3) content 
creation. The acquisition of each communicative abilities sub-
indicator will explained in the following table: 
Table 4.10 
Frequency Distribution of Sub-Indicator of Communicative 
Abilities Variable 
Sub-Indicator Question 
Items 
Interval F % Category 
Social Relations Q1, Q2, Q3,  6 – 9  8 26.7 Basic 
10 – 13  19 63.3 Medium 
14 – 17  3 10 Advanced 
Basic
10%
Medium
73%
Advanced
17%
COMMUNICATIVE ABILITIES 
INDICATOR
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Total   30 100  
Citizen 
Participation 
Q4, Q5, Q6, 
Q13 
7 – 11  7 23.3 Basic 
12 – 16 19 63.4 Medium 
17 – 21  4 13.3 Advanced 
Total   30 100  
Content 
Creation 
Q7, Q8, Q9, 
Q10, Q11, 
Q12 
12 – 18  4  13.3 Basic 
19 – 25  23 76.7 Medium 
26 – 32  3 10 Advanced 
Total   30 100  
Source: Results of Primary Data Processing, 2019 
2. Normality Testing 
Based on the results of data processing through SPSS 20.0 software, 
the results of the normality testing are explained in Table 4.11 below: 
Table 4.11 
The Results of Normality Testing 
One-Sample Kolmogorov-Smirnov Test 
 TOTAL_
Q 
N 30 
Normal Parametersa,b 
Mean 194,10 
Std. 
Deviation 
21,997 
Most Extreme 
Differences 
Absolute ,140 
Positive ,082 
Negative -,140 
Kolmogorov-Smirnov Z ,768 
Asymp. Sig. (2-tailed) ,597 
a. Test distribution is Normal. 
b. Calculated from data. 
 
Based on tabel 4.11 above, in column Kolmogorov-Smirnov 
obtained value (sig) or p table is 0.768 > 0.05. Thus, the data distribution 
is normal. The P-Plot of the normality test results as the picture below: 
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Graphic 4.2 
P-Plot  Normality Test used SPSS 
 
Source: Results of Primary Data Processing, 2019 
The picture above explained that every plot followed the fit line. 
This condition brings the conclusion that distribution of variable is normal. 
Besides used Kolmogorov-Smirnov Test, the researcher also used 
Skewness and Kurtosis to answer the normality of the variable. The 
Skewness and Kurtosis testing can be seen in the following table: 
Table 4. 12 
Skewness and Kurtosis Testing 
Descriptive Statistics 
 N Skewness Kurtosis 
Statistic Statistic Std. Error Statistic Std. Error 
TOTAL_Q 30 -,782 ,427 1,118 ,833 
Valid N (listwise) 30     
Source: Results of Primary Data Processing, 2019 
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The table 4.12 above explained that the value of skewness is -0.782 
with standard error of skewness amount 0.427. The value of kurtosis is 
1.118 with standard error of kurtosis amount 0.833. To analyze the 
normality testing, it necessary to calculated the Zskewness and Zkurtosis. 
The value of Zskewness is -0.782/0.427 = -1.83. then, the value of 
Zkurtosis is 1.118/0.833 = 1.342. The value of Z compared with the value 
of Z for significance level 5% is 1.96. The value of Zskewness < Z (-1.83 
< 1.96), and Zkurtosis < Z (1.342 < 1.96). Based on the results, it can be 
concluded that data distribution is normal. 
3. The Fifth Semester Students’ Opinion about Their Media Literacy 
Skill in English Language Education 
To answer the second problem statement, this study used a 
qualitative approach. The results of the quantitative approach have been 
measured, used and followed up to answer the second problem statement. 
The descriptive qualitative approach was chosen to describe how is fifth 
students’ opinion about their media literacy skill of English Language 
Education in IAIN Surakarta. Based on indicators of media literacy skill, 
the following operational definitions of opinions from students according 
to the category of their media literacy skills are access, analyze, evaluate 
and communicate. 
With the operational definitions above, this study is conducted to 
know about students’ opinion about their media literacy. That is 
distinguished according to the category of media literacy that has been 
obtained in the previous quantitative research category. Questions on 
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media literacy skills were asked to participants to elicit at what level they 
have media literacy skills. The responses were analyzed under four 
themes, which are basic media literacy skills; access, analyze, evaluate and 
communicate. Themes and sub-themes are explained respectively. 
1. Access 
a. Technical Competency 
Media tools used mostly by participants are smart phones 
and computers. They mostly used computer to do their 
coursework. Student-3 and Student-4 mostly used computers in 
college, when they were on college vacation period, they rarely 
access the computer. Different with Student-1 which rarely using 
computer even in college or in vacation period. Yet, Student-1 
highlighted that he didn’t have a good command of particulary 
computers and said:  
 “Kalo laptop malah jarang banget mbak, paling banyak 
seminggu itu cuma 2 kali mbak. Tapi kalo HP pake tiap hari 
mbak.” (A1/a6/accs). 
 
Participants stated that they could download and store 
data, and take precautions in order not to lose data; however the 
can back up data in usb drives and used cloud storing like google 
drive. Except the Student-1 which never used google drive to 
back up data, Student-1 stated this as follows:  
 “Jujur mbak kalo back up data di google drive saya 
belum pernah, saya biasanya back up data di flash disk. Setelah 
selesai mengerjakan tugas biasanya saya pindahkan atau salin 
data ke flashdisk.” (A1/a8/accs). 
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Different with Student-1 which never used google drive, 
Student-2 and Student-4 used google drive only to back up data 
on smart phone, while in computer, they used usb drive. The 
Student-2 said:  
 “Kalo di HP sih sering mbak pake Google Drive itu. Kalo 
dari laptop cuma back-up pake flash disk sih mbak.” 
(A2/a6/accs). 
 
It can be seen from student-2 practice as they used google 
drive in his phone to back-up his data in the picture below: 
Picture 4.1 
Using Google Drive to Back-Up Data 
 
 
As they could store the data, they mostly can not retrieve 
the data. Except for Student-2, all participants can not restore lost 
data. The Student-2 can retrive the data used aplication namely 
Data Recovery, as he explained:  
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 “Alhamdulillah bisa mbak, pake aplikasi tapi nama 
aplikasinya Data Recovery kalo nggak salah mbak, itu di HP 
mbak tapi kalo di laptop kurang tahu. Tapi yang bisa 
dikembalikan filenya hanya file foto dan video.” (A2/a8/accs). 
 
b. Information Searching Platforms  
Most of the participant use Google as search engine to 
reach information. The Student-2 and Student-4 have used Yahoo 
but only a few times, Student-4 even using Yahoo because it’s 
just fun, as she explained: 
“Pernah pakai Yahoo mbak tapi cuma sekedar iseng sih.” 
(A4/a17/accs). 
 
In addition, Student 1, 3 and 5 can not differentiate 
between a search engine and web browser. Student-1 didn’t know 
any search engine other than Google and Student-5 taught that 
Google and Mozila Firefox was same. The picture of student-3 
practice using google as searching platform can be seen in the 
picture below: 
Picture 4.2 
Using Google as Searching Platforms 
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c. Method of Searching Information 
It was found out that while searching for information, 
participants generally wrote keywords on Google and chose one 
of the first few options, mostly the first one. Except for Student-
2 which looked at and read the description box before chose 
websites, as he explained:  
 “Saya biasanya lihat dari deskripsinya mbak nggak 
harus yang paling atas sendiri.” (A2/a20/accs). 
 
While the Student-3 and 4 chose the first options when 
searching general information, if they were on duty to do their 
college, they opened more than one website and sort of the most 
valid one. Here is how the Student-4 does it:  
 “Kalo untuk tugas, saya cari yang paling valid. Caranya 
saya buka satu per satu website dan saya baca sekilas lalu saya 
pilah-pilah dari bahasanya mbak.” (A4/a20/accs). 
 
It is observed that participants tend to select the first result 
as they think that the first ones are more reliable and preferred by 
everyone. They think that the list of search results is created based 
on only the mostly used websites. They also do not know methods 
of limiting and filtering search contents. 
2. Analyze  
a. Method of Analysis 
The participants stated that they just read at a glance while 
search for infomation and they analyzed media content in two 
ways. The first way, involves comparing media content with other 
sources and see the source of information located at the bottom of 
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a website. Two of them stated that they compare information 
which is for coursework. Student-3 explain it as follows: 
Tergantung mbak, kalo kelihatannya menarik ya saya 
baca semuanya, kalo nggak sih paling hanya tak baca sekilas. 
(A3/a21/anlz). 
 
b. Author 
The participant reported they did not checked author or 
institution of the media contents; however, they acknowledged 
that they had never searched for an author or a media institution 
before, as Student-4 stated:  
 “Kalo institusi/lembaga terpercaya saya biasanya baca 
yang dari Kemenag mbak. Kalo berdasarkan author mbak. Kalo 
bukan untuk tugas, misalkan hanya cari informasi biasa gitu, 
biasanya saya buka website yang paling atas mbak.” 
(A4/a20/anlz). 
 
c. Purpose 
The participant reported analyzing the purpose of the 
media contents by checking whether it is biased or objective, or 
which side it defends. Some of students analyze the purpose if the 
interest with the title of website. Student-3 explained how she 
decided on this as:  
 “Kalo saya dari judul saja sudah tertarik maka akan saya 
analisis mbak, tapi kalo nggak tertarik ya saya nggak pernah 
analisis, kadang saja cuma dibaca sekilas.” (A3/a24/anlz). 
 
However, the Student-5 can not understand how to 
analyze the purpose of the content, she feels confused to analyze 
the purpose of the content, it can describe from her answer as 
follows:  
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 “Semisal berita tentang ekonomi berarti isinya tentang 
infomasi gitu mbak.” (A5/a24/anlz). 
 
On the other hand, Student-1 do not know the way to 
analyze the purpose of the content. It was concluded that 
participant did not follow a particular method for checking the 
purpose of media contents; they generally compared it with what 
they knew, they labeled contents as biased if it did not fit to their 
views. They do not try to reveal the main purpose of media 
contents by posing questions to them. 
d. Design Properties 
The responses of all participants suggested that 
participants did not perform a detailed analysis regarding design 
properties of media contents. The Student-5 told she did not pay 
attention to design properties of the contents and just looked the 
delivery language to analyze the contents. She said:  
 “Nggak bisa mbak, paling saya identifikasi dari isinya 
setelah membaca sekilas, kan kelihatan dari bahasa 
penyampaiannya.” (A5/a19/anlz). 
 
e. Manipulation  
The participants stated different opinion about 
manipulation, some of them have never found manipulation in a 
website, but some of them have found manipulation not only on 
website but also on videos. Student-1 and 2 stated that they have 
never found manipulation on website, student-2 said that he never 
read the political website, he only read tutorial about rubic on 
Internet, as he said:  
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 “Nggak pernah nemu konten yang seperti itu sih mbak, 
kan saya biasanya buka nya hanya tentang tutorial rubic saja, 
jarang buka tentang politik gitu.” (A2/a27/anlz). 
 
Different with Student 1 & 2, Student-3 have never found 
manipulation on website but she have found manipulation in 
videos, she said as follows:  
 “Kalo video kayaknya pernah mbak, video “Sexy Killer” 
itu kayaknya mengandung hasutan gitu. Dan beberapa orang 
juga menganggap video itu provokasi. Dan saya cuma ingin tahu 
saja, alhamdulillah nggak ikut terprovokasi.” (A3/a29/anlz). 
 
The Student-4 & 5 have their own opinion that they have 
found manipulation on a website. Student-4 stated that she know 
manipulation on website with exaggerated language and student-
5 giving advice that when we got manipulation or information that 
we did not know the truth, we should not spread it. The Sudent-4 
gave explanation to know the manipulation content as follows:  
 “Karena isi websitenya itu seperti dilebih-lebihkan gitu 
mbak. Jadi terkesannya lebay mbak. Kalau saya nggak saya 
anggap serius mbak, yang penting nggak usah di share atau di 
bagikan gitu mbak, cukup untuk diri sendiri saja.” (A4/a28/anlz). 
 
f. Provocation 
The respondents gave the differences opinions about 
provocation, some of them realize that they have never found it, 
and some of them have found it but rarely. Student 1-& 2 stated 
that they have never found provocation content. Student-3 stated 
that she have found provocation content in the website but she did 
not think about that, and student-5 stated that she rarely found it 
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in a website. If she found it, she will analyze before judging the 
provocation content. She explained it as follows:  
 “Jarang sih mbak, kalo seandainya saya dapat, paling 
saya analisa dulu kira-kira bener nggak nya isi berita itu.” 
(A5/a25/anlz). 
 
Student-4 stated that she will not think if the content was 
truly negative, but she will analyze it deeply if the content is still 
logic by saying:  
 “Kalau website belum pernah mbak, kalo video pernah 
mbak. Tanggapan saya kalo itu negatif banget ya nggak tak 
gubris mbak, tapi kalau itu masih masuk di logika dan masuk akal 
malah saya ikut berfikir kritis mbak.” (A4/a23/anlz). 
 
g. Content Type 
Three of the participants stated that they could not 
determine what type of contents the media channels are sharing. 
The student-4 said that she can determine the type of content. On 
the other hand, Student-3 only could determine the type of content 
in Youtube channels, in the others she can’t. She said:  
 “Kalo berbentuk teks belum bisa mbak, kalo video sih 
bisa.” (A3/a23/anlz). 
 
h. Media Structure 
The participants were asked what they knew about the 
media industry and structure. All participants stated they did not 
know about media structure and operation processes.  
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3. Evaluate 
a. Data Security and Privation 
It was identified that the precautions taken by the 
participants were limited to using passwords. Just Student-2 that 
was used password to keep his google account safe. Student-2 
also stated that, he will give his data privation to websites if he 
needs any information to a protection websites. Student-1 which 
not use any password stated that he would not give his data 
privation but he would search any website to search any 
information. He explain as follows:  
 “Nggak mbak, nggak saya masukkan kan data pribadi itu 
sifatnya privasi mbak, kalo menemukan website yang seperti itu 
biasanaya saya langsung pindah ke website lain.” (A1/a35/eval). 
 
Differ from Student-3, 4, and 5 who entered the personal 
data and their privation just to search coursework even in the 
protection website. If they search general information, they chose 
the unprotected website. The Student-4 even entered her personal 
data when downloading song but she cancelled, as she explained:  
 “Kalo untuk tugas, saya isi mbak. Tapi kalo bukan untuk 
tugas biasanya sih nggak mbak. Dulu pernah waktu mau 
download lagu kalo nggak salah, dimintai data pribadi juga, 
sempat tak isikan mbak. Tapi ribet gitu, akhirnya saya batalkan 
mbak.” (A4/a29/eval). 
 
b. Internet Use 
The participants were asked about the Internet use for their 
daily activity except using for social media. They were not only 
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use Internet for social media and searching information, but they 
also used for online shopping and made an online shop by 
themself. The participants except Student-4 have used online 
shopping likes Shoppe, OLX, and Buka Lapak, they used to 
bought their requirements. The Student-4 have never used online 
shop because she taught that it is very complex and she chose to 
buy in offline shop or store by saying:  
 “Belum pernah sama sekali mbak. Lebih suka beli 
langsung di toko. Karena menurut saya kalo pake internet malah 
lebih ribet mbak, harus pesen, harus transfer uang, kan lebih 
enak ke toko langsung, bisa lihat barang aslinya juga mbak.” 
(A4/a14/eval). 
 
Besides used for online shopping, they also used Internet 
make their online shop, Student-4 and 5 have made their own 
online shop while they were on second year semester, they often 
sell clothes, hijab and headset. They did not use online shop for 
long, because of various reasons. Their main reason is because 
they can not manage their time between lecturing, organizing and 
sell with online shop. As the Student-4 explained as follows:  
 “Karena nggak bisa bagi waktu mbak, kan masih kuliah, 
ada organisasi juga, trus kadan customer atau pembeli yang 
menyebalkan. Belum bisa sabar mbak intinya.” (a4/a38/eval). 
 
Most of the students use Shoppe as application for online 
shopping, it can be seen in the following picture below: 
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Picture 4.3 
Using Shoppe as Application for Online Shopping 
 
c. Media Regulation 
The participants were asked about media regulation while 
using Internet. The all participants stated that they knew about 
media regulation while using internet, the called UU ITE, but they 
did not know about how long the punishment when broke the law. 
The Student-3 explained as follows: 
 “Tahu mbak, UU ITE tapi kali hukumannya secara rinci 
nggak tau mbak.” (A3/a27/eval).
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d. Copyrights  
The participants were asked about the definition of 
copyright and mostly they knew what copyright was, but they did 
not know the punishment of broke the law. Student-4 states:  
 “Hak cipta itu hak paten mbak atas kepemilikan 
seseorang. Kalau hukumannya saya kurang tau juga mbak, hanya 
tahu kalo melanggar hak cipta bakal dihukum mbak.” 
(A4/a26/eval). 
 
4. Communicate  
a. Expressing Oneself Through Media 
The participants were asked about their expression 
through media, and all of respondents did not use media tools to 
express themselves though they are strict social media users. All 
of them used Instagram and Facebook as their social media. They 
can be called as passive social media users. They followed what 
other people shared but they rarely created and shared new 
content.  
Student-4 even shared only on important days like 
memorial days and event of her organization. The reason why 
they rarely shared contents was not about their lack of 
competency in creating images, videos or texts, but it was about 
their perspective towards new media. It can be seen from student-
3 social media as example is Instagram in the picture below: 
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Picture 4.4 
Student’ Social Media is Rarely Create and Share Content 
 
b. Ethical Principles 
The participants were asked if they conformed to ethical 
principles while sharing contents on new media. The participants 
paid attention to moral rules and had permission when sharing 
content. Student-3 and 4 stated they conformed to moral rules 
when creating and sharing content and it implied with they rarely 
created and shared their content in their social media because they 
117 
 
 
are mature enough to measure what benefit their contents to the 
other people. 
c. Digital Campaigns 
This part is about finding solutions to social problems and 
digital campaign is a good example for that. It was identified that 
the participants did not get into action in solving social problems 
through media. None of them started digital campaign before. All 
students, except Student-3 did not even hear of digital campaigns. 
Student-3 found digital campaigns during the president election 
on April 2019, she said that she seen many digital campaign forms 
through social media likes story on Instagram, she explained as 
follows:  
 “Tahu mbak, kemaren itu kan selama pemilihan presiden 
itu sering banget saya lihat story media sosial teman-teman saya 
isinya kampanye gitu.” (A3/a49/comm). 
 
d. Using and Creating Media for Teaching-Learning Process 
The participants were asked could they used and created 
media for teaching-learning in class. The participants gave 
different opinion based on their experiences and hopes for their 
teaching and learning process in the future as they were to be pre-
service teacher. Student-1 said that he would use video scribe, 
picture and some props as his design when teaching. He chose to 
make instructional media as simpel as he can, but the important 
thing, the students can accept his explanation, as he said:  
 “Insya allah nanti saya akan buat media pembelajaran 
yang mungkin akan lebih mudah di terima oleh murid-murid saya 
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yaitu dengan media berbasis videoscribe. Nah di dalam nya nanti 
itu mencakup aspek-aspek yang mudah di pahami oleh murid 
dengan bentuk gambar, gitu mbak. Kalau saya lebih memilih 
simpel tapi mudah di terima mbak, karena yang kreatif dan 
menarik belum tentu bisa di terima dengan baik.” (A1/a49-
50/comm). 
 
The Student-2 stated that he would make instructional 
media based on students’ requirements, it can be variation, he will 
use pictures and videos to took the students’ attention first. He 
chose to combine design as simple as but creative and interesting 
to teach students. Then, the Student-3 stated that she prefer to use 
creative and interesting media to teach the students. She taught 
that students will accept the material easily if they were interested 
with the instructional media first.  
The Student-5 gave different opinion from other 
participants, she would make an interesting application, which 
made students interested and did not make bored. She also chose 
instructional media as simple as easy to accept by students. As 
she said:  
 “Mungkin membuat aplikasi yang menarik agar tidak 
membosankan.” (A5/a41/comm). 
 
The participants mostly used powerpoint presentation, 
props, pictures and videos as media tools to teach students. When 
they asked about how they would help their friend has difficulty 
making instructional media. They stated thay would help as 
Student-2 saying:  
 “Kalo untuk berbagi ilmu ya kenapa nggak. Kan kita 
sendiri juga masih belajar menjadi pengajar.” (A2/a44/comm). 
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B. Research Discussion 
1. The Media Literacy Skill Level for the Fifth Semester Students of 
English Language Education 
Based on the analysis of the research data above, it explains that 
the level of media literacy skill of fifth semester students of English 
Language Education in IAIN Surakarta in the academic year of 2018/2019 
is in the medium level with the score range 171-205, from 60% 
respondents or 18 from the 30 total respondents, while 13.3% respondents 
are in basic level with the range score 136-170, and 26.6% are in the 
advanced level with the range score between 206-240 (see table 4.3). 
From the scoring of each indicator based in Individual Competence 
Framework in European Commission (2009), there are three indicators, 
technical skills, critical understading and communicative abilities, all of 
indicators in medium level. The characteristics of each indicators of fifth 
semester students in English Language Education are describe as follws: 
a. Technical Skills 
Technical skills is one of three of components compiler the 
level of media literacy in this study, the lowest score achieved by 
technical skills indicators with a mean value of 60.23 at the highest 
value 109 and the lowest value 65 of total 16 questions by 66.7% of 
respondents. It concluded in the medium category. Technical skills are 
the ability of the audience to use media technically, from operating to 
understanding all the media instructions that they consume. Technical 
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skills itself have three sub-indicators, which is: 1) the ability to use 
media; 2) balanced and active use of media; 3) advanced internet use. 
From sub-indicators it can be seen, the ability to use media has 
medium level of 46.7%, with the total score range between 23-27 and 
the highest score until 32 (see the table 4.6). From the result, it shows 
that the level of ability to use media which is can operate smartphone 
and laptop in the medium high or quite high. Thus, it has a good effect 
on themselves as they can feel a good exchange of information about 
all the good knowledge for education and others. According to Raffety 
in Iriantara (2009: 7), there are three types of media literacy and one 
of them is the type of tool literacy. At the same time, tool literacy is 
the ability to use technlogy and computers, which is the ability of 
someone uses to learn and search various kinds of knowledge. 
While viewed from the sub-indicator of the balanced and 
active use of media, it shows the students’ media literacy level in the 
medium level. It can be seen in Table 4.6 above, it shows the advanced 
category of 16.7%, medium 70%, and basic 13.3%. It means, they as 
media consumers have an awareness of their position governed by the 
media, so it encourages them to control themselves in taking 
everything that is served by the media. Its proven by their frequency 
in using media, the advanced category is only onwned by 13.3% of 
respondents, while the majority in the medium level. 
As they search information, they mostly chose the first one on 
the searching result, they have read the content. It can be confirmed 
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from the teory of media literacy as conventional or non-conventional 
persuade the audiences or communicator to have reading ability when 
challeged with media (Fitriyani, 2016: 56). Some of them also reading 
a news on internet rather than in the printed media because in internet 
is more efficient, simple and effective. 
As explained in one of the characteristics of the ability of a 
person with a high level of media literacy, they tend to use less time 
to process messages through the media. This is based on their 
awareness of media exposure, which automatically provides control 
to filter and provide meaning. As Potter stated that the purpose of 
media literacy is to help people to protect themselves from the 
potentially negative effects (2014: 681) The other sub-indicator, 
advanced internet use, it shows 53.3% students in the medium level, 
40% were basic and only 6.7% were advanced. It means that the 
students did not only access internet for entertainment but also search 
information and use internet for society such as online shopping, using 
E-banking and have account for it.  
From the explanation above, it can be concluded that the fifth 
semester students have high understanding about media uses, they 
even lacking in the analysis and filtering the content of the media so 
it need more media education for them as Ferodov (2003: 5) stated 
that media education enables people to gain understanding of the 
communication media used in their society and the way they operate 
and to acquire skills using these media to communicate with others. 
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b. Critical Understanding  
Based on previous data analysis calculations, the percentage of 
critical understanding indicators is 66.7% in the medium level. While 
the results of 66.7% are owned by 20 respondents from the total 
sample. Between the indicators of critical understanding and technical 
skill have a less difference about 6.7%. From these calculations it can 
be concluded that the level of media literacy of fifth semester students 
in critical understanding indicator is greater than technical skills 
indicator. In the other word, the fifth semester students have more 
cognitive abilities in using media, such as understanding the media 
and evaluating media content than accessing media and being able to 
understand how to use it well. 
Hobbs (1998) draws attention of academicians and educators 
to two points in Media Literacy; the first one is the critical analysis of 
media messages and the second one is how an individual learns to 
create his/her own messages. While Hobbs refers to critical Media 
Literacy in the first dimension, she stresses the ability to create media 
messages in the second dimension. It means that critical thinking is 
more important for students when faced to media rather than create 
their own content. When students have critical understanding they are 
able to filter, differentiate and retrieve correct information because 
media influence people in many ways such as cognitively, 
attitudinally, emotionally, psycologically, behaviorally – both directly 
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as indivisual as well as indirectly through other people, institution, and 
culture (Potter, 2014: 681). 
In the critical understanding indicators that are three sub-
indicators, they are: the understanding of media content and its 
functioning, having knowledge about media and media regulation, 
and user behavior in using media. from the data processing that has 
been done, the largest score of the three indicators is 73.3% with an 
indicator of having knowledge about media and media regulation. 
They mostly know that when using the Internet there are some rules 
that must be obeyed and there are penalties for violating these rules.  
They also understand there is moral rules and politeness in 
using the Internet. As the theory of Baran (2014: 21), to make 
informed judgements about the performance of the media, we also 
must be aware of the competing pressures on practioners as they do 
their jobs. We must understand the media’s official and unofficial 
rules of operation. In the other words, we must know, respectively, 
their legal and ethical obligations. 
Although in having knowledge about media and media 
regulation is said to be quite good, but there are some points that need 
to be improved again. They are understanding media content and its 
functioning; and user behavior. Undestanding media content and its 
functioning are important as the ability of the user to distinguish 
between information and opinion, for example, is fundamental to 
allow further understanding of the elements, and also to formulate an 
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appropriate response to it. Haider and Dall (2004), while defining a 
Media Literate individual, emphasize that this individual should be 
able to evaluate media messages by getting them from different 
sources in different formats. They also add that an individual called 
Media Literate should follow the developments in media technologies, 
have information about their development. 
Practically, they are less knowledge about understanding in 
media content and its functioning, it can be seen from the calculation 
of data that the score indicator is 63.4%. Then, the score of user 
behavior is using media by 63.3%. Based on the theory of audience 
perspective on media content according to Tamburaka (2013), fifth 
semester students have a variety of different properties, some are 
consumptive, apathetic and critical. 
c. Communicative Abilities 
Based on the calculation of the data, in communicative 
abilities has a score of 73.3% in the medium level. In communicative 
abilities there are three indicators, they are; the ability to communicate 
and build social relations through the media, the ability to participate 
with the community through the media, the ability to produce and 
create media content. Based on Individual Competences Framework, 
the highest value is the communicative abilities indicators. This means 
that respondents in this research have high ability to socialize and 
participate through the media. 
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As the communicative abilities indicators, the highest score 
obtained by fifth semester students is on the ability to produce and 
create media content with score 76.7%. As prospective teachers, they 
are able to create their own learning media. They are able to operate 
computers as tools to create learning content, they are able to use ms 
word, ms excel, ms powerpoint even make videoscribe as media to 
teaching-learning.  
Hobbs (1994) in Inan & Temur (2012: 271) reveals that 
teachers have main responsibility in equipping children with media 
literacy and therefore they should be well-prepared for this mission 
through well-established pre-service and in-service training by saying: 
‘Future of media literacy depends primarily on long-termed, intensive 
and intellectual development in training of the teacher’. The fifth 
semester students have been able to make their own learning media, it 
proves that they have already understand that media literacy is very 
important to increase awareness of the adverse effects of the media. it 
proves from the data calculation that sub-indicator of content creation 
have the highest score of medium level in 76.7% or achieved by 23 
students from total of amount 30 students. 
Then, the other sub-indicators in communicative ability are the 
ability to communicate and build social relations through the media 
and the ability to participate with the community through the media 
got the same values, 63.3%. It means that fifth semester students are 
quite capable of social relations via the Internet. As millennials, they 
126 
 
 
are quite capable of socializing with the Internet such as sharing 
stories, photos or videos; giving comment; and respond to things that 
are happening on the Internet. Although, there are some students who 
are still passive in using social media, it is not because of their lack of 
knowledge in accessing the Internet, but they think about morals, 
politeness, and privacy. 
Despite the fact that media consumption level have grown 
exponentially since the early 20th century, it is natural for individuals 
to think that the media are not having an effect on them. Instead, the 
assumption is that the media are affecting others (Borah, 2016: 4). The 
assumptions on the part of people exhibiting this effects are (1) that 
communication stimuli have bigger impact on other individuals, and 
(2) that behavior must be changed to match the assertion that media 
are having a larger influence on others (Perloff, 2002). However, they 
did not understand about citizen participation through the Internet. 
They did not know what E-government is and have never followed E-
government activities. It indicated that students need for knowledge 
about media more broadly and deeply. So that the future generations 
do not at the tail of the other countries and understand the good and 
bad effects of the Internet use. 
Dealing with media production is considered to be a dimesion 
of Media Literacy. Hoobs (1998) claims that unless teenagers 
experience such things in media literacy process as taking photos, 
planning and organizing their thought storyboard, writing texts and 
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performing in front of the camera and designing their own web pages, 
they cannot become the real critical consumers of mass media. Kincal 
and Kartal (2009) also mention about the importance of media 
production in media education. In the study, it is found that most 
students cannot achieve media production. They are not interested in 
creating content in their media social. They have a youtube account 
but only use it to watch video instead of making video, they also 
declared that they made youtube account because they are asked by 
lecturers for college assignments. 
2. The Fifth Semester Students’ Opinion about Their Media Literacy 
Skill in English Language Education 
The qualitative phase of the study included interviews with five 
students on their media literacy skills, analyzed in four main corresponding 
themes and sub-themes. Regarding the skill of ‘access’, it was found out 
that the participants experienced technical problems; however, a media 
literate individual needs to use media technologies efficiently to access, 
record, retrieve and share contents (Bachmair & Bazalgette, 2007). With 
respect to searching information, participants mostly use only Google, do 
not know methods of filtering search result and mostly choose among the 
first few results. It is important for people to understand symbols and 
techniques in media, to access information through various sources (Hobbs 
& Moore, 2013; Perez Tornero, Celot & Varis, 2007; Thoman & Jolls, 
2005) by developing strategies with regard to knowing and using various 
databases and search engines and filtering results (Sahin, 2014). 
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Regarding the theme of ‘analyze’, it was identified that the 
participants mostly resorted to compare media contents with other sorces 
and see the source of information located at the bottom of a website. 
Though this is an important strategy (Thoman & Jolls, 2005), it is not 
possible all the time, which highlights the need to analyze the content 
based on its own elements. Participants has problems in doing so; however, 
they are expected to divide messages into meaningful units (Kellnes, 
2001). The participants mostly can not analyze the purpose, design 
properties, manipulation, provocation and content type. It was found out 
that the participants lacked competency in identifying and searcing for the 
author and institution of a source. They simply trust all the information 
they got from the internet without filtering reveal the need for media 
literacy education for the students. 
In the theme ‘evaluate’, enabling personal security and privation 
are quite important competencies for media literacy (Bachmair & 
Bazalgette, 2007). The participants reported their precautions were entered 
their privation except for their coursework. They also used Internet to 
online shopping to fulfill their requirement. In addition, some of them even 
used Internet to be enterpreneur by made online shop. While they asked 
about media regulation and copyright, they know the definition as theory 
but they lacked to enable practice and do not know the punishment if broke 
the law. It can be suggested that the students are in need of guidance for 
evaluating media messages thoroughly. 
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Creating media messages and sharing them with others have 
become one of the foremost skills with the advent of new media. It was 
found out that although the participating students were strict social media 
users, they tend to rarely share any contents at all. This seem to stem from 
their students rather than lack of technical competence. However, a media 
literate individual creates media messages for various purposes and 
express themselves (Hoobs & Moore, 2013; Thoman & Jolls, 2005). In 
their limited communicate abilities, they reported paying attention to 
ethical principles and having permission. They react passively for digital 
campaigns, which are expected to solve some social problems. Media 
literacy requires people to act individually and cooperatively for problems 
in family, workplace, country and the world (Hobbs & Moore, 2013). They 
react different ways while asked about instructional media, mostly they 
can used powerpoint presentation, props, pictures and videos as their 
instructional media. They even make application named video scribe to 
teaching their students. They also help their friends who lacked to make 
instructional media as they are still learning to be teachers. 
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CHAPTER V 
CONCLUSION AND SUGGESTION 
This chapter presents the conclusions and suggestions from this study. The 
conclusions is concerned with the summary of the result. Meanwhile, suggestion is 
presented to offer some suggestions for the students, the curriculum, and future 
researchers:   
A. Conclusion 
1. The Media Literacy Skill Level for the Fifth Semester Students of English 
Language Education 
Based on the purpose and results of the research data, the media 
literacy skill level obtained by fifth semester students of English Language 
Education in IAIN Surakarta is in the medium level, with an achievement 
score between 171-205, out of 60% of respondents or 18 out of a total of 
30 respondents. The achievement score from the three indicators as 
belows: 
a. Technical Skills, which includes sub-indicators of the ability to use 
media; balanced and active use of media; and advanced internet use, 
has a mean of 60.23, which is owned by 60% of respondents, and 
belongs to the medium level of the media literacy skill. 
b. Critical Understanding, which seeks to measure the ability of the 
respondents to use media cognitively, has a mean of 86.73, or 66.7% 
from the total respondens, and included in the medium level of media 
literacy skill. 
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c. Communicative Abilities, which is directed to see the ability of the 
public in socializing and participating in the media, has a mean of 
47.13 by 73.3% of respondents, and belongs to the medium level of 
media literacy skill. 
2. The Fifth Semester Students’ Opinion about Their Media Literacy Skill in 
English Language Education 
In qualitative phase of the study included interviews with five of 
fifth semester students on their media literacy skill, analyzed in four main 
corresponding themes. In the access skill, it was found out that the 
participants experienced technical problems; The participants mostly used 
smartphones and computers. They do not know methods of filtering search 
results and mostly choose the first few results which only use Google as 
search engine.  
Regading the theme of ‘analyze’, it was identified that they mostly 
read at a glance of information they get in the Internet with comparing 
information with the other sources or see the souces in the bottom of page. 
They are mostly lack in analyzing the purpose, manipulation, content type, 
media industry and media structures. They only can determine the purpose 
and the content type in videos, in Youtube channel. They also lacking in 
choose information on websites based on design properties, author and 
institution. 
Enabling security in ‘evaluate’ skill is quite important in media 
literacy skill, but they are limited to using password. The participants 
reported their precautions were limited to using passwords and configuring 
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privacy setting on social media. They often entering their personal data on 
website while search information for their coursework eventhough they 
search the other sources. The students understand there are many rules or 
media regulation and copyright, however they do not know the penalty for 
violation. 
Creating and sharing media messages have become one of the 
foremost skills with the advent of new media. It was found out that they 
did not use social media to express themselves though they are strict social 
media user, they tend to not to share any contents at all because they pay 
attention on moral and politeness. All of them stated that they only have 
two accounts of social media, they are Instagram and Facebook. They can 
using and creating media content for teaching and learning as they are 
prospective teachers. Even, they did not know about digital campaign and 
did not give any response about digital campaigns. 
B. Suggestion 
Based on the conclusions and the implications, some suggestions were 
proposed to somebody as follows: 
1. To Students 
The results of this research can give student knowledge about 
media literacy skill. By understanding the theory of media literacy skill, 
the students can make better deicisions than usual because it allows us to 
be able to find information, study, analyze, and compare it at any time with 
the Internet. Besides, the students can filter the information that they 
receive from the media and can criticize information from the media. 
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Therefore, the researcher hope the students open their mind and wisely 
while using digital media, it is important because digital media can be two 
ends of the sword that have positive and negative effects. 
2. To Government 
In globalization era, media literacy appears as a solution to make 
us smarter in using media. the rise of hoax news that circulates and 
develops makes us be smart in filtering every news in the Internet. The 
roles of government is very important to publicize the media literacy and 
include media literacy learning in school curiricula, so that students can 
filter and analyze any information rather than giving incorrect responses 
or giving bad jugding without know the truth. 
3. To Other Researchers 
Based on limitation, it is suggested to the next researchers who 
intersted in media literacy to conduct another research with a wider scope 
of media literacy and the implied of media literacy for pupils. Besides, the 
researchers hoped that other researchers are intersted in analyzing media 
literacy skill in other classification to make this study better and perfect.  
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APPENDIX 1 
VALIDITY TEST 
 
Item r - table r - count Statement 
Item 1 0.361 .523 Valid 
Item 2 0.361 .416 Valid 
Item 3 0.361 .648 Valid 
Item 4 0.361 .708 Valid 
Item 5 0.361 .455 Valid 
Item 6 0.361 .380 Valid 
Item 7 0.361 .393 Valid 
Item 8 0.361 .188 Invalid 
Item 9 0.361 .398 Valid 
Item 10 0.361 .280 Invalid 
Item 11 0.361 .522 Valid 
Item 12 0.361 .361 Valid 
Item 13 0.361 .422 Valid 
Item 14 0.361  .188 Invalid 
Item 15 0.361 .286 Invalid 
Item 16 0.361 .706 Valid 
Item 17 0.361 .725 Valid 
Item 18 0.361 .547 Valid 
Item 19 0.361 .645 Valid 
Item 20 0.361 .738 Valid 
Item 21 0.361 .671 Valid 
Item 22 0.361 .236 Invalid 
Item 23 0.361 .316 Invalid 
Item 24 0.361 .580 Valid 
Item 25 0.361 .438 Valid 
Item 26  0.361 .560 Valid 
Item 27 0.361 .501 Valid 
Item 28 0.361 .532 Valid 
Item 29 0.361 .435 Valid 
Item 30 0.361 .478 Valid 
Item 31 0.361 .634 Valid 
Item 32 0.361 .496 Valid 
Item 33 0.361 .346 Invalid 
Item 34 0.361 .463 Valid 
Item 35 0.361 .457 Valid 
Item 36 0.361 .520 Valid 
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Item 37 0.361 .373 Valid 
Item 38 0.361 .482 Valid 
Item 39 0.361 .435 Valid 
Item 40 0.361 .472 Valid 
Item 41 0.361 .676 Valid 
Item 42 0.361 .732 Valid 
Item 43 0.361 .669 Valid 
Item 44 0.361 .544 Valid 
Item 45 0.361 .772 Valid 
Item 46 0.361 .731 Valid 
Item 47 0.361 .617 Valid 
Item 48 0.361 .543 Valid 
Item 49 0.361 .600 Valid 
Item 50 0.361 .248 Invalid 
Item 51 0.361 .687 Valid 
Item 52 0.361 .861 Valid 
Item 53 0.361 .781 Valid 
Item 54 0.361 .826 Valid 
Item 55 0.361 .711 Valid 
Item 56 0.361 .778 Valid 
Item 57 0.361 .692 Valid 
Item 58 0.361 .634 Valid 
Item 59 0.361 .756 Valid 
Item 60 0.361 .664 Valid 
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APPENDIX 2 
RELIABILITY TEST 
 
INDICATOR 1: USE (TECHNICAL SKILL) 
Reliability Statistics 
Cronbach's 
Alpha 
N of 
Items 
.801 20 
 
Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale 
Variance if 
Item Deleted 
Corrected 
Item-Total 
Correlation 
Cronbach's 
Alpha if Item 
Deleted 
Q1.1 71.40 62.800 .459 .790 
Q1.2 71.27 65.099 .366 .795 
Q1.3 71.97 59.689 .580 .781 
Q1.4 72.63 58.447 .646 .776 
Q1.5 72.07 61.995 .357 .794 
Q1.6 72.30 63.597 .286 .797 
Q1.7 71.27 64.340 .321 .796 
Q1.8 71.53 66.602 .108 .805 
Q1.9 71.43 65.151 .345 .796 
Q1.10 71.73 65.651 .206 .801 
Q1.11 72.80 60.648 .426 .789 
Q1.12 71.70 65.252 .301 .797 
Q1.13 73.17 61.040 .285 .801 
Q1.14 72.63 72.930 -.312 .838 
Q1.15 71.97 64.999 .191 .802 
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Q1.16 71.97 57.757 .638 .776 
Q1.17 72.03 55.620 .647 .772 
Q1.18 72.47 60.395 .456 .787 
Q1.19 72.63 57.620 .555 .780 
Q1.20 73.13 54.809 .659 .771 
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INDICATOR 2: CRITICAL UNDERSTANDING 
 
Reliability Statistics 
Cronbach's 
Alpha 
N of 
Items 
.893 26 
 
Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale 
Variance if 
Item Deleted 
Corrected 
Item-Total 
Correlation 
Cronbach's 
Alpha if Item 
Deleted 
Q2.1 94.90 105.679 .636 .886 
Q2.2 95.27 110.616 .190 .895 
Q2.3 95.30 109.459 .241 .894 
Q2.4 95.17 105.385 .528 .888 
Q2.5 95.23 107.978 .378 .891 
Q2.6 95.17 103.730 .492 .889 
Q2.7 95.10 106.921 .445 .889 
Q2.8 95.20 105.683 .472 .889 
Q2.9 95.03 108.240 .377 .891 
Q2.10 94.97 108.378 .429 .890 
Q2.11 95.53 103.223 .580 .886 
Q2.12 95.00 107.034 .439 .890 
Q2.13 94.90 110.507 .296 .892 
Q2.14 94.63 109.068 .419 .890 
Q2.15 94.67 108.782 .408 .890 
Q2.16 95.27 107.513 .472 .889 
Q2.17 95.00 109.655 .318 .892 
145 
 
 
Q2.18 95.87 104.395 .397 .892 
Q2.19 95.27 107.306 .368 .891 
Q2.20 94.53 108.671 .426 .890 
Q2.21 94.77 102.806 .628 .885 
Q2.22 94.73 103.375 .696 .884 
Q2.23 95.30 102.493 .619 .885 
Q2.24 95.07 105.099 .482 .889 
Q2.25 95.50 99.983 .732 .882 
Q2.26 95.13 102.395 .692 .884 
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INDICATOR 3: COMMUNICATIVE SKILLS 
 
Reliability Statistics 
Cronbach's 
Alpha 
N of 
Items 
.900 14 
 
Item-Total Statistics 
 Scale Mean if 
Item Deleted 
Scale 
Variance if 
Item Deleted 
Corrected 
Item-Total 
Correlation 
Cronbach's 
Alpha if Item 
Deleted 
Q3.1 49.37 52.999 .525 .897 
Q3.2 49.70 52.631 .410 .908 
Q3.3 48.77 53.840 .513 .896 
Q3.4 48.37 60.309 .187 .904 
Q3.5 49.07 53.030 .619 .891 
Q3.6 49.40 49.421 .822 .881 
Q3.7 49.60 51.903 .731 .887 
Q3.8 49.00 51.724 .787 .884 
Q3.9 48.77 54.047 .658 .890 
Q3.10 48.87 54.602 .742 .889 
Q3.11 48.77 55.702 .648 .892 
Q3.12 48.73 56.547 .586 .894 
Q3.13 49.03 53.413 .709 .888 
Q3.14 48.97 54.378 .602 .892 
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APPENDIX 3 
QUANTITATIVE DATA CALCULATION 
 
Use Skill (Q1) 
Min = 42 
Max = 77 
Interval = [
𝑋𝑡−𝑋𝑟
3
] + 1 
  = 
77−42
3
 + 1 
  = 13 
Interval Level Number of Data Sum of 
Data 
Percenta
ge 
42 – 54  Basic 1, 8, 18, 20, 25, 27, 30 7 23.3% 
55 – 67  Medium 2, 4, 5, 7, 9, 10, 11, 12, 13, 
14, 15, 16, 19, 21, 22, 23, 
26, 28 
18 60% 
68 – 80  Advanced 3, 6, 17, 24, 29 5 16.7% 
Total 30 100% 
 
Critical Understanding (Q2) 
Min = 65 
Max = 105 
Interval = [
𝑋𝑡−𝑋𝑟
3
] + 1 
  = 
105−65
3
 + 1 
  = 15 
Interval Level Number of Data Sum of 
Data 
Percenta
ge 
65 – 79  Basic 1, 20, 25, 27 4 13.3% 
80 – 94  Medium 2, 4, 5, 7, 8, 9, 10, 12, 13, 
14, 15, 16, 17, 18, 19, 23, 
24, 26, 28, 30 
20 66.7% 
95 – 109  Advanced 3, 6, 11, 21, 22, 29 6 20% 
Total 30 100% 
 
 
Communicative Skill (Q3) 
Min = 26 
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Max = 62 
Interval = [
𝑋𝑡−𝑋𝑟
3
] + 1 
  = 
62−26
3
 + 1 
  = 13 
Interval Level Number of Data Sum of 
Data 
Percenta
ge 
26 – 38  Basic 20, 25, 27 3 10% 
39 – 51  Medium 1, 2, 3, 4, 6,  7, 8, 9, 10, 12, 
13, 14, 15, 16, 17, 18, 19, 
22, 23, 26, 28, 30 
22 73.3% 
52 – 64  Advanced 5, 11, 21, 24, 29 5 16.7% 
Total 30 100% 
 
Media Literacy Skill (Q1, Q2, Q3) 
Min = 136 
Max = 236 
Interval = [
𝑋𝑡−𝑋𝑟
3
] + 1 
  = 
236−136
3
 + 1 
  = 35 
Interval Level Number of Data Sum of 
Data 
Percenta
ge 
136 – 170  Basic 1, 20, 25, 27 4 13.3% 
171 – 205  Medium 2, 4, 7, 8, 9, 10, 12, 13, 14, 
15, 16, 17, 18, 19, 23, 26, 
28, 30 
18 60% 
206 – 240  Advanced 3, 5, 6, 11, 21, 22,  24, 29 8 26.7% 
Total 30 100% 
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The Statistic Result per Indicators 
Statistics 
 TOTAL_
Q1 
TOTAL_
Q2 
TOTAL_
Q3 
N 
Valid 30 30 30 
Missing 0 0 0 
Mean 60,23 86,73 47,13 
Std. Deviation 7,445 9,843 7,523 
Variance 55,426 96,892 56,602 
Skewness ,042 -,643 -,947 
Std. Error of Skewness ,427 ,427 ,427 
Kurtosis ,344 ,403 1,796 
Std. Error of Kurtosis ,833 ,833 ,833 
Range 35 38 36 
Minimum 42 65 26 
Maximum 77 103 62 
Sum 1807 2602 1414 
 
The Final Statictic Result (Q1, Q2, Q3) 
 
Statistics 
TOTAL_Q 
N 
Valid 30 
Missing 0 
Mean 194,10 
Std. Deviation 21,997 
Variance 483,886 
Skewness -,782 
Std. Error of Skewness ,427 
Kurtosis 1,118 
Std. Error of Kurtosis ,833 
Range 100 
Minimum 136 
Maximum 236 
Sum 5823 
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Normality Testing 
 
One-Sample Kolmogorov-Smirnov Test 
 TOTAL
_Q1 
TOTAL
_Q2 
TOTAL
_Q3 
N 30 30 30 
Normal Parametersa,b 
Mean 60,23 86,73 47,13 
Std. Deviation 7,445 9,843 7,523 
Most Extreme 
Differences 
Absolute ,106 ,163 ,160 
Positive ,106 ,109 ,137 
Negative -,074 -,163 -,160 
Kolmogorov-Smirnov Z ,582 ,895 ,874 
Asymp. Sig. (2-tailed) ,887 ,399 ,429 
Monte Carlo Sig. (2-
tailed) 
Sig. ,855c ,367c ,395c 
95% Confidence 
Interval 
Lower 
Bound 
,848 ,357 ,385 
Upper 
Bound 
,862 ,376 ,404 
a. Test distribution is Normal. 
b. Calculated from data. 
c. Based on 10000 sampled tables with starting seed 2000000. 
 
 
One-Sample Kolmogorov-Smirnov Test 
 TOTAL_
Q 
N 30 
Normal Parametersa,b 
Mean 194,10 
Std. 
Deviation 
21,997 
Most Extreme 
Differences 
Absolute ,140 
Positive ,082 
Negative -,140 
Kolmogorov-Smirnov Z ,768 
Asymp. Sig. (2-tailed) ,597 
a. Test distribution is Normal. 
b. Calculated from data. 
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Descriptive Statistics 
 N Skewness Kurtosis 
Statistic Statistic Std. 
Error 
Statistic Std. 
Error 
TOTAL_Q 30 -,782 ,427 1,118 ,833 
Valid N 
(listwise) 
30 
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APPENDIX 4 
INTERVIEW TRANSCRIPT 
Day/Date : Friday, July 19th 2019 (first interviewee) 
Time/Place : 14.20 – 14.50 / IAIN Surakarta 
Class  : PBI D 2017 
Informant : Khoirul Anwar (173221143) 
Address : Grobogan, Purwodadi 
 
Q1 : Assalamualaikum dek, Saya Sonya Lianti Suparno sedang melakukan 
penelitian untuk skripsi saya. Boleh tau siapa nama, jurusan dan semester 
berapa? 
A1 : Walaikumsalam mbak, saya Khoirul Anwar, jurusan PBI, semester 5 
mbak 
Q1 : Boleh saya tanya-tanya lanjutan dari kuisioner yang sudah saya bagi tadi 
dek? 
A1 : Boleh mbak 
Q1 : Nah kan tadi sudah baca ya dek mengenai kuisioner saya, jadi saya akan 
menanyakan hal-hal yang berkaitan dengan kemampuan media literasi 
mahasiswa 
Q1 : Kamu tau nggak apa itu media literasi? Atau pernah dengar tentang 
media literasi? 
A1 : Nggak tau mbak, baru dengar pertama kali ini mbak 
Q1 : Berarti belum tau ya dek apa itu media literasi. Nah kamu dalam 
keseharianmu pake teknologi nggak dek mungkin buat mengerjakan tugas 
kuliah? 
A1 : Teknologi seperti Handphone ya mbak, kalo penggunaan setiap hari 
mungkin nggak karena ada keseharian lain yang nggak memerlukan 
Handphone 
Q1 : Tapi paling tidak sehari pasti buka HP kan? 
A1 : Ya sekali dua kali mbak, kaya sudah kewajiban sih, tapi ya balik lagi saya 
bukan tipe orang yang melulu main HP sih mbak 
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Q1 : Kalo laptop gimana dek? Sering pake laptop nggak? Intensitas 
pemakainnya dalam seminggu kira-kira berapa kali? 
A1 : Kalo laptop malah jarang banget mbak, paling banyak seminggu itu cuma 
2 kali mbak.  
Q1 : Nah kan kamu sering pake teknologi ya dek. Kamu bisa nggak mengunduh 
data, gambar dan video baik melalui HP maupun laptop? 
A1 : Kalo pake laptop saya biasanya buka Ms. Word atau Youtube, kalo 
download sih bisa mbak baik pake video downloader atau dari save from. 
Kalo dari HP biasanya juga gitu sih mbak, sama 
Q1 : Kalo memback up data biasanya pake flash disk/ hard disk atau pake 
penyimpanan online seperti google drive? 
A1 : Jujur mbak kalo back up data di google drive saya belum pernah, saya 
biasanya back up data di flash disk. Setelah selesai mengerjakan tugas 
biasanya saya pindahkan atau salin data ke flashdisk 
Q1 : Punya akun google drive nggak dek? 
A1 : Punya mbak 
Q1 : Tapi nggak buat back up data? 
A1 : Nggak mbak, karena buatnya akun belum lama ini, itu pun untuk tugas 
kuliah Prose mbak 
Q1 : Sering akses Internet nggak dek? 
A1 : Sering mbak, setiap hari malah 
Q1 : Pake mesin pencari apa dek? 
A1 :  Google mbak 
Q1 : Tau mengenai mesin pencari lain nggak selain Google seperti Yahoo! 
atau Yandex? 
A1 : Nggak tau mbak, saya taunya cuma google saja 
Q1 : Seandainya nih saya minta kamu untuk cari informasi di Google kira-kira 
website yang akan kamu buka berdasarkan penulisnya atau institusinya 
atau malah website yang paling atas sendiri dek? 
A1 : Yang paling atas mbak. Biasanya kan saya cari informasi tentang sepak 
bola, seperti cari statistik pertandingan atau live score gitu nanti saya 
lihatnya ya yang paling atas sendiri 
154 
 
 
Q1 : Kamu sering baca berita nggak? Biasanya lewat Internet, koran atau 
majalah? 
A1 : Seringnya sih lewat Internet, kalo koran sih jarang banget. Kadang baca 
koran cuma pas potong rambut, itu saja bacanya kalo sambil nunggu 
antrian di tempat abang potong rambutnya mbak 
Q1 : Kenapa kamu lebih suka baca berita lewat Internet? 
A1 : Saya kira baca berita lewat Internet itu lebih efisien, efektif dan simpel 
Q1 :  Kamu pernah nggak ke bioskop? Dan seberapa sering pergi ke bioskop? 
A1 : Pernah mbak, tapi jarang banget, ya paling sekali dua kali aja dalam 
setahun 
Q1 : Kamu lebih suka nonton film di bioskop, TV atau streaming online seperti 
Youtube? 
A1 :  Kalo saya lebih suka nonton di TV dan Youtube. Sekarang kan masih 
liburan jadi saya sering nontonnya di TV tapi kalo udah mulai masuk 
kuliah biasanya sih Youtube 
Q1 : Kamu pernah nggak belanja online? 
A1 :  Pernah, pake aplikasi Shoppe 
Q1 : Tau nggak apa itu E-Banking? Atau mungkin pernah denger? 
A1 : Kurang tau mbak, pernah denger tapi nggak tau apa 
Q1 : Oh ya waktu kamu cari berita di Internet misalnya berita tentang sepak 
bola kamu cek dulu nggak itu beritanya valid nggaknya? 
A1 : Nggak itu, mbak karena biasanya saya lihat sumbernya juga sih mbak 
jadi bisa ngecek ke sumbernya kalo ragu 
Q1 : Kalo informasi tentang pendidikan misalnya tugas kuliah kamu cari 
referensinya dengan Internet, kamu cek keabsahan informasinya dulu 
nggak? 
A1 : Jarang itu mbak 
Q1 : Berarti kamu percaya saja apa yang tertulis di website ya dek? 
A1 : Iya mbak, saya percaya saja gitu.  
Q1 : Kalo seandainya nih kamu meragukan berita website yang kamu buka, 
pernah nggak kamu cari informasi dengan sumber lain misal kamu buka 
lagi dua atau tiga website dan kamu bnadingkan isinya? 
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A1 : Nggak pernah malahan mbak, saya bisanaya ya cuma pake satu website 
itu saja, yang paling atas sendiri biasanya mbak 
Q1 : Kamu bisa nggak menentukan tipe website dari konten yang kamu akses? 
A1 : Kurang paham mbak saya 
Q1 :  Kamu pernah buka website tapi harus lihat siapa penulisnya atau dari 
institusi mana websitenya nggak? 
A1 : Jarang sih mbak, contohnya kalo liat informasi tentang bencana saya 
biasanya lihat website yang paling atas dulu saya baca nah nanti 
dibawahnya kan pasti ada sumbernya. Saya cek lagi disumbernya kadang 
Q1 : Bisa nggak mengidentifikasi tujuan lain dari isi website? 
A1 : Nggak bisa niku mbak 
Q1 : Kamu pernah nggak dek menemukan konten baik itu website, gambar 
maupun video yang isinya provokatif atau persuasif? 
A1 : Kurang tau mbak 
Q1 : Kamu tau nggak tentang media pluralisme? 
A1 : Pernah  baca mbak tapi saya lupa sama sekali tentang apa itu 
Q1 :  Kamu paham nggak kalo di Internet itu kita harus menjaga sikap dan 
kesopanan? 
A1 : Tahu mbak, kan di Internet itu ada peraturan perundang-undangannya 
mananya UU ITE kalo nggak salah tapi saya kurang paham tentang 
hukumannya. Intinya kalo menggunakan media ya harus sebijak mungkin 
mbak 
Q1 : Oke, kalo hak cipta tau nggak dek?  
A1 : Hak cipta itu seperti orang yang memiliki cipta karya itu sendiri 
Q1 : Tahu juga kalo melanggar hak cipta itu ada hukumannya nggak? 
A1 : Tahu mbak, tapi saya kurang paham hukumannya apa  
Q1 : Kamu bisa mengidentifikasi website yang manipulatif dan mengandung 
hasutan? 
A1 : Nggak bisa itu mbak dan kayaknya selama ini juga belum pernah lihat 
website yang seperti itu juga 
Q1 : Oke, kamu tadi kan cari informasi apapun dengan Google, nah kamu 
pasang keamanan nggak di akun Google kamu? 
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A1 : Iya mbak 
Q1 : Kamu sering nggak dek ketika buka website terus diminta memasukkan 
data pribadi? Nah kira-kira kamu masukkan nggak data pribadi kamu? 
A1 : Nggak mbak, nggak saya masukkan kan data pribadi itu sifatnya privasi 
mbak, kalo menemukan website yang seperti itu biasanaya saya langsung 
pindah ke website lain 
Q1 : Kamu punya berapa media sosial dek? 
A1 : Ada Instagram sama Facebook aja mbak 
Q1 : Kamu tau nggak dek fungsinya profil media sosial untuk apa? 
A1 : Kalo menurut saya profil itu fungsinya agar orang lain lebih tau tentang 
kita begitu 
Q1 : Kamu masukkan seluruh data diri kamu di profil atau hanya sedikit? 
A1 : Hanya sedikit saja, yang saya rasa penting saja yang tak masukkan. 
Paling sekolah sama status saja mbak. Kalo nomer HP, alamat rumah, 
tanggal lahir itu nggak saya masukkan karena itu privat mbak 
Q1 : Kamu tau fungsinya pesan atau di Instagram namanya Direct Message 
untuk apa? 
A1 : Kalo menurut saya ya fungsinya buat chattingan kaya whatapp 
Q1 : Kamu tahu tentang industri media dan struktur media? 
A1 : Kurang tau mbak 
Q1 : Bisa membedakan atau mengelompokkan berbagai jenis teks? 
A1:  Kurang tau juga mbak 
Q1 : Kamu punya akun Youtube nggak dek? 
A1:  Punya mbak tapi jarang untuk upload video, itu pun saya buat karena 
tuntutan kuliah juga, untuk kepentingan tugas kuliah aja 
Q1 : Kalo di media sosial lain sering upload nggak dek? 
A1:  Paling kalo pergi kemana gitu mbak itu pun kadang hanya satu foto setiap 
upload, jarang banget mbak upload foto-foto gitu. Karena penting ya 
saya upload kalo nggak ya nggak di upload mbak 
Q1 : Dan foto-foto kamu itu kamu privasi hanya untuk dilihat orang-orang 
tertentu atau semua orang bisa lihat? 
A1:  Untuk semua orang bisa lihat 
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Q1 : Pernah nggak memanfaatkan Internet untuk bisnis? 
A1:  Nggak pernah mbak 
Q1 : Tau apa itu E-Goverment? Atau mungkin pernah dengar? 
A1:  Belum pernah denger dan nggak tahu itu mbak 
Q1 : Kamu pernah nggak pake password atau keamanan untuk media sosial 
kamu? 
A1:  Pernah mbak kan kadang untuk masuk ke aplikasi harus pake password 
Q1 : Kamu tau nggak tentang kampanye digital atau pernah dengar 
informasinya? 
A1:  Kurang tahu itu mbak 
Q1 : Kamu kan anak pendidikan bahasa Inggris, nah sebagai calon guru, kira-
kira media media pembelajaran seperti apa uang akan kamu desain 
nantinya? 
A1:  Insya allah nanti saya akan buat media pembelajaran yang mungkin akan 
lebih mudah di terima oleh murid-murid saya yaitu dengan media 
berbasis videoscribe. Nah di dalam nya nanti itu mencakup aspek-aspek 
yang mudah di pahami oleh murid dengan bentuk gambar, gitu mbak. 
Q1 : Kalo seandainya kamu disuruh untuk memilih antara membuat model 
pembelajaran yang kreatif & menarik atau yang simpel tapi mudah 
diterima? 
A1:  Kalau saya lebih memilih simpel tapi mudah di terima mbak, karena yang 
kreatif dan menarik belum tentu bisa di terima dengan baik. 
Q1 : Oke dek, nah pertanyaan selanjutnya nih, kira-kira media pembelajaran 
seperti apa yang sudah kamu kuasai sampai sekarang? 
A1:  Oke, saya sedikit bisa menguasai ppt lah mbak. 
Q1 : Kalo seandainya ada temanmu yang kesulitan dalam pembuatan media 
pembelajaran, apakah kamu akan membantu? Dan sebutkan alasannya? 
A1:  Yaa tentu mbak, saya akan membantu sebisa dan semampu saya  karena 
sebenernya saling bantu membantu dalam hal kebaikan merupakan 
perbuatan terpuji dan ajaran rasulullah shollallahu alaihi wa alihi 
wasallam. 
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INTERVIEW TRANSCRIPT 
Day/Date : Friday, July 19th 2019 (second interviewee) 
Time/Place : 15.00 – 15.20 / IAIN Surakarta 
Class  : PBI D 2017 
Informant : Albet Farid Aditya (173221116) 
Address : Serenan, Juwiring, Klaten 
 
Q2 : Assalamualaikum dek, Saya Sonya Lianti Suparno sedang melakukan 
penelitian untuk skripsi saya. Boleh tau siapa nama, jurusan dan semester 
berapa? 
A2 : Walaikumsalam mbak, saya Albet Farid Aditya, jurusan PBI, semester 5 
mbak 
Q2 : Boleh saya tanya-tanya lanjutan dari kuisioner yang sudah saya bagi tadi 
dek? 
A2 : Boleh mbak 
Q2 : Nah kan tadi sudah baca ya dek mengenai kuisioner saya, jadi saya akan 
menanyakan hal-hal yang berkaitan dengan kemampuan media literasi 
mahasiswa 
Q2 : Kamu tau nggak apa itu media literasi? Atau pernah dengar tentang 
media literasi? 
A2 : Nggak tahu mbak, baru dengar pertama kali ini 
Q2 : Oke, kamu menggunakan teknologi nggak untuk keseharian kamu? 
A2 : Ya tentu saja pake. Seperti laptop, handphone gitu. Saya pake laptop kalo 
benar-benar butuh pake laptop, biasanya sih 3-4 kali seminggu tapi kalo 
HP pakenya ya setiap hari itu pun nggak full seharian, paling hanya saat-
saat tertentu saja 
Q2 : Kamu bisa tidak mengunduh data, gambar atau video baik dari HP 
maupun laptop? 
A2 : Bisa mbak 
Q2 : Kamu bisa back-up data baik di HP maupun laptop? 
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A2 : Kalo di HP sih sering mbak pake Google Drive itu. Kalo dari laptop cuma 
back-up pake flash disk sih mbak 
Q2 : Kamu pernah kehilangan data? 
A2 : Pernah mbak 
Q2 : Bisa mengembalikan data yang hilang itu? 
A2 : Alhamdulillah bisa mbak, pake aplikasi tapi nama aplikasinya Data 
Recovery kalo nggak salah mbak, itu di HP mbak tapi kalo di laptop 
kurang tahu. Tapi yang bisa dikembalikan filenya hanya file foto dan 
video 
Q2 : Kamu sering akses Internet nggak? Lalu dalam mengakses Internet 
biasanya untuk apa saja? 
A2 : Sering mbak, setiap hari malah. Ya kalo lagi bosen biasanaya hanya 
untuk main sosial media atau Youtube kalo mungkin ada tugas baru 
browsing dan buat belanja online 
Q2 : Kamu lebih suka baca berita lewat Internet, majalah atau koran? 
A2 : Lewat Internet sih mbak karena saya jarang banget menjumpai koran 
Q2 : Kenapa lebih memilih baca berita lewat Internet? 
A2 : Ya karena lebih simpel, isi informasinya lebih banyak dan bisa pilih 
informasi yang kita inginkan 
Q2 : Kamu pernah nggak ke bioskop? 
A2 : Pernah tapi jarang banget? 
Q2 : Kalo disuruh memilih kamu lebih suka nonton di bioskop, TV atau 
streaming online seperti Youtube? 
A2 : Biasanya lebih sering streaming online lewat Youtube 
Q2 : Boleh tau apa saja yang kamu tonton lewat streaming Youtube? 
A2 : Saya sering nonton film dan tutorial permainan rubik atau review 
handphone 
Q2 : Kamu pernah belanja online? Bagaimana intensitasnya? 
A2 : Pernah, di Buka Lapak. Jarang sih mbak 
Q2 : Tau nggak E-Banking itu apa? Pernah menggunakan atau punya akun E-
Banking? 
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A2 : Kaya layanan elektronik dari bank. Kalo pake sih nggak pernah mbak 
dan nggak punya akun juga 
Q2 : Kamu cari informasi pake mesin pencari apa? 
A2 : Saya pake Google mbak 
Q2 : Kamu tahu atau pernah pake mesin pencari lain selain Google? Seperti 
Yahoo! atau atau Yandex? 
A2 : Kalo Yahoo! Saya pernah pake tapi hanya sesekali saja tapi kalo yang 
lain saya kurang paham 
Q2 : Kalo kamu buka website, isinya kamu baca keseluruhan nggak? 
A2 : Nggak sih mbak, hanya saya baca sekilas saja, saya cari poin pentingnya 
saja 
Q2 : Kalo cari informasi kamu buka websitenya berdasarkan penulisnya, 
institusinya atau buka website yang paling atas sendiri? 
A2 : Saya biasanya lihat dari deskripsinya mbak nggak harus yang paling atas 
sendiri 
Q2 : Kamu bisa membedakan tipe konten dari sebuah channel atau website? 
A2 : Bisa mbak 
Q2 : Kamu sering nggak analisis tujuan dari sebuah website? 
A2 : Kan kalo tujuan dari sebuah website itu bisa dilihat dari judulnya tentang 
apa dan untuk siapa 
Q2 : Pernah baca website yang isinya provokatif atau persuasif banget? 
A2 : Nggak pernah sih mbak kebanyakan isinya deskriptif saja 
Q2 : Kamu tau apa itu media pluralisme? 
A2 : Kurang paham mbak 
Q2 : Tahu nggak tentang perudang-udangan dalam menggukan Internet? 
A2 : Tahu mbak tapi nggak paham hukumannya apa dan sebarapa lama 
Q2 : Tahu tentang hak cipta / copyright? 
A2 : Tahu sih tapi untuk penindakan pelanggarannya nggak paham  
Q2 : Kamu bisa nggak menganalisis suatu konten yang manipulatif atau 
mengandung hasutan? 
A2 : Nggak pernah nemu konten yang seperti itu sih mbak, kan saya biasanya 
buka nya hanya tentang tutorial saja, jarang buka tentang politik gitu 
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Q2 : Kamu sering pake keamanan di akun google kamu? 
A2 : Pake lah mbak 
Q2 : Kan di google sering ya kalo kita akses suatu website tapi diminta data 
pribadi, kira-kira kamu masukkan nggak data pribadi kamu? 
A2 : Kalo informasinya benar-benar saya butuhkan saya masukkan sih 
Q2 : Kamu punya media sosial? Coba sebutkan media sosial yang kamu 
punya? 
A2 : Hanya Instagram dan Facebook sih mbak 
Q2 : Kamu tahu fungsinya profil di media sosial? 
A2 : Paling hanya untuk mudah dikenali 
Q2 : Kalau fungsinya perpesanan atau direct message? 
A2 : Cuma kaya chattingan gitu kan mbak 
Q2 : Tahu nggak tentang industri media? 
A2 : Kaya pembuatan film atau konten-konten youtube 
Q2 : Tahu tentang struktur media? 
A2 : Kurang paham mbak 
Q2 : Bisa membedakan atau mengelompokkan beberapa jenis teks? 
A2 : Kurang paham juga mbak 
Q2 : Nah di media sosial kamu sering upload foto atau video nggak? 
A2 : Jarang banget, hanya kalo lagi pengen 
Q2 : Konten di media sosial, kamu privasi hanya untuk dilihat beberapa orang 
atau untuk semua orang? 
A2 : Untuk semua orang 
Q2 : Kamu pernah bisnis online? 
A2 : Nggak pernah sih mbak hanya pernah belanja online 
Q2 : Tau apa itu E-Goverment? Atau pernah dengar? 
A2 : Kurang paham mbak 
Q2 : Kamu kan anak PBI yang kemungkinan akan menjadi calon guru, nah 
kira-kira media pembelajaran seperti apa yang akan kamu desain? 
A2 : Bikin media pembelajaran yang semenarik mungkin dan interaktif dengan 
siswa 
Q2 : Interaktifnya kamu model seperti apa dek? 
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A2 : Itu variatif, tergantung kebutuhan siswanya. Contohnya, menarik 
perhatian siswa dengan menggunakan media seperti menggunakan video 
pembelajaran atau yang lain 
Q2 : Kamu kalo disuruh memilih ingin membuat model pembelajaran yang 
kreatif dan menarik atau yang simpel tapi mudah diterima sama siswa 
kamu? 
A2 : Mungkin bisa kombinasi dari keduanya mbak, bikin yang simpel, kreatif 
tapi simpel 
Q2 : Apa saja contoh media pembelajaran yang kamu kuasai? 
A2 : Mungkin pembuatan powerpoint dan pembuatan video scribe, kalo yang 
lain belum terlalu menguasai 
Q2 : Kalo seandainya ada temanmu yang kesulitan membuat media 
pembelajaran, kira-kira kamu mau nggak untuk membantu? 
A2 : Kalo untuk berbagi ilmu ya kenapa nggak. Kan kita sendiri juga masih 
belajar menjadi pengajar. 
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INTERVIEW TRANSCRIPT 
Day/Date : Friday, July 19th 2019 (third interviewee) 
Time/Place : 16.15 – 16.45 / Kos Az-Zahra 
Class  : PBI D 2017 
Informant : Roi Hatur Rohmania (173221115) 
Address : Sukomulyo, Ngepringan, Jenar, Sragen 
 
Q3 : Assalamualaikum dek, Saya Sonya Lianti Suparno sedang melakukan 
penelitian untuk skripsi saya. Boleh tau siapa nama, jurusan dan semester 
berapa? 
A3 : Walaikumsalam mbak, saya Roi Hatur Rohmania, jurusan PBI, semester 
5 mbak. 
Q3 : Boleh saya tanya-tanya lanjutan dari kuisioner yang sudah saya bagi tadi 
dek? 
A3 : Boleh mbak. 
Q3 : Nah kan tadi sudah baca ya dek mengenai kuisioner saya, jadi saya akan 
menanyakan hal-hal yang berkaitan dengan kemampuan media literasi 
mahasiswa. 
Q3 : Kamu tau nggak apa itu media literasi? Atau pernah dengar tentang 
media literasi? 
A3 : Nggak tau mbak, nggak pernah dengar juga. 
Q3 : Dalam keseharian, kamu menggunakan teknologi nggak dek? Kalo iya 
apa aja dek? 
A3 : Ya iya dong mbak, seperti hanphone, laptop gitu mbak.  
Q3 : Nah frekuensi pemakaian mu teknologi gimana berapa kali dek, misalnya 
seminggu? 
A3 : Kalo laptop tiap hari mbak pas kuliah, tapi kalo liburan sih jarang, malah 
nggak pernah. Kalo HP mah tiap hari, tiap menit mbak. 
Q3 : Bisa nggak kamu unduh data, baik dari HP maupun dari laptop? 
A3 : Bisa mbak, biasanya pake mp3 downloader atau pake save from net. 
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Q3 : Bisa back-up data juga nggak dek? Kalo bisa, biasanya back-up data 
lewat apa? Flash disk kah atau penyimpanan online seperti Google 
drive? 
A3 : Pernah mbak, back-up data whatsapp di penyimpanan internal kalo 
nggak di Google Drive mbak. Saya lebih suka pake Google drive mbak 
karena lebih simpel aja dan penyimpanan nya kan nggak terbatas gitu. 
Q3 : Kamu pernah kehilangan data dek? 
A3 : Pernah mbak 
Q3 : Bisa mengembalikan lagi? 
A3 : Nggak bisa mbak kalo sendiri, trus tak kasih di konter atau service HP 
untuk mengembalikan lagi. 
Q3 : Frekuensi pemakaian internetmu dalam seminggu berapa kali dan untuk 
apa saja internet kamu gunakan? 
A3 : Setiap hari mbak, ya buat sosial media, streamingan dan browing, tapi 
browsingnya jarang banget mbak. 
Q3 : Kamu sering nggak baca berita? 
A3 : Nggak mbak, jarang. Tapi berita apa dulu mbak? Kalo berita politik sih 
jarang tapi kalo berita gosip ya sering. 
Q3 : Suka baca berita lewat koran, majalah atau lewat internet dek? Lalu 
frekuensinya berapa sering dek? 
A3 : Kalo koran sering mbak tapi koran bekas karena di rumah ada, kalo baca 
internet jarang juga paling 3-4 kali seminggu. 
Q3 : Lebih suka baca internet lewat internet atau koran? Dan apa alasannya? 
A3 : Lebih suka dari internet karena jarang juga ketemu koran, kan tiap hari 
pegangnga gadget jadi yang lebih suka liat berita online dari HP gitu. 
Q3 : Pernah ke bioskop? Trus frekuensinya dalam setahun berapa kali? 
A3 : Pernah, paling 3 sampai 4 bulan sekali, cuma kalo ada film yang mau 
ditonton mbak. 
Q3 : Lebih suka nonton film lewat bioskop, TV atau streaming online seperti 
youtube? 
A3 : Streaming youtube mbak. 
Q3 : Pernah belanja online? Dan seberapa sering? 
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A3 : Pernah, di Shopee, OLX, Buka Lapak. Dulu sering mbak, tapi sekarang 
jarang. 
Q3 : Lebih suka belanjan online atau offline? 
A3 : Tergantung barangnya mbak, kalo baju lebih suka offline, atau barang 
elektronik lebih pilih online mbak. 
Q3 : Kamu tahu nggak apa itu E-Banking? 
A3 : Tahu mbak, E-Banking itu kan segala aktifitas bank yang melalui internet.  
Q3 : Pernah menggunakan E-Banking? Atau bahkan punya akunnya nggak? 
A3 : Pernah pake mbak tapi jarang. Kalo akun sih nggak punya, pinjam akun 
punya Ayah. 
Q3 : Mesin pencari yang kamu gunakan untuk akses internet apa? 
A3 : Google mbak. 
Q3 : Setiap buka website kamu baca semuanya atau hanya sekilas dek? 
A3 : Tergantung mbak, kalo kelihatannya menrik ya saya baca semuanya, kalo 
nggak sih paling hanya tak baca sekilas. 
Q3 : Kamu mencari website di internet, kamu cari yang paling atas, atau 
berdasarkan author atau institusi? 
A3 : Kalo hanya untuk browsing biasa sih saya pilih paling atas sendiri mbak, 
tapi kalo untuk cari tugas saya buka lebih banyak website untuk saya 
bandingkan. 
Q3 : Kamu bisa nggak menentukan tipe konten dari website/situs yang kamu 
akses? 
A3 : Kalo berbentuk teks belum bisa mbak, kalo video sih bisa. 
Q3 : Apakah kamu pernah menganalisis tujuan dari sebuah website? 
A3 : Kalo saya dari judul saja sudah tertarik maka akan saya analisis mbak, 
tapi kalo nggak tertarik ya saya nggak pernah analisis, kadang saja cuma 
dibaca sekilas. 
Q3 : Pernah menemukan konten website yang provokatif atau persuasif 
banget? 
A3 : Pernah menemukan mbak tapi saya bodo amat lah. Nggak terlalu saya 
pikirkan. 
Q3 : Tahu tentang media pluralisme dek? 
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A3 : Nggak tau mbak. 
Q3 : Kamu tahu kalo dalam menggunakan internet itu kita harus menjaga 
sikap karena penggunaan internet itu ada peraturan perundang-
undangannya? 
A3 : Tahu mbak, UU ITE tapi kali hukumannya secara rinci nggak tau mbak. 
Q3 : Tahu tentang hak cipta? Dan hukuman pelanggaran hak cipta? 
A3 : Suatu brand/barang yang sudah dimiliki sama orang lain. Saya tau ada 
hukumannya tapi kurang tahu hukuman lebih rincinya seperti apa. 
Q3 : Pernah mendapat konten website/video yang mengandung hasutan dan 
manupulatif? 
A3 : Kalo video kayaknya pernah mbak, video “Sexy Killer” itu kayaknya 
mengandung hasutan gitu. Dan beberapa orang juga menganggap video 
itu provokasi. Dan saya cuma ingin tahu saja, alhamdulillah nggak ikut 
terprovokasi. 
Q3 : Kamu menggunakan keamanan atau privasi dai akun google? 
A3 : Nggak pake mbak. 
Q3 : Kalo seandainya ada website yang meminta data pribadi untuk bisa 
mengakses atau mengunduh data apa kira-kira yang akan kamu lakukan? 
A3 : Kalau untuk kepentingan tugas, saya akan masukkan data pribadi saya 
mbak untuk mengakses, tapi kalo bukan untuk tugas kuliah, ya nggak 
akan saya masukkan data pribadi saya ke sembarangan website. 
Q3 : Kamu ada media sosial? Coba sebutkan! 
A3 : Ada Facebook dan Instagram. 
Q3 : Kamu tahu kegunaan profil dan direct message di media sosial? 
A3 : Tahu mbak, profil kan fungsinya untuk memasukkan data diri kita agar 
mudah dikenali, kalo direct message itu kaya perpesanan biasa mbak 
untuk chatting seperti whatsapp. 
Q3 : Kamu kalo membuka website harus berdasarkan website yang terpercaya 
seperti penulisnya yang kredibel atau institusi webnya yang sudah 
terkenal? 
A3 : Nggak sih mbak, ya saya hanya buka website teratas dan nanti saya buka 
website lainnya untuk perbanding, cocokologi gitu mbak. 
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Q3 : Kamu mengerti tentang industri media dan struktur media? 
A3 : Nggak tahu mbak. 
Q3 : Kamu bisa dek mengelompokkan berbagai jenis teks dalam websites? 
A3 : Kaya deskriptive teks gitu ya mbak, kalo itu saya bisa mbak. 
Q3 : Kamu punya akun Youtube dek? 
A3 : Akun punya, tapi nggak pernah untuk upload video ya gunanya untuk cari 
video aja mbak di Youtube. 
Q3 : Oke dek, nah tadi kan kamu sebutkan memiliki media sosial, ada facebook 
dan instagram. Seberapa sering atau bagaimana frekuensi kamu upload 
media sosial dek? 
A3 : Jarang mbak, karena saya itu tipe stalker mbak, jadi ya nggak suka 
upload foto-foto gitu. Nggak suka mengekspos mbak tapi suka mencari 
tahu. Kalo frekuensi sih jarang banget, paling 3 bulan sekali mbak. 
Q3 : Apa kamu menerapkan privasi untuk setiap foto atau serita yang kamu 
upload di media sosial kamu? 
A3 : Kalo foto, untuk semua orang. Kalo cerita/story kadang untuk semua 
orang , kadang juga untuk teman dekat saja, tergantung kontennya mbak. 
Q3 : Kamu pernah memanfaatkan internet untuk bisnis? 
A3 : Nggak pernah mbak. 
Q3 : Kamu tau apa itu E-Goverment? 
A3 : Oh yang kegiatan pemerintahan lewat internet itu mbak, dulu ada 
pelajarannya di SMK mbak. 
Q3 : Pernah ikut kegiatan yang diadakan E-Goverment? 
A3 : Pernah, dulu pas SMK. Tapi itu pemerintahannya dalam lingkup 
Muhammadiyah. Kalo waktu itu acaranya kita diminta untuk terjun ke 
masayarakat atau pengabdian gitu, tapi lewat online. 
Q3 : Kamu kan anak PBI, calon seorang guru, kira-kira seperti apa yang akan 
kamu persiapkan untuk media pembelajaran dikelas? 
A3 : Mungkin saya akan bikin video, games, presentasi gitu aja. 
Q3 : Kamu kira-kira kalo disuruh memilih, ingin membuat media 
pembelajaran yang menarik atau yang sederhana? Dan contohnya 
seperti apa? 
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A3 : Yang menarik mbak, contohnya kalo anak SMA itu nggak mau kan 
pembelajarannya cuma di ceramahi, nah saya akan membuat media 
pembelajaran yang menyenangkan seperti memberikan video atau games 
tapi tetap materi harus tersampaikan. 
Q3 : Kalo seandainya kamu jadi guru, kamu bisa membuat media 
pembelajaran sendiri? 
A3 : Insya Allah bisa mbak, kalo buat presentasi yang menarik saya sudah 
bisa, kalo membuat video saya masih belajar mbak, jadi belum 
sepenuhnya bisa mbak 
Q3 : Kalo seandainya ada teman kamu yang kesulitan dalam membuat video 
pembelajaran, apakah kamu akan membantu mereka membuat video 
pemblajaran? 
A3 : Insya Allah mau bantuin lah mbak, biar nanti kalo saya kesusahan juga 
ada yang bantuin ganti. 
Q3 : Kamu tau nggak dek cara menghilangkan iklan di websites?  
A3 : Nggak tahu mbak, tapi saya biasanya menghilangkan iklan website kalo 
ada tulisan ‘jangan tampilkan iklan lagi’ gitu. 
Q3 : Kamu kalo mengunggah foto atau video memperhatikan aspek kesopan-
santunan nggak dek? 
A3 : Iya lah mbak, makanya saya jarang upload foto karena 
mempertimbangkan hal itu. 
Q3 : Kamu tau tentang kampanye digital? 
A3 : Tahu mbak, kemaren itu kan selama pemilihan presiden itu sering banget 
saya lihat story media sosial teman-teman saya isinya kampanye gitu. 
Q3 : Nah kalo dalam kampanye digital itu kan sering banget dek adanya 
manipulasi atau hasutan, bagaimana sikap kamu menanggapi hal seperti 
itu? 
A3 : Nggak peduli saya mbak, nggak pernah tak baca juga mbak, nggak terlalu 
suka politik saya mbak. 
Q3 : Kamu pake keamanan nggak untuk menjaga privasi media sosial kamu? 
A3 : Nggak i mbak, cuma di whatsapp saja mbak. 
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Q4 : Assalamualaikum dek, Saya Sonya Lianti Suparno sedang melakukan 
penelitian untuk skripsi saya. Boleh tau siapa nama, jurusan dan 
semester berapa? 
A4 : Walaikumsalam mbak, saya Khoirun Nisa, jurusan PBI, semester 5 
mbak 
Q4 : Boleh saya tanya-tanya lanjutan dari kuisioner yang sudah saya bagi 
tadi dek? 
A4 : Boleh mbak 
Q4 : Nah kan tadi sudah baca ya dek mengenai kuisioner saya, jadi saya akan 
menanyakan hal-hal yang berkaitan dengan kemampuan media literasi 
mahasiswa 
Q4 : Kamu tau nggak apa itu media literasi? Atau pernah dengar tentang 
media literasi? 
A4 : Nggak tau mbak, baru dengar pertama kali ini mbak 
Q4 : Berarti belum tau ya dek apa itu media literasi. Nah kamu dalam 
keseharianmu pake teknologi nggak dek mungkin buat mengerjakan 
tugas kuliah? 
A4 : Iya dong mbak, pake HP sama laptop mbak biasanya.  
Q4 : Bagaimana frekuensi pemakaiannya dek? 
A4 : Kalo frekuensi pemakaian sih tergantung kebutuhan mbak, kalo 
dikampus saya sering pake laptop, tapi kalo dirumah sih jarang mbak. 
Kalo frekuensi pemakaian HP malah sering mbak, setiap hari. 
Q4 : Kamu bisa nggak dek mengunduh data baik dokumen, lagu, atau video 
melalui laptop dan HP? Coba jelaskan caranya 
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A4 : Bisa mbak, kalo video dari savefrom.net kalo mp3 lagu kan biasanya 
udah ada tombol untuk klik downloadnya mbak. 
Q4 : Kamu bisa back-up data dek baik melalui HP maupun laptop? 
A4 : Bisa, kalo dulu pake google drive tapi sekarang ke penyimpanan 
internal HP atau laptop saja. 
Q4 : Pernah kehilangan data? 
A4 : Alhamdulillah belum pernah mbak, jangan sampelah ya. 
Q4 : Kamu lebih cocok menggunakan media penyimpanan eksternal, 
internal, atau penyimpanan online seperti google drive? 
A4 : Kalo penyimpanan eksternal seperti flashdisk sih nggak suka mbak, 
mungkin lebih ke penyimpanan intenal seperti memory baik HP maupun 
laptop dan google drive. 
Q4 : Kamu setuju nggak kalo keseharian kita dalam berkomunikasi dan 
mencari informasi cenderung lebih sering menggunakan internet? 
A4 : Setuju mbak, karena lebih efisien. 
Q4 : Suka baca berita? Biasanya baca lewat internet atau media cetak 
seperti koran dan majalah? 
A4 : Suka mbak, tapi jarang sih. Kalo saya lebih suka baca lewat internet 
karena lebih praktis saja mbak, kalau menggunakan internet kan bisa 
buka kapanpun dan dimanapun. 
Q4 : Pernah ke nonton film ke bioskop? 
A4 : Selama seumur hidup, saya belum pernah ke bioskop mbak, kaya nggak 
tertarik gitu ke bioskop. 
Q4 : Kamu lebih suka nonton film lewat TV atau streaming online seperti 
lewat Kamu lebih suka nonton film lewat TV atau streaming online 
seperti lewat youtube? 
A4 : Lebih suka liat TV mbak, kalo streaming paling liat acara mukbang 
(acara makan banyak) gitu mbak. 
Q4 : Pernah belanja online? 
A4 : Belum pernah sama sekali mbak. Lebih suka beli langsung di toko. 
Karena menurut saya kalo pake internet malah lebih ribet mbak, harus 
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pesen, harus transfer uang, kan lebih enak ke toko langsung, bisa lihat 
barang aslinya juga mbak. 
Q4 : Kamu tahu E-Banking? Pernah pakai atau bahkan punya akun E-
Banking? 
A4 : Tahu mbak, Bank yang bisa melayani pembayaran dan pelayanan oline, 
kan. Belum pernah pakai mbak dan belum punya akunnya juga. 
Q4 : Mesin pencari apa yang kamu pake untuk mencari informasi di internet? 
A4 : Pakai Google mbak. 
Q4 : Selain Google, pernah pakai mesin pencari apa lagi dek? 
A4 : Pernah pakai Yahoo mbak tapi cuma sekedar iseng sih. 
Q4 : Kalo kamu baca website, kamu baca sekilas saja atau baca seluruh isi 
website itu dek? 
A4 : Cuma saya baca sekilas aja mbak. 
Q4 : Bisa bedakan tipe konten berdasarkan design grafis? 
A4 : Nggak bisa mbak. 
Q4 : Kamu buka konten berdasarkan institusi, author yang terpercaya atau 
hanya buka website paling atas sendiri di mesin pencarian? 
A4 : Kalo untuk tugas, saya cari yang paling valid. Caranya saya buka satu 
per satu website dan saya baca sekilas lalu saya pilah-pilah dari 
bahasanya mbak. Kalo institusi/lembaga terpercaya saya biasanya baca 
yang dari Kemenag mbak. Kalo berdasarkan auhor mbak. Kalo bukan 
untuk tugas, misalkan hanya cari informasi biasa gitu, biasanya saya 
buka website yang paling atas mbak. 
Q4 : Kamu bisa menentukan tipe konten dari website/ video yang kamu 
akses? 
A4 : Bisa mbak. 
Q4 : Kamu sering menganalisis tujuan isi website? 
A4 : Kadang-kadang mbak. 
Q4 : Pernah dapat website yang provokatif atau persuasif banget? Dan 
gimana tanggapanmu? 
A4 : Kalau website belum pernah mbak, kalo video pernah mbak. Tanggapan 
saya kalo itu negatif banget ya nggak tak gubris mbak, tapi kalau itu 
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masih masuk di logika dan masuk akal malah saya ikut berfikir kritis 
mbak. 
Q4 : Tahu tentang media pluralisme? 
A4 : Nggak tau tapi pernah dengar sekilas mbak. 
Q4 : Kamu tau nggak dek kalau dalam menggunakan internet itu kita harus 
menjaga kesopanan karena ada peraturan perundang-undangnya? 
A4 : Tahu mbak, UU ITE. Tapi saya nggak tahu tentang apa hukumannya 
dan seberapa lama hukumannya. Hanya tau kalau melanggar itu ada 
hukumannya saja. 
Q4 : Kamu tahu tentang hak cipta itu apa? Dan tahu tentang hukuman untuk 
pelanggaran hak cipta? 
A4 : Hak cipta itu hak paten mbak atas kepemilikan seseorang. Kalau 
hukumannya saya kurang tau juga mbak, hanya tahu kalo melanggar 
hak cipta bakal dihukum mbak. 
Q4 : Pernah mendapat website yang isinya hasutan dan manipulasi? 
A4 : Pernah mbak. 
Q4 : Bagaimana kamu tahu kalau itu isinya hasutan dan manipulasi? Lalu 
apa tanggapanmu dek? 
A4 : Karena isi websitenya itu seperti dilebih-lebihkan gitu mbak. Jadi 
terkesannya lebay mbak. Kalau saya nggak saya anggap serius mbak, 
yang penting nggak usah di share atau di bagikan gitu mbak, cukup 
untuk diri sendiri saja. 
Q4 : Kalau sendainya kamu cari informasi atau tugas kuliah ke internet, 
nanti diminta data pribadi, kira-kira akan kamu isikan nggak? 
A4 : Kalo untuk tugas, saya isi mbak. Tapi kalo bukan untuk tugas biasanya 
sih nggak mbak. Dulu pernah waktu mau download lagu kalo nggak 
salah, dimintai data pribadi juga, sempat tak isikan mbak. Tapi ribet 
gitu, akhirnya saya batalkan mbak. 
Q4 : Kamu punya akun media sosial berapa dan apa saja? 
A4 : Saya hanya punya Instagram dan Facebook. 
Q4 : Di media sosial kamu, kamu masukkan informasi lengkap tentang profil 
kamu nggak dek? 
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A4 : Nggak mbak, hanya beberapa saja yang sekiranya penting saja. 
Q4 : Tahu fungsinya direct message? 
A4 : Untuk memberi informasi dan menyampaikan pesan. 
Q4 : Tahu tentang industri media dan struktur media? 
A4 : Nggak tahu mbak. 
Q4 : Bisa mengelompokkan jenis teks? 
A4 : Bisa mbak, kaya teks deskriptif, naratif dan persuasif. 
Q4 : Kamu sering membagikan konten foto dan video di media sosial kamu? 
A4 : Jarang banget mbak, paling ketika ada momen-momen tertentu saja. 
Seperti momen organisasi. 
Q4 : Konten kamu dibagikan untuk semua orang atau ada yang diprivasi? 
A4 : Untuk semua orang mbak, kalau yang di privasi Cuma di whatsapp saja 
mbak. 
Q4 : Kamu pernah memanfaatkan internet untuk bisnis online? 
A4 : Pernah mbak, bisnis online shop. Dulu pernah bikin toko pakaian online 
tapi sekarang udah nggak mbak. Cuma jalan beberapa bulan saja mbak. 
Q4 : Alasannya kenapa berhenti online shop dek? 
A4 : Karena nggak bisa bagi waktu mbak, kan masih kuliah, ada organisasi 
juga, trus kadan customer atau pembeli yang menyebalkan. Belum bisa 
sabar mbak intinya. 
Q4 : Tahu nggak apa itu E-Goverment? Pernah ikut berpartisipasi dalam E-
Government? 
A4 : Pemerintahan lewat online mbak. Kalau partisipasi sih belum pernah. 
Q4 : Kamu kan anak PBI, yang kemungkinan besoknya akan menjadi guru 
dek. Nah, sebagai calon guru kira-kira desain media pembelajaran apa 
yang akan kamu siapkan? Misal mengajar anak SMP? 
A4 : Bikin alat peraga, bikin gambar, video gitu mbak yang pasti nggak 
hanya memberi penjelasan-penjelasan teori saja. 
Q4 : Kalau disuruh memilih, kamu pilih membuat media pembelajaran yang 
menarik dan kreatif atau yang simpel tapi mudah diterima siswa? 
A4 : Kalau saya kan orangnya kurang kreatif, jadi saya memilih membuat 
media pembelajaran yang simpel tapi mudah diterima siswa mbak. 
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Q4 : Sebagai calon guru, media pembelajaran seperti apa yang akan kamu 
desain nantinya? 
A4 : Bikin kelas yang nyaman untuk siswa, nggak perlu belajar spaneng, 
bikin pembelajaran yang santai mbak. 
Q4 : Kalau seandainya ada teman yang minta bantuan untuk membuat media 
pembelajaran, kira-kira kamu mau bantuin nggak? 
A4 : Iya dong mbak pasti. 
Q4 : Kamu memakai password untuk media sosial kamu? 
A4 : Nggak pernah pakai mbak. 
Q4 : Pernah dengar tentang kampanye digital? Bagaimana menurutmu? 
A4 : Pernah lihat mbak, menurut saya ya sah-sah saja, kan negara kita 
negara demokrasi yang bebas menyampaikan aspirasi dalam bentuk 
apapun, lagi pula kampanye digital itu menurut saya lebih menarik dan 
efisien dari pada kamapanye konvensional. 
Q4 : Kalo kamu memperhatikan nggak tentang aspek kesopanan dan aspek 
lainnya ketika kamu mengunggah konten atau foto di media sosial 
kamu? 
A4 : Memperhatikan banget mbak, soalnya kan yang lihat orang banyak, dan 
dari orang-orang itu banyak yang saya nggak kenal juga jadi harus 
memperhatikan aspek kesopanan dalam bermedia sosial mbak 
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Q5 : Assalamualaikum dek, Saya Sonya Lianti Suparno sedang melakukan 
penelitian untuk skripsi saya. Boleh tau siapa nama, jurusan dan 
semester berapa? 
A5 : Walaikumsalam mbak, saya Khoirun Nisa, jurusan PBI, semester 5 
mbak. 
Q5 : Boleh saya tanya-tanya lanjutan dari kuisioner yang sudah saya bagi 
tadi dek? 
A5 : Boleh mbak. 
Q5 : Nah kan tadi sudah baca ya dek mengenai kuisioner saya, jadi saya akan 
menanyakan hal-hal yang berkaitan dengan kemampuan media literasi 
mahasiswa. 
Q5 : Kamu tau nggak apa itu media literasi? Atau pernah dengar tentang 
media literasi? 
A5 : Nggak tau mbak, baru dengar pertama kali ini mbak. 
Q5 : Oke dek, kamu menggunakan teknologi nggak dalam keseharian kamu? 
A5 : Pake mbak, saya biasanya pake HP sama laptop mbak. 
Q5 : Bagaimana frekuensi pemakaian HP sama laptop dalam seminggu? 
A5 : Tiap hari pake mbak. 
Q5 : Kamu bisa mengunduh data file, foto dan video baik dari HP maupun 
laptop?  Dan biasanya pake apa dek mengunduhnya? 
A5 : Bisa mbak. Cuma pake google  mbak. 
Q5 : Kamu bisa back-up data? Dan menggunakan apa ketika kamu back-up 
data? 
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A5 : Bisa mbak, menggunakan google drive atau penyimpanan internal 
laptop mbak. 
Q5 : Kamu pernah kehilangan data? Kalo pernah kehilangan data, bisa 
mengembalikkan data yang hilang itu? 
A5 : Pernah mbak tapi nggak bisa mengembalikkan data. 
Q5 : Lalu bagaimana ketika kamu nggak bisa mengembalikkan data? 
A5 : Gimana ya? Oh, soalnya datanya sudah tak salin mbak di laptop mbak. 
Q5 : Intensitas penggunaan internet dalam sehari bagaimana? 
A5 : Setiap hari saya pake internet. 
Q5 : Kamu setuju kalo kamu setiap mencari informasi selalu menggunakan 
internet, baik dalam perkuliahan maupun keseharian kamu? 
A5 : Setuju mbak, tapi kalo masalah kuliah kan bisa tanya sama dosen, sama 
teman, kalo mereka nggak tahu ya saya cari lewat internet. 
Q5 : Kamu sering baca berita? Lebih suka baca berita lewat internet atau 
media cetak seperti koran dan majalah? 
A5 : Kadang mbak, lebih suka baca lewat internet mbak. Kalo baca koran 
sih jarang banget. 
Q5 : Kenapa kamu lebih suka baca lewat internet? Apa alasannya? 
A5 : Karena lebih menarik untuk dibaca, karena kalo lewat koran kadang 
membosankan mbak. 
Q5 : Pernah nonton film di bioskop? 
A5 : Pernah, jarang mbak paling 2 – 5 bulan sekali. 
Q5 : Kamu lebih suka nonton film lewat bisokop, TV atau streaming online 
seperti youtube?dan sebutkan alasannya? 
A5 : Lewat TV mbak, karena murah dan nggak ribet mbak? 
Q5 : Kamu pernah berbelanja online?  
A5 : Pernah mbak, pake aplikasi shopee. 
Q5 : Kamu tahu E-Banking? Pernah pake E-Banking atau bahkan punya 
akunnya? 
A5 : Tahu mbak, bank menggunakan internet. Belum pernah pakai mbak. 
Q5 : Kalau seandainya kamu buka website, kamu akan baca semuanya atau 
baca sekilas? 
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A5 : Baca sekilas saja mbak. 
Q5 : Kamu bisa tidak membedakan isi website berdasarkan desin grafisnya? 
A5 : Nggak bisa mbak, paling saya identifikasi dari isinya setelah membaca 
sekilas, kan kelihatan dari bahasa penyampaiannya. 
Q5 : Mesin pencari yang kamu gunakan apa untuk mengakses internet? 
A5 : Google mbak. 
Q5 : Dalam mencari informasi melalui google, kamu akan buka website yang 
tertera di mesin pencarian paling atas atau kamu pilah-pilah 
berdasarkan deskripsinya? 
A5 : Saya buka yang paling atas sendiri mbak. 
Q5 : Kamu pernah nggak membuka website tapi berdasarkan institusinya 
atau penulisnya? 
A5 : Jarang mbak, saya buka website paling atas sendiri mbak. 
Q5 : Kamu bisa nggak menentukan tipe konten dari sebuah website? 
A5 : Bisa mbak. 
Q5 : Bagaimana cara kamu menganalisis isi tujuan dari sebuah website? 
A5 : Semisal berita tentang ekonomi berarti isinya tentang infomasi gitu 
mbak. 
Q5 : Pernah dapat website yang isinya provokatif atau persuasif banget 
nggak dek? Lalu tanggapan kamu bagaimana? 
A5 : Jarang sih mbak, kalo seandainya saya dapat, paling saya analisa dulu 
kira-kira bener nggak nya isi berita itu. 
Q5 : Kamu tahu tentang media pluralisme? Atau bahkan pernah dengar? 
A5 : Nggak tahu mbak, tapi pernah dengar. 
Q5 : Kamu tahu nggak kalo dalam penggunaan internet itu ada undang-
undangnya atau ada batasan-batasannya? 
A5 : Tahu mbak tapi saya nggak tahu apa ancaman hukumannya. 
Q5 : Tahu tahu tentang hak cipta? Dan hukum atas pelanggaran hak cipta? 
A5 : Hak cipta itu hak paten yang dibuat oleh penulis atau creatornya yang 
membuat aplikasi atau berita. Tahu mbak ada hukum atas pelanggaran 
hak cipta, tapi saya belum tahu berapa tahun ancaman hukumannya. 
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Q5 : Kamu pernah mendapat website yang isinya manipulasi dan hasutan? 
Dan bagaimana tanggapan kamu? 
A5 : Pernah dapat mbak. Tanggapan saya ya sebaiknya jangan menyebar 
yang belum jelas kebenarannya. 
Q5 : Kalo seandainya kamu sudah tahu tentang kebenarannya bagaimana? 
A5 : Tetap tidak saya sebarkan, buat diri sendiri saja mbak. 
Q5 : Kamu pernah menggunakan password di aplikasi dan media sosial 
kamu? 
A5 : Nggak mbak. 
Q5 : Kamu tahu fungsinya profil dan direct message nggak di media sosial? 
Coba jelaskan? 
A5 : Profil itu untuk orang lain mengenal kita atau kita mengenal orang lain 
dan untuk mengubah profil. Kalo direct message untuk mengisi biodata 
atau riwayat seseorang. 
Q5 : Oh ya kamu punya media sosial apa saja? 
A5 : Facebook dan Instagram mbak. 
Q5 : Kalo seandainya nih kamu buka website, dan website itu meminta data 
pribadi kamu kira-kira akan kamu masukkan nggak? 
A5 : Kalau buat tugas saya masukkan mbak, kalo selain tugas paling ya 
nggak mbak. 
Q5 : Kamu tahu tentang industri media dan struktur media? 
A5 : Belum tahu mbak. 
Q5 : Kamu bisa mengelompokkan berbagai jenis teks dalam website? 
A5 : Belum bisa mbak. 
Q5 : Nah tadi kamu punya media sosial instagram sama facebook, kira-kira 
seberapa sering kamu membagikan postingan konten? 
A5 : Kalau facebook malah jarang dibuka, kalo instagram juga jarang 
posting mbak. 
Q5 : Kamu menggunakan privasi nggak untuk konten yang kamu unggah di 
media sosial kamu? 
A5 : Nggak pake privasi mbak, untuk semua orang bisa lihat. 
Q5 : Kamu pernah memanfaatkan internet untuk bisnis online? 
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A5 : Dulu pernah mbak, jual headset dan jilbab. Tapi sekarang udah nggak. 
Saya jualannya pas semester 3 mbak. 
Q5 : Kamu tahu tentang E-goverment? Pernah ikut partisipasi dalam E-
Government? 
A5 : Kaya aplikasi pemerintahan dalam internet. Belum pernah ikut 
partisipasi mbak. 
Q5 : Kamu kan mahasiswa PBI yang nantinya akan menjadi guru, kira-kira 
media pembelajaran seperti apa yang akan kamu desain? 
A5 : Mungkin membuat aplikasi yang menarik agar tidak membosankan. 
Q5 : Kalo disuruh memilih, kamu akan membuat media pembelajaran yang 
kreatif tapi menarik atau yang simpel tapi mudah diterima siswa? 
A5 : Saya akan membuat media yang simpel tapi tersampaikan ke siswa. 
Q5 : Kira-kira media pembelajaran seperti apa yang akan kamu pakai, kalo 
misalnya untuk mengajar anak SMP? 
A5 : Paling saya menggunakan video mbak. 
Q5 : Kalo seandainya ada temanmu yang minta bantuan untuk membuat 
konten pembelajaran kira-kira kamu akan bantu nggak? 
A5 : Saya akan bantu mbak. 
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APPENDIX 7 
Data Validation of Media Literacy Skill Level of Fifth Semester Students in English Language Education at IAIN Surakarta 
 
No. Question Statments Indicato 
rs 
Code of 
Datum 
Valid Invalid Reason 
1 Nah kamu dalam keseharianmu pake teknologi 
nggak dek mungkin buat mengerjakan tugas 
kuliah? 
Teknologi seperti Handphone ya mbak, kalo 
penggunaan setiap hari mungkin nggak karena 
ada keseharian lain yang nggak memerlukan 
Handphone. 
Access A1/a4/accs √   
2 Kalo laptop gimana dek? Sering pake laptop 
nggak? Intensitas pemakainnya dalam 
seminggu kira-kira berapa kali? 
Kalo laptop malah jarang banget mbak, paling 
banyak seminggu itu cuma 2 kali mbak. Tapi 
kalo HP pake tiap hari mbak. 
Access A1/a6/accs √   
3 Nah kan kamu sering pake teknologi ya dek. 
Kamu bisa nggak mengunduh data, gambar dan 
video baik melalui HP maupun laptop? 
Kalo download sih bisa mbak baik pake video 
downloader atau dari save from. Kalo dari HP 
biasanya juga gitu sih mbak, sama. 
Access A1/a7/accs √   
4 Kalo memback up data biasanya pake flash disk/ 
hard disk atau pake penyimpanan online seperti 
google drive? 
Jujur mbak kalo back up data di google drive 
saya belum pernah, saya biasanya back up data 
di flash disk. Setelah selesai mengerjakan tugas 
biasanya saya pindahkan atau salin data ke 
flashdisk. 
Access A1/a8/accs √   
5 Mesin pencari yang sering kamu gunakan? Google mbak. Access A1/a12/accs √   
6 Tau mengenai mesin pencari lain nggak selain 
Google seperti Yahoo! atau Yandex? 
Nggak tau mbak, saya taunya cuma google saja. Access A1/a13/accs √   
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7 Seandainya nih saya minta kamu untuk cari 
informasi di Google kira-kira website yang 
akan kamu buka berdasarkan penulisnya atau 
institusinya atau malah website yang paling 
atas 
sendiri dek? 
Yang paling atas mbak. Biasanya kan saya cari 
informasi tentang sepak bola, seperti cari statistik 
pertandingan atau live score gitu nanti saya 
lihatnya ya yang paling atas sendiri. 
Access A1/a14/accs √   
8 Kamu pernah nggak belanja online? Pernah, pake aplikasi Shoppe. Evaluate A1/a19/eval √   
9 Oh ya waktu kamu cari berita di Internet 
misalnya berita tentang sepak bola kamu cek 
dulu nggak itu beritanya valid nggaknya? 
Nggak itu, mbak karena biasanya saya lihat 
sumbernya juga sih mbak jadi bisa ngecek ke 
sumbernya kalo ragu. 
Analyze A1/a21/anlz √   
10 Kalo informasi tentang pendidikan misalnya 
tugas kuliah kamu cari referensinya dengan 
Internet, kamu cek keabsahan informasinya 
dulu nggak? 
Jarang itu mbak. Analyze A1/a22/anlz √   
11 Berarti kamu percaya saja apa yang tertulis di 
website ya dek? 
Iya mbak, saya percaya saja gitu. Analyze A1/a23/anlz √   
12 Kalo seandainya nih kamu meragukan berita 
website yang kamu buka, pernah nggak kamu 
cari informasi dengan sumber lain misal kamu 
buka lagi dua atau tiga website dan kamu 
bnadingkan isinya? 
Nggak pernah malahan mbak, saya bisanaya ya 
cuma pake satu website itu saja, yang paling atas 
sendiri biasanya mbak dan saya juga percaya 
mbak 
Analyze A1/a24/anlz √   
13 Kamu bisa nggak menentukan tipe website dari 
konten yang kamu akses? 
Kurang paham mbak saya. Analyze A1/a25/anlz √   
14 Kamu pernah buka website tapi harus lihat siapa 
penulisnya atau dari institusi mana websitenya 
nggak? 
Jarang sih mbak, contohnya kalo liat informasi 
tentang bencana saya biasanya lihat website yang 
paling atas dulu saya baca nah nanti dibawahnya 
kan pasti ada sumbernya. Saya cek lagi 
disumbernya kadang. 
Analyze A1/a26/anlz √   
  
 
1
8
5
 
15 Bisa nggak mengidentifikasi tujuan lain dari isi 
website? 
Nggak bisa niku mbak. Analyze A1/a27/anlz √   
16 Kamu pernah nggak dek menemukan konten 
baik itu website, gambar maupun video yang 
isinya provokatif atau persuasif? 
Kurang tau mbak. Analyze A1/a28/anlz √   
17 Kamu paham nggak kalo di Internet itu kita 
harus menjaga sikap dan kesopanan? 
Tahu  mbak,  kan  di  Internet  itu  ada peraturan 
perundang-undangannya mananya UU ITE kalo 
nggak  salah  tapi  saya  kurang  paham  tentang 
hukumannya. Intinya kalo menggunakan media 
ya harus sebijak mungkin mbak. 
Evaluate A1/a30/eval √   
18 Oke, kalo hak cipta tau nggak dek? Hak cipta itu seperti orang yang memiliki cipta 
karya itu sendiri 
Evaluate A1/a31/eval √   
19 Tahu juga kalo melanggar hak cipta itu ada 
hukumannya nggak? 
Tahu mbak, tapi saya kurang paham 
hukumannya apa 
Evaluate A1/a32/eval √   
20 Kamu bisa mengidentifikasi website yang 
manipulatif dan mengandung hasutan? 
Nggak bisa itu mbak dan kayaknya selama ini 
juga belum pernah lihat website yang seperti itu 
juga. 
Analyze A1/a33/anlz √   
21 Oke, kamu tadi kan cari informasi apapun 
dengan Google, nah kamu pasang keamanan 
nggak di akun Google kamu? 
Iya mbak. Evaluate A1/a34/eval √   
22 Kamu sering nggak dek ketika buka website 
terus diminta memasukkan data pribadi? 
Nah kira-kira kamu masukkan nggak data 
pribadi 
kamu? 
Nggak mbak, nggak saya masukkan kan data 
pribadi itu sifatnya privasi mbak, kalo 
menemukan website yang seperti itu biasanaya 
saya langsung pindah ke website lain. 
Evaluate A1/a35/eval √   
23 Kamu punya berapa media sosial dek? Ada Instagram sama Facebook aja mbak. Commun 
icate 
A1/a36/com 
m 
√   
24 Kamu tau nggak dek fungsinya profil media 
sosial untuk apa? 
Kalo menurut saya profil itu fungsinya agar 
orang lain lebih tau tentang kita begitu. 
Commun 
icate 
A1/a37/com 
m 
√   
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25 Kamu masukkan seluruh data diri kamu di 
profil atau hanya sedikit? 
Hanya sedikit saja, yang saya rasa penting saja 
yang tak masukkan. Paling sekolah sama status 
saja mbak. Kalo nomer HP, alamat rumah, 
tanggal lahir itu nggak saya masukkan karena itu 
privat mbak. 
Commun 
icate 
A1/a38/com 
m 
√   
26 Kamu tau fungsinya pesan atau di Instagram 
namanya Direct Message untuk apa? 
Kalo menurut saya ya fungsinya buat chattingan 
kaya whatapp. 
Commun 
icate 
A1/a39/com 
m 
√   
27 Kamu tahu tentang industri media dan struktur 
media? 
Kurang tau mbak. Analyze A1/a40/anlz √   
28 Bisa membedakan atau mengelompokkan 
berbagai jenis teks? 
Kurang tau juga mbak. Analyze A1/a41/anlz √   
29 Kalo di media sosial lain sering upload 
nggak dek? 
Paling kalo pergi kemana gitu mbak itu pun 
kadang hanya satu foto setiap upload, jarang 
banget mbak upload foto-foto gitu. Karena 
penting ya saya upload kalo nggak ya nggak di 
upload mbak. 
Commun 
icate 
A1/a43/com 
m 
√   
30 Dan foto-foto kamu itu kamu privasi hanya 
untuk dilihat orang-orang tertentu atau semua 
orang bisa lihat? 
Untuk semua orang bisa lihat. Evaluate A1/a44/eval √   
31 Pernah nggak memanfaatkan Internet untuk 
bisnis? 
Nggak pernah mbak Evaluate A1/a45/eval √   
32 Kamu pernah nggak pake password atau 
keamanan untuk media sosial kamu? 
Pernah mbak kan kadang untuk masuk ke 
aplikasi harus pake password. 
Evaluate A1/a47/eval √   
33 Kamu tau nggak tentang kampanye digital atau 
pernah dengar informasinya? 
Kurang tahu itu mbak. Commun 
icate 
A1/a48/com 
m 
√   
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34 Kamu kan anak pendidikan bahasa Inggris, 
nah sebagai calon guru, kira-kira media media 
pembelajaran seperti apa uang akan kamu 
desain nantinya? 
Insya allah nanti saya akan buat media 
pembelajaran yang mungkin akan lebih mudah di 
terima oleh murid-murid saya yaitu dengan 
media berbasis videoscribe. Nah di dalam nya 
nanti itu mencakup aspek-aspek yang mudah di 
pahami oleh murid dengan bentuk gambar, gitu 
mbak. 
Commun 
icate 
A1/a49/com 
m 
√   
35 Kalo seandainya kamu disuruh untuk memilih 
antara membuat model pembelajaran yang 
kreatif & menarik atau yang simpel tapi mudah 
diterima? 
Kalau saya lebih memilih simpel tapi mudah di 
terima mbak, karena yang kreatif dan menarik 
belum tentu bisa di terima dengan baik. 
Commun 
icate 
A1/a50/com 
m 
√   
36 Oke dek, nah pertanyaan selanjutnya nih, kira- 
kira media pembelajaran seperti apa yang 
sudah 
kamu kuasai sampai sekarang? 
Oke, saya sedikit bisa menguasai ppt lah mbak. Commun 
icate 
A1/a51/com 
m 
√   
37 Kalo seandainya ada temanmu yang kesulitan 
dalam pembuatan media pembelajaran, 
apakah kamu akan membantu? Dan sebutkan 
alasannya? 
Yaa tentu mbak, saya akan membantu sebisa dan 
semampu saya karena sebenernya saling bantu 
membantu dalam hal kebaikan merupakan 
perbuatan terpuji dan ajaran rasulullah 
shollallahu alaihi wa alihi wasallam. 
Commun 
icate 
A1/a52/com 
m 
√   
38 Oke, kamu menggunakan teknologi nggak 
untuk keseharian kamu? 
Ya tentu saja pake. Seperti laptop, handphone 
gitu. Saya pake laptop kalo benar-benar butuh 
pake laptop, biasanya sih 3-4 kali seminggu tapi 
kalo HP pakenya ya setiap hari itu pun nggak full 
seharian, paling hanya saat-saat tertentu saja. 
Access A2/a4/accs √   
39 Kamu bisa tidak mengunduh data, gambar atau 
video baik dari HP maupun laptop? 
Bisa mbak. Access A2/a5/accs √   
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40 Kamu bisa back-up data baik di HP 
maupun laptop? 
Kalo di HP sih sering mbak pake Google Drive 
itu. Kalo dari laptop cuma back-up pake flash 
disk sih mbak. 
Access A2/a6/accs √   
41 Kamu pernah kehilangan data? Pernah mbak. Access A2/a7/accs √   
42 Bisa mengembalikan data yang hilang itu? Alhamdulillah bisa mbak, pake aplikasi tapi 
nama aplikasinya Data Recovery kalo nggak 
salah mbak, itu di HP mbak tapi kalo di laptop 
kurang tahu. Tapi yang bisa dikembalikan 
filenya hanya file foto dan video. 
Access A2/a8/accs √   
43 Kamu pernah belanja online? Bagaimana 
intensitasnya? 
Pernah, di Buka Lapak. Jarang sih mbak Evaluate A2/a15/eval √   
44 Kamu cari informasi pake mesin pencari apa? Saya pake Google mbak. Access A2/a17/accs √   
45 Kamu tahu atau pernah pake mesin pencari lain 
selain Google? Seperti Yahoo! atau atau 
Yandex? 
Kalo Yahoo! Saya pernah pake tapi hanya 
sesekali saja tapi kalo yang lain saya kurang 
paham. 
Access A2/a18/accs √   
46 Kalo cari informasi kamu buka websitenya 
berdasarkan penulisnya, institusinya atau buka 
website yang paling atas sendiri? 
Saya biasanya lihat dari deskripsinya mbak 
nggak harus yang paling atas sendiri. 
Access A2/a20/accs √   
47 Kalo kamu buka website, isinya kamu baca 
keseluruhan nggak? 
Nggak sih mbak, hanya saya baca sekilas saja, 
saya cari poin pentingnya saja. 
Analyze A2/a20/anlz √   
48 Kamu bisa membedakan tipe konten dari 
sebuah channel atau website? 
Bisa mbak. Analyze A2/a21/anlz √   
49 Kamu sering nggak analisis tujuan dari sebuah 
website? 
Kan  kalo  tujuan  dari  sebuah  website  itu bisa 
dilihat dari judulnya tentang apa dan untuk siapa. 
Analyze A2/a22/anlz √   
50 Pernah baca website yang isinya provokatif atau 
persuasif banget? 
Nggak pernah sih mbak kebanyakan isinya 
deskriptif saja. 
Analyze A2/a23/anlz √   
51 Tahu nggak tentang perudang-udangan dalam 
menggukan Internet? 
Tahu mbak tapi nggak paham hukumannya apa 
dan sebarapa lama 
Evaluate A2/a25/eval √   
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52 Tahu tentang hak cipta / copyright? Tahu sih tapi untuk penindakan pelanggarannya 
nggak paham 
Evaluate A2/a26/eval √   
53 Kamu bisa nggak menganalisis suatu konten 
yang manipulatif atau mengandung hasutan? 
Nggak pernah nemu konten yang seperti itu sih 
mbak, kan saya biasanya buka nya hanya tentang 
tutorial saja, jarang buka tentang politik gitu. 
Analyze A2/a27/anlz √   
54 Kamu sering pake keamanan di akun google 
kamu? 
Pake lah mbak. Evaluate A2/a28/anlz √   
55 Kan di google sering ya kalo kita akses suatu 
website tapi diminta data pribadi, kira-kira 
kamu masukkan nggak data pribadi kamu? 
Kalo informasinya benar-benar saya butuhkan 
saya masukkan sih. 
Evaluate A2/a29/anlz √   
56 Kamu punya media sosial? Coba sebutkan 
media sosial yang kamu punya? 
Hanya Instagram dan Facebook sih mbak. Commun 
icate 
A2/a30/com 
m 
√   
57 Kamu tahu fungsinya profil di media sosial? Paling hanya untuk mudah dikenali. Commun 
icate 
A2/a31/com 
m 
√   
58 Kalau fungsinya perpesanan atau direct 
message? 
Cuma kaya chattingan gitu kan mbak. Commun 
icate 
A2/a32/com 
m 
√   
59 Tahu nggak tentang industri media? Kaya pembuatan film atau konten-konten 
youtube. 
Analyze A2/a33/anlz √   
60 Tahu tentang struktur media? Kurang paham mbak. Analyze A2/a34/anlz √   
61 Bisa membedakan atau mengelompokkan 
beberapa jenis teks? 
Kurang paham juga mbak. Analyze A2/a35/anlz √   
62 Nah di media sosial kamu sering upload foto 
atau video nggak? 
Jarang banget, hanya kalo lagi pengen. Commun 
icate 
A2/a36/com 
m 
√   
63 Konten di media sosial, kamu privasi hanya 
untuk dilihat beberapa orang atau untuk semua 
orang? 
Untuk semua orang. Evaluate A2/a37/eval √   
64 Kamu pernah bisnis online? Nggak pernah sih mbak hanya pernah belanja 
online. 
Evaluate A2/a38/eval √   
  
 
1
9
0
 
65 Kamu kan anak PBI yang kemungkinan akan 
menjadi calon guru, nah kira-kira media 
pembelajaran seperti apa yang akan kamu 
desain? 
Bikin media pembelajaran yang semenarik 
mungkin dan interaktif dengan siswa. 
Commun 
icate 
A2/a40/com 
m 
√   
66 Interaktifnya kamu model seperti apa dek? Itu variatif, tergantung kebutuhan siswanya. 
Contohnya, menarik perhatian siswa dengan 
menggunakan media seperti menggunakan video 
pembelajaran atau yang lain. 
Commun 
icate 
A2/a41/com 
m 
√   
67 Kamu kalo disuruh memilih ingin membuat 
model pembelajaran yang kreatif dan menarik 
atau yang simpel tapi mudah diterima sama 
siswa kamu? 
Mungkin bisa kombinasi dari keduanya mbak, 
bikin yang simpel, kreatif tapi simpel. 
Commun 
icate 
A2/a42/com 
m 
√   
68 Apa saja contoh media pembelajaran yang 
kamu kuasai? 
Mungkin pembuatan powerpoint dan pembuatan 
video scribe, kalo yang lain belum terlalu 
menguasai. 
Commun 
icate 
A2/a43/com 
m 
√   
69 Kalo seandainya ada temanmu yang kesulitan 
membuat media pembelajaran, kira-kira 
kamu mau nggak untuk membantu? 
Kalo untuk berbagi ilmu ya kenapa nggak. Kan 
kita sendiri juga masih belajar menjadi pengajar. 
Commun 
icate 
A2/a44/com 
m 
√   
70 Dalam keseharian, kamu menggunakan 
teknologi nggak dek? Kalo iya apa aja dek? 
Ya iya dong mbak, seperti hanphone, laptop gitu 
mbak. 
Access A3/a4/accs √   
71 Nah frekuensi pemakaian mu teknologi gimana 
berapa kali dek, misalnya seminggu? 
Kalo laptop tiap hari mbak pas kuliah, tapi kalo 
liburan sih jarang, malah nggak pernah. Kalo 
HP 
mah tiap hari, tiap menit mbak. 
Access A3/a5/accs √   
72 Bisa nggak kamu unduh data, baik dari HP 
maupun dari laptop? 
Bisa mbak, biasanya pake mp3 downloader atau 
pake save from net. 
Access A3/a6/accs √   
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73 Bisa back-up data juga nggak dek? Kalo 
bisa, biasanya back-up data lewat apa? 
Flash disk kah atau penyimpanan online 
seperti Google drive? 
Pernah mbak, back-up data whatsapp di 
penyimpanan internal kalo nggak di Google 
Drive mbak. Saya lebih suka pake Google drive 
mbak karena lebih simpel aja dan penyimpanan 
nya kan nggak terbatas gitu. 
Access A3/a7/accs √   
74 Kamu pernah kehilangan data dek? Pernah mbak Access A3/a8/accs √   
75 Bisa mengembalikan lagi? Nggak bisa mbak kalo sendiri, trus tak kasih di 
konter atau service HP untuk mengembalikan 
lagi. 
 A3/a9/accs √   
76 Pernah belanja online? Dan seberapa sering? Pernah, di Shopee, OLX, Buka Lapak. Dulu 
sering mbak, tapi sekarang jarang. 
Evaluate A3/a16/eval √   
77 Lebih suka belanjan online atau offline? Tergantung barangnya mbak, kalo baju lebih 
suka offline, atau barang elektronik lebih pilih 
online mbak. 
Evaluate A3/a17/eval √   
78 Mesin pencari yang kamu gunakan untuk akses 
internet apa? 
Google mbak. Access A3/a20/accs √   
79 Setiap buka website kamu baca semuanya 
atau hanya sekilas dek? 
Tergantung mbak, kalo kelihatannya menarik ya 
saya baca semuanya, kalo nggak sih paling 
hanya 
tak baca sekilas. 
Analyze A3/a21/anlz √   
80 Kamu mencari website di internet, kamu cari 
yang paling atas, atau berdasarkan author atau 
institusi? 
Kalo hanya untuk browsing biasa sih saya pilih 
paling atas sendiri mbak, tapi kalo untuk cari 
tugas saya buka lebih banyak website untuk saya 
bandingkan. 
Access A3/a22/accs √   
81 Kamu bisa nggak menentukan tipe konten dari 
website/situs yang kamu akses? 
Kalo berbentuk teks belum bisa mbak, kalo video 
sih bisa. 
Analyze A3/a23/anlz √   
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82 Apakah kamu pernah menganalisis tujuan dari 
sebuah website? 
Kalo saya dari judul saja sudah tertarik maka 
akan saya analisis mbak, tapi kalo nggak tertarik 
ya saya nggak pernah analisis, kadang saja cuma 
dibaca sekilas. 
Analyze A3/a24/anlz √   
83 Pernah menemukan konten website yang 
provokatif atau persuasif banget? 
Pernah menemukan mbak tapi saya bodo amat 
lah. Nggak terlalu saya pikirkan. 
Analyze A3/a25/anlz √   
84 Kamu tahu kalo dalam menggunakan internet 
itu kita harus menjaga sikap karena 
penggunaan internet itu ada peraturan 
perundang- 
undangannya? 
Tahu mbak, UU ITE tapi kali hukumannya 
secara rinci nggak tau mbak. 
Evaluate A3/a27/eval √   
85 Tahu tentang hak cipta? Dan hukuman 
pelanggaran hak cipta? 
Suatu brand/barang yang sudah dimiliki sama 
orang lain. Saya tau ada hukumannya tapi 
kurang tahu hukuman lebih rincinya seperti 
apa. 
Evaluate A3/a28/eval √   
86 Pernah mendapat konten website/video yang 
mengandung hasutan dan manupulatif? 
Kalo video kayaknya pernah mbak, video “Sexy 
Killer” itu kayaknya mengandung hasutan gitu. 
Dan beberapa orang juga menganggap video itu 
provokasi. Dan saya cuma ingin tahu saja, 
alhamdulillah nggak ikut terprovokasi. 
Analyze A3/a29/anlz √   
87 Kamu menggunakan keamanan atau privasi dai 
akun google? 
Nggak pake mbak. Evaluate A3/a30/eval √   
88 Kalo seandainya ada website yang meminta 
data pribadi untuk bisa mengakses atau 
mengunduh data apa kira-kira yang akan 
kamu lakukan? 
Kalau untuk kepentingan tugas, saya akan 
masukkan data pribadi saya mbak untuk 
mengakses, tapi kalo bukan untuk tugas kuliah, 
ya nggak akan saya masukkan data pribadi saya 
ke sembarangan website. 
Evaluate A3/a31/eval √   
89 Kamu ada media sosial? Coba sebutkan! Ada Facebook dan Instagram. Commun 
icate 
A3/a32/com 
m 
√   
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90 Kamu tahu kegunaan profil dan direct message 
di media sosial? 
Tahu mbak, profil kan fungsinya untuk 
memasukkan data diri kita agar mudah dikenali, 
kalo direct message itu kaya perpesanan biasa 
mbak untuk chatting seperti whatsapp. 
Commun 
icate 
A3/a33/com 
m 
√   
91 Kamu kalo membuka website harus berdasarkan 
website yang terpercaya seperti penulisnya yang 
kredibel atau institusi webnya yang sudah 
terkenal? 
Nggak sih mbak, ya saya hanya buka website 
teratas dan nanti saya buka website lainnya untuk 
perbanding, cocokologi gitu mbak. 
Analyze A3/a34/anlz √   
92 Kamu mengerti tentang industri media dan 
struktur media? 
Nggak tahu mbak. Analyze A3/a35/anlz √   
93 Kamu bisa dek mengelompokkan berbagai jenis 
teks dalam websites? 
Kaya deskriptive teks gitu ya mbak, kalo itu saya 
bisa mbak. 
Analyze A3/a36/anlz √   
94 Oke dek, nah tadi kan kamu sebutkan memiliki 
media sosial, ada facebook dan instagram. 
Seberapa sering atau bagaimana frekuensi 
kamu upload media sosial dek? 
Jarang mbak, karena saya itu tipe stalker mbak, 
jadi ya nggak suka upload foto-foto gitu. Nggak 
suka mengekspos mbak tapi suka mencari tahu. 
Kalo frekuensi sih jarang banget, paling 3 bulan 
sekali mbak. 
Evaluate A3/a38/eval √   
95 Apa kamu menerapkan privasi untuk setiap foto 
atau serita yang kamu upload di media sosial 
kamu? 
Kalo foto, untuk semua orang. Kalo cerita/story 
kadang untuk semua orang , kadang juga untuk 
teman dekat saja, tergantung kontennya mbak. 
Evaluate A3/a39/eval √   
96 Kamu pernah memanfaatkan internet untuk 
bisnis? 
Nggak pernah mbak. Evaluate A3/a40/eval √   
97 Kamu kan anak PBI, calon seorang guru, kira- 
kira seperti apa yang akan kamu persiapkan 
untuk media pembelajaran dikelas? 
Mungkin saya akan bikin video, games, 
presentasi gitu aja. 
Commun 
icate 
A3/a43/com 
m 
√   
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98 Kamu kira-kira kalo disuruh memilih, ingin 
membuat media pembelajaran yang menarik 
atau yang sederhana? Dan contohnya 
seperti apa? 
Yang menarik mbak, contohnya kalo anak SMA 
itu nggak mau kan pembelajarannya cuma di 
ceramahi, nah saya akan membuat media 
pembelajaran yang menyenangkan seperti 
memberikan video atau games tapi tetap materi 
harus tersampaikan. 
Commun 
icate 
A3/a44/com 
m 
√   
99 Kalo seandainya kamu jadi guru, kamu bisa 
membuat media pembelajaran sendiri? 
Insya Allah bisa mbak, kalo buat presentasi yang 
menarik saya sudah bisa, kalo membuat video 
saya masih belajar mbak, jadi belum sepenuhnya 
bisa mbak 
Commun 
icate 
A3/a45/com 
m 
√   
100 Kalo seandainya ada teman kamu yang 
kesulitan dalam membuat video pembelajaran, 
apakah kamu akan membantu mereka membuat 
video pemblajaran? 
Insya Allah mau bantuin lah mbak, biar nanti 
kalo saya kesusahan juga ada yang bantuin 
ganti. 
Commun 
icate 
A3/a46/com 
m 
√   
101 Kamu kalo mengunggah foto atau video 
memperhatikan aspek kesopan-santunan 
nggak 
dek? 
Iya lah mbak, makanya saya jarang upload foto 
karena mempertimbangkan hal itu. 
Evaluate A3/a48/eval √   
102 Kamu tau tentang kampanye digital? Tahu mbak, kemaren itu kan selama pemilihan 
presiden itu sering banget saya lihat story media 
sosial teman-teman saya isinya kampanye gitu. 
Commun 
icate 
A3/a49/com 
m 
√   
103 Nah kalo dalam kampanye digital itu kan sering 
banget dek adanya manipulasi atau hasutan, 
bagaimana sikap kamu menanggapi hal seperti 
itu? 
Nggak peduli saya mbak, nggak pernah tak baca 
juga mbak, nggak terlalu suka politik saya mbak. 
Commun 
icate 
A3/a50/com 
m 
√   
104 Kamu pake keamanan nggak untuk menjaga 
privasi media sosial kamu? 
Nggak i mbak, cuma di whatsapp saja mbak. Evaluate A3/a51/eval √   
105 Dalam keseharianmu pake teknologi nggak dek 
mungkin buat mengerjakan tugas kuliah? 
Iya dong mbak, pake HP sama laptop mbak 
biasanya. 
Access A4/a4/accs √   
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106 Bagaimana frekuensi pemakaiannya dek? Kalo frekuensi pemakaian sih tergantung 
kebutuhan mbak, kalo dikampus saya sering 
pake laptop, tapi kalo dirumah sih jarang mbak. 
Kalo frekuensi pemakaian HP malah sering 
mbak, setiap hari. 
Access A4/a5/accs √   
107 Kamu bisa nggak dek mengunduh data baik 
dokumen, lagu, atau video melalui laptop dan 
HP? Coba jelaskan caranya 
Bisa mbak, kalo video dari savefrom.net kalo 
mp3 lagu kan biasanya udah ada tombol untuk 
klik downloadnya mbak. 
Access A4/a6/accs √   
108 Kamu bisa back-up data dek baik melalui HP 
maupun laptop? 
Bisa, kalo dulu pake google drive tapi sekarang 
ke penyimpanan internal HP atau laptop saja. 
Access A4/a7/accs √   
109 Pernah kehilangan data? Alhamdulillah belum pernah mbak, jangan 
sampelah ya. 
Access A4/a8/accs √   
110 Kamu lebih cocok menggunakan media 
penyimpanan eksternal, internal, atau 
penyimpanan online seperti google drive? 
Kalo penyimpanan eksternal seperti flashdisk sih 
nggak suka mbak, mungkin lebih ke 
penyimpanan intenal seperti memory baik HP 
maupun laptop dan google drive. 
Access A4/a9/accs √   
111 Pernah belanja online? Belum pernah sama sekali mbak. Lebih suka beli 
langsung di toko. Karena menurut saya kalo pake 
internet malah lebih ribet mbak, harus pesen, 
harus transfer uang, kan lebih enak ke toko 
langsung, bisa lihat barang aslinya juga mbak. 
Evaluate A4/a14/eval √   
112 Mesin pencari apa yang kamu pake untuk 
mencari informasi di internet? 
Pakai Google mbak. Access A4/a16/accs √   
113 Selain Google, pernah pakai mesin pencari apa 
lagi dek? 
Pernah pakai Yahoo mbak tapi cuma sekedar 
iseng sih. 
Access A4/a17/accs √   
114 Kalo kamu baca website, kamu baca sekilas saja 
atau baca seluruh isi website itu dek? 
Cuma saya baca sekilas aja mbak. Analyze A4/a18/anlz √   
115 Bisa bedakan tipe konten berdasarkan design 
grafis? 
Nggak bisa mbak. Analyze A4/a19/anlz √   
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116 Kamu buka konten berdasarkan institusi, author 
yang terpercaya atau hanya buka website paling 
atas sendiri di mesin pencarian? 
Kalo untuk tugas, saya cari yang paling valid. 
Caranya saya buka satu per satu website dan saya 
baca sekilas lalu saya pilah-pilah dari 
bahasanya 
mbak. 
Access A4/a20/accs √   
117 Kamu kalo buka website harus melihat 
lembaga/institusinya dan authornya nggak dek? 
Kalo institusi/lembaga terpercaya saya biasanya 
baca yang dari Kemenag mbak. Kalo 
berdasarkan auhor mbak. Kalo bukan untuk 
tugas, misalkan hanya cari informasi biasa gitu, 
biasanya saya buka website yang paling atas 
mbak. 
Analyze A4/a20/anlz √   
118 Kamu bisa menentukan tipe konten dari website/ 
video yang kamu akses? 
Bisa mbak. Analyze A4/a21/anlz √   
119 Kamu sering menganalisis tujuan isi website? Kadang-kadang mbak. Analyze A4/a22/anlz √   
120 Pernah dapat website yang provokatif atau 
persuasif banget? Dan gimana tanggapanmu? 
Kalau website belum pernah mbak, kalo video 
pernah mbak. Tanggapan saya kalo itu negatif 
banget ya nggak tak gubris mbak, tapi kalau itu 
masih masuk di logika dan masuk akal malah 
saya ikut berfikir kritis mbak. 
Analyze A4/a23/anlz √   
121 Kamu tau nggak dek kalau dalam 
menggunakan internet itu kita harus menjaga 
kesopanan karena ada peraturan perundang-
undangnya? 
Tahu mbak, UU ITE. Tapi saya nggak tahu 
tentang apa hukumannya dan seberapa lama 
hukumannya. Hanya tau kalau melanggar 
itu 
ada hukumannya saja. 
Evaluate A4/a25/eval √   
122 Kamu tahu tentang hak cipta itu apa? Dan tahu 
tentang hukuman untuk pelanggaran hak cipta? 
Hak cipta itu hak paten mbak atas kepemilikan 
seseorang. Kalau hukumannya saya kurang tau 
juga mbak, hanya tahu kalo melanggar hak cipta 
bakal dihukum mbak. 
Evaluate A4/a26/eval √   
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123 Pernah mendapat website yang isinya hasutan 
dan manipulasi? 
Pernah mbak. Analyze A4/a27/anlz √   
124 Bagaimana kamu tahu kalau itu isinya hasutan 
dan manipulasi? Lalu apa tanggapanmu dek? 
Karena isi websitenya itu seperti dilebih- 
lebihkan gitu mbak. Jadi terkesannya lebay 
mbak. Kalau saya nggak saya anggap serius 
mbak, yang penting nggak usah di share atau di 
bagikan gitu mbak, cukup untuk diri sendiri saja. 
Analyze A4/a28/anlz √   
125 Kalau sendainya kamu cari informasi atau 
tugas kuliah ke internet, nanti diminta data 
pribadi, kira-kira akan kamu isikan nggak? 
Kalo untuk tugas, saya isi mbak. Tapi kalo bukan 
untuk tugas biasanya sih nggak mbak. Dulu 
pernah waktu mau download lagu kalo nggak 
salah, dimintai data pribadi juga, sempat tak 
isikan mbak. Tapi ribet gitu, akhirnya saya 
batalkan mbak. 
Evaluate A4/a29/eval √   
126 Kamu punya akun media sosial berapa dan apa 
saja? 
Saya hanya punya Instagram dan Facebook. Commun 
icate 
A4/a30/com 
m 
√   
127 Di media sosial kamu, kamu masukkan 
informasi lengkap tentang profil kamu nggak 
dek? 
Nggak mbak, hanya beberapa saja yang 
sekiranya penting saja. 
Commun 
icate 
A4/a31/com 
m 
√   
128 Tahu fungsinya direct message? Untuk memberi informasi dan menyampaikan 
pesan. 
Commun 
icate 
A4/a32/com 
m 
√   
129 Tahu tentang industri media dan struktur 
media? 
Nggak tahu mbak. Analyze A4/a33/anlz √   
130 Bisa mengelompokkan jenis teks? Bisa mbak, kaya teks deskriptif, naratif dan 
persuasif. 
Analyze A4/a34/anlz √   
131 Kamu sering membagikan konten foto dan 
video di media sosial kamu? 
Jarang banget mbak, paling ketika ada momen- 
momen tertentu saja. Seperti momen organisasi. 
Evaluate A4/a35/eval √   
132 Konten kamu dibagikan untuk semua orang atau 
ada yang diprivasi? 
Untuk semua orang mbak, kalau yang di privasi 
Cuma di whatsapp saja mbak. 
Evaluate A4/a35/eval √   
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133 Kamu pernah memanfaatkan internet untuk 
bisnis online? 
Pernah mbak, bisnis online shop. Dulu pernah 
bikin toko pakaian online tapi sekarang udah 
nggak mbak. Cuma jalan beberapa bulan saja 
mbak. 
Evaluate A4/a37/eval √   
134 Alasannya kenapa berhenti online shop dek? Karena nggak bisa bagi waktu mbak, kan masih 
kuliah, ada organisasi juga, trus kadan customer 
atau pembeli yang menyebalkan. Belum bisa 
sabar mbak intinya. 
Evaluate A4/a38/eval √   
135 Kamu kan anak PBI, yang kemungkinan 
besoknya akan menjadi guru dek. Nah, sebagai 
calon guru kira-kira desain media 
pembelajaran apa yang akan kamu siapkan? 
Misal mengajar 
anak SMP? 
Bikin alat peraga, bikin gambar, video gitu mbak 
yang pasti nggak hanya memberi penjelasan- 
penjelasan teori saja. 
Commun 
icate 
A4/a40/com 
m 
√   
136 Kalau disuruh memilih, kamu pilih membuat 
media pembelajaran yang menarik dan 
kreatif atau yang simpel tapi mudah diterima 
siswa? 
Kalau saya kan orangnya kurang kreatif, jadi 
saya memilih membuat media pembelajaran 
yang simpel tapi mudah diterima siswa mbak. 
Commun 
icate 
A4/a41/com 
m 
√   
137 Sebagai calon guru, media pembelajaran 
seperti apa yang akan kamu desain nantinya? 
Bikin kelas yang nyaman untuk siswa, nggak 
perlu belajar spaneng, bikin pembelajaran yang 
santai mbak. 
Commun 
icate 
A4/a42/com 
m 
√   
138 Kalau seandainya ada teman yang minta 
bantuan untuk membuat media pembelajaran, 
kira-kira kamu mau bantuin nggak? 
Iya dong mbak pasti. Commun 
icate 
A4/a43/com 
m 
√   
139 Kamu memakai password untuk media sosial 
kamu? 
Nggak pernah pakai mbak. Commun 
icate 
A4/a44/com 
m 
√   
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140 Pernah dengar tentang kampanye digital? 
Bagaimana menurutmu? 
Pernah lihat mbak, menurut saya ya sah-sah saja, 
kan negara kita negara demokrasi yang bebas 
menyampaikan aspirasi dalam bentuk apapun, 
lagi pula kampanye digital itu menurut saya lebih 
menarik dan efisien dari pada kamapanye 
konvensional. 
Commun 
icate 
A4/a45/com 
m 
√   
141 Kalo kamu memperhatikan nggak tentang aspek 
kesopanan dan aspek lainnya ketika kamu 
mengunggah konten atau foto di media sosial 
kamu? 
Memperhatikan banget mbak, soalnya kan yang 
lihat orang banyak, dan dari orang-orang itu 
banyak yang saya nggak kenal juga jadi harus 
memperhatikan aspek kesopanan dalam 
bermedia sosial mbak 
Commun 
icate 
A4/a46/com 
m 
√   
142 Oke dek, kamu menggunakan teknologi nggak 
dalam keseharian kamu? 
Pake mbak, saya biasanya pake HP sama laptop 
mbak. 
Access A5/a4/accs √   
143 Bagaimana frekuensi pemakaian HP sama 
laptop dalam seminggu? 
Tiap hari pake mbak. Access A5/a5/accs √   
144 Kamu bisa mengunduh data file, foto dan video 
baik dari HP maupun laptop? Dan biasanya 
pake apa dek mengunduhnya? 
Bisa mbak. Cuma pake google mbak. Access A5/a6/accs √   
145 Kamu bisa back-up data? Dan menggunakan 
apa ketika kamu back-up data? 
Bisa mbak, menggunakan google drive atau 
penyimpanan internal laptop mbak. 
Access A5/a7/accs √   
146 Kamu pernah kehilangan data? Kalo pernah 
kehilangan data, bisa mengembalikkan data 
yang hilang itu? 
Pernah mbak tapi nggak bisa mengembalikkan 
data. 
Access A5/a8/accs √   
147 Lalu bagaimana ketika kamu nggak bisa 
mengembalikkan data? 
Gimana ya? Oh, soalnya datanya sudah tak salin 
mbak di laptop mbak. 
Access A5/a9/accs √   
148 Kamu pernah berbelanja online? Pernah mbak, pake aplikasi shopee. Evaluate A5/a16/eval √   
149 Kalau seandainya kamu buka website, kamu 
akan baca semuanya atau baca sekilas? 
Baca sekilas saja mbak. Analyze A5/a18/anlz √   
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150 Kamu bisa tidak membedakan isi website 
berdasarkan desin grafisnya? 
Nggak bisa mbak, paling saya identifikasi dari 
isinya setelah membaca sekilas, kan kelihatan 
dari bahasa penyampaiannya. 
Analyze A5/a19/anlz √   
151 Mesin pencari yang kamu gunakan apa untuk 
mengakses internet? 
Google mbak. Access A5/a20/accs √   
152 Dalam mencari informasi melalui google, kamu 
akan buka website yang tertera di mesin 
pencarian paling atas atau kamu pilah-pilah 
berdasarkan deskripsinya? 
Saya buka yang paling atas sendiri mbak. Access A5/a21/accs √   
153 Kamu pernah nggak membuka website tapi 
berdasarkan institusinya atau penulisnya? 
Jarang mbak, saya buka website paling atas 
sendiri mbak. 
Analyze A5/a22/anlz √   
154 Kamu bisa nggak menentukan tipe konten dari 
sebuah website? 
Bisa mbak. Analyze A5/a23/anlz √   
155 Bagaimana cara kamu menganalisis isi tujuan 
dari sebuah website? 
Semisal berita tentang ekonomi berarti isinya 
tentang infomasi gitu mbak. 
Analyze A5/a24/anlz √   
156 Pernah dapat website yang isinya provokatif 
atau persuasif banget nggak dek? Lalu 
tanggapan kamu bagaimana? 
Jarang sih mbak, kalo seandainya saya dapat, 
paling saya analisa dulu kira-kira bener nggak 
nya isi berita itu. 
Analyze A5/a25/anlz √   
157 Kamu tahu nggak kalo dalam penggunaan 
internet itu ada undang-undangnya atau ada 
batasan-batasannya? 
Tahu mbak tapi saya nggak tahu apa ancaman 
hukumannya. 
Evaluate A5/a27/eval √   
158 Tahu tahu tentang hak cipta? Dan hukum atas 
pelanggaran hak cipta? 
Hak cipta itu hak paten yang dibuat oleh penulis 
atau creatornya yang membuat aplikasi atau 
berita. Tahu mbak ada hukum atas pelanggaran 
hak cipta, tapi saya belum tahu berapa tahun 
ancaman hukumannya. 
Evaluate A5/a28/eval √   
159 Kamu pernah mendapat website yang isinya 
manipulasi dan hasutan? Dan bagaimana 
tanggapan kamu? 
Pernah dapat mbak. Tanggapan saya ya 
sebaiknya jangan menyebar yang belum jelas 
kebenarannya. 
Analyze A5/a29/anlz √   
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160 Kalo seandainya kamu sudah tahu tentang 
kebenarannya bagaimana? 
Tetap tidak saya sebarkan, buat diri sendiri saja 
mbak. 
 A5/a30/anlz √   
161 Kamu pernah menggunakan password di 
aplikasi dan media sosial kamu? 
Nggak mbak. Commun 
icate 
A5/a31/com 
m 
√   
162 Kamu tahu fungsinya profil dan direct message 
nggak di media sosial? Coba jelaskan? 
Profil itu untuk orang lain mengenal kita atau kita 
mengenal orang lain dan untuk mengubah profil. 
Kalo direct message untuk mengisi biodata atau 
riwayat seseorang. 
Commun 
icate 
A5/a32/com 
m 
√   
163 Oh ya kamu punya media sosial apa saja? Facebook dan Instagram mbak. Commun 
icate 
A5/a33/com 
m 
√   
164 Kalo seandainya nih kamu buka website, dan 
website itu meminta data pribadi kamu kira-
kira akan kamu masukkan nggak? 
Kalau buat tugas saya masukkan mbak, kalo 
selain tugas paling ya nggak mbak. 
Evaluate A5/a34/eval √   
165 Kamu tahu tentang industri media dan struktur 
media? 
Belum tahu mbak. Analyze A5/a35/anlz √   
166 Kamu bisa mengelompokkan berbagai jenis teks 
dalam website? 
Belum bisa mbak. Analyze A5/a36/anlz √   
167 Nah tadi kamu punya media sosial instagram 
sama facebook, kira-kira seberapa sering 
kamu 
membagikan postingan konten? 
Kalau facebook malah jarang dibuka, kalo 
instagram juga jarang posting mbak. 
Evaluate A5/a37/eval √   
168 Kamu menggunakan privasi nggak untuk 
konten yang kamu unggah di media sosial 
kamu? 
Nggak pake privasi mbak, untuk semua orang 
bisa lihat. 
Evaluate A5/a38/eval √   
169 Kamu pernah memanfaatkan internet untuk 
bisnis online? 
Dulu pernah mbak, jual headset dan jilbab. Tapi 
sekarang udah nggak. Saya jualannya pas 
semester 3 mbak. 
Evaluate A5/a39/eval √   
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170 Kamu kan mahasiswa PBI yang nantinya akan 
menjadi guru, kira-kira media 
pembelajaran seperti apa yang akan kamu 
desain? 
Mungkin membuat aplikasi yang menarik agar 
tidak membosankan. 
Commun 
icate 
A5/a41/com 
m 
√   
171 Kalo disuruh memilih, kamu akan membuat 
media pembelajaran yang kreatif tapi menarik 
atau yang simpel tapi mudah diterima siswa? 
Saya akan membuat media yang simpel tapi 
tersampaikan ke siswa. 
Commun 
icate 
A5/a42/com 
m 
√   
172 Kira-kira media pembelajaran seperti apa yang 
akan kamu pakai, kalo misalnya untuk mengajar 
anak SMP? 
Paling saya menggunakan video mbak. Commun 
icate 
A5/a43/com 
m 
√   
173 Kalo seandainya ada temanmu yang minta 
bantuan untuk membuat konten pembelajaran 
kira-kira kamu akan bantu nggak? 
Saya akan bantu mbak. Commun 
icate 
A5/a55/com 
m 
√   
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APPENDIX 8 
THE PROFILE OF RESPONDENTS 
FIFTH SEMESTER SETUDENTS OF ENGLISH LANGUAGE EDUCATION AT IAIN SURAKARTA 
No Nama NIM Jurusan Semester Umur 
Jenis 
Kelamin No. HP Alamat 
1 Muh. Dzulfikri F 173221123 PBI 5 20 Pria 081259040188 
Pengkol, Kaligawe, Pedan, 
Klaten 
2 Khoirul Anwar 173221143 PBI 5 22 Pria 082242273802 Grobogan, Purwodadi 
3 M. Bahrul Fadli 173221132 PBI 5 21 Pria 083866995511 Mliwis, Cepogo, Boyolali 
4 Intan Yasinta N 173221110 PBI 5 19 Wanita 082265556985 Ampel, Boyolali 
5 Ilham Yulianto 173221105 PBI 5 20 Pria 085334029110 Sukoharjo  
6 
Adifa Dinni Qurrota 
A’yun 173221176 PBI 5 22 Wanita 0895395239227 
Jl. Barito 04, Bulusari 
03/06, Sukoharjo  
7 Siti Efrinia Rosita 173221092 PBI 5 20 Wanita 085749821480 Jetak, Pucakwangi, Pati  
8 Khoirun Nisa 173221139 PBI 5 20 Wanita 085867328190 
Ngawen, Majenang, 
Sukodono, Sragen 
9 Roi Hatur Rohmania 173221115 PBI 5 19 Wanita 085725476158 
Sukomulyo, Ngepringan, 
Jenar, Sragen  
10 Ridho Suko L 173221083 PBI 5 22 Pria 082134449119 Wonogiri 
11 Mustika Nur Saleha 173221127 PBI 5 21 Wanita 0895345017044 
Tambakan 02/08, Jetis, 
Baki, Sukoharjo 
12 Azizah Rosyidah Anwar 173221112 PBI 5 20 Wanita 0895410094807 
Buluh 01/02, Godog, 
Polokarto 
13 Risma Ayu Adelia 173221120 PBI 5 20 Wanita 082645902741 
Gonggangan, Juwuk, 
Sukodono, Sragen 
14 Septia Denina Pratiwi 173221133 PBI 5 19 Wanita 081390760564 Karanganyar 
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15 Alze Sari Afifah 173221111 PBI 5 20 Wanita 082226375562 Banyudono, Boyolali  
16 Rista R 173221121 PBI 5 20 Wanita 083824114778 Jombor Kota, Sukoharjo 
17 Diah Ayu Alivia P. R 173221128 PBI 5 19 Wanita 0895394721898 Boyolali 
18 Elma Qurrota A’yun 173221122 PBI 5 20 Wanita 087728354107 
Karang Kidul, Jurug, 
Mojosongo, Boyolali 
19 Nisa Wachyanti 173221126 PBI 5 21 Wanita 085747974624 
Gandasuli 01/04, Bobotsari, 
Purbalingga 
20 Dewi Arum Sari 173221131 PBI 5 19 Wanita 082314877077  Mordokan, Sragen 
21 Khasanah Budi M 173221152 PBI 5 19 Wanita 085602918748 
Kunden 05/02, 
Karanganom, Klaten 
22 
Arina Khomsata 
Hasanah 173221163 PBI 5 19 Wanita 081215008827 
Sadon 03/06, Sawahan, 
Ngemplak, Boyolali 
23 Akhyarul Fajarani 173221028 PBI 5 19 Wanita - 
Pucangan, Kartasura, 
Sukoharjo 
24 Risa Pertiwi 173221030 PBI 5 19 Wanita - 
Pucangan, Kartasura, 
Sukoharjo  
25 Albet Farid Aditya 173221116 PBI 5 21 Pria 085879651420 Serenan, Juwiring, Klaten  
26 Anggi Setiawan 173221119 PBI 5 19 
Pria 
081338590066 Kadireso, Teras, Boyolali 
27 Yanuar Prasetyo K 173221130 PBI 5 20 
Pria 
- Purbayan, Baki, Sukoharjo  
28 Ilham Brilyan K 173221117 PBI 5 20 
Pria 
- 
Padokan, Sawahan, 
Ngemplak, Boyolali  
29 Leamada Rossara R 173221141 PBI 5 18 
Pria 
081215015242 
Kwangen 01/04, 
Kedungrejo, Wonogiri  
30 
Damas Ragiel Wahyu 
Utomo 173221109 PBI 5 20 
Pria 
082285671083 
Krapyak, Kartasura, 
Sukoharjo  
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APPENDIX 9 
RESEARCH QUESTIONNAIRE 
AN ANALYSIS OF FIFTH SEMESTER STUDENTS’ LEVEL OF MEDIA LITERACY SKILL IN ENGLISH EDUCATION 
DEPARTMENT OF IAIN SURAKARTA IN THE ACADEMIC YEAR 2018/2019 
A. Petunjuk 
1. Isilah data responden terlebih dahulu. 
2. Bacalah pernyataan dibawah ini dengan seksama dan berilah tanda centang (√) pada jawaban yang paling sesuai. 
3. Setiap pernyataan hanya membutuhkan satu jawaban. 
4. Kriteria jawaban: 
5: Sangat Setuju  3: Tidak Tahu    1: Sangat Tidak Setuju 
4: Setuju   2: Tidak Setuju   
5. Periksa kembali sebelum dikumpulkan dan pastikan semua pernyataan telah terisi. 
B. Data Responden  
Isilah titik-titik sesuai dengan profil diri Anda! 
1. Nama lengkap : ...................................................................................... 
2. Alamat  : ...................................................................................... 
3. Umur   : ...................................................................................... 
4. Jurusan  : ...................................................................................... 
5. Jenis Kelamin : (1) Laki-laki (2) Perempuan *Pilih dengan tanda (X)! 
6. No. HP  : ...................................................................................... 
7. Semester  : ......................................................................................  
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C. Media Literacy Skill Level of Fifth Semester Students in English Language Education of IAIN Surakarta in the Academic Year 
2018/2019  
(Indicators based on European Commision (2009)) 
 
USE SKILL (TECHNICAL) 
No Indikator 5 4 3 2 1 
1 Saya mampu mengoperasikan komputer untuk memenuhi berbagai macam kebutuhan kuliah           
2 Saya bisa mengunduh data, gambar, dan video dari media internet           
3 Saya dapat memback-up data agar tidak hilang           
4 Saya dapat mengembalikan data yang telah hilang           
5 Saya menggunakan flash disk/usb drive dalam memback-up data           
6 Saya menggunakan cloud storage/penyimpanan online dalam memback-up data           
7 Setidaknya dalam seminggu saya menggunakan internet           
8 Internet membuat saya bertukar informasi kepada orang lain           
9 Saya membaca surat kabar setiap hari untuk mendapatkan berita/informasi           
10 Saya merasa membaca berita melalui internet lebih mudah, murah dan efisien           
11 Setidaknya dalam sebulan saya pergi menonton film ke bioskop           
12 Saya mampu berbelanja menggunakan internet           
13 Setidaknya saya pernah satu kali berbelanja online           
14 Saya mengetahui cara penggunaan E-Banking           
15 Setidaknya saya pernah melakukan pembayaran melalui E-Banking           
16 Saya memiliki akun E-Banking sendiri           
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CRITICAL UNDERSTANDING 
No Indikator 5 4 3 2 1 
1 Saya selalu membaca cermat setiap informasi yang beredar           
2 Saya menganalisis isi media dengan cara membandingkan isi media dengan sumber lain           
3 Saya dapat menentukan tipe konten dari beberapa channel media yang saya akses           
4 Saya selalu mengecek penulis/author dari konten media yang informasinya akan saya gunakan           
5 
Saya selalu mengecek lembaga/institusi dari konten media yang informasinya akan saya 
gunakan           
6 Saya selalu menganalisis tujuan dari isi media           
7 Saya selalu memperhatikan kepada siapa konten media ditujukan           
8 
Saya dapat mengidentifikasi perasaan seperti provokasi, persuasi, dan perasaan lain yang coba 
ditujukan penulis kepada pembaca           
9 Saya memahami apa itu media pluralisme           
10 
Saya mengetahui adanya beberapa peraturan perundang-undangan yang mengatur penggunaan 
internet           
11 Saya mengetahui adanya hak cipta           
12 Saya mengetahui adanya hukuman atas pelanggaran hak cipta           
13 Saya dapat mengidentifikasi adanya manipulasi dalam media konten yang saya baca           
14 Saya dapat mengidentifikasi adanya hasutan dalam media konten yang saya baca           
15 Saya hanya mengunjungi website yang muncul pada pencarian teratas           
16 
Saya sering mencari informasi tentang cara menggunakan keamanan dari website yang 
membahayakan           
17 Saya tidak akan sembarangan memasukkan data pribada pada sebuah website      
18 Saya memahami fungsi adanya profil pada media sosial dan fungsi mengirim pesan      
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19 
Saya selalu memperhatikan website yang meminta data pribadi ketika akan mengakses website 
tersebut      
20 Saya hanya mengunjungi website berdasarkan institusi dan author yang terpercaya      
21 Saya mengetahui tentang industri media      
22 Saya mengetahui tentang struktur media      
23 Saya mampu mengelompokkan berbagai jenis teks           
 
COMMUNICATIVE ABILITIES 
No Indikator 5 4 3 2 1 
1 Saya membuat beberapa konten pada media sosial saya           
2 Saya membagikan setiap konten pada media sosial saya kepada semua orang           
3 Saya mampu membuat profil pada media sosial saya           
4 Saya memanfaatkan internet untuk membuat bisnis/kerja sama bisnis           
5 Saya memahami apa itu E-Government           
6 Setidaknya sekali saya menggunakan E-Government           
7 
Saya mampu menciptakan media pembelajaran yang akan saya gunakan di kelas sebagai calon 
guru           
8 saya membuat media pembelajaran semenarik dan sekreatif mungkin           
9 saya selalu menggunakan media pembelajaran yang berbeda-beda sesuai kebutuhan siswa           
10 Saya mampu menggunakan media contohnya menggunakan media pembelajaran dikelas      
11 
Saya berusaha membuat konten untuk media pembelajaran saya dengan kemampuan saya 
sendiri      
12 Saya membantu teman sesama calon guru untuk membuat konten media pembelajaran      
13 
Setidaknya sekali saya berpartisipasi pada kegiatan masyarakat secara online ssperti mengikuti 
seminar atau penyuluhan      
 209 
 
 
 
